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TikTok, Instagram Reels, YouTube Shorts: Indistinguishable
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Roadmap

n Direct Evidence: Meta Is Not a Monopolist

DDX1.3



Evidence of Monopoly Power

Direct Evidence

X Prices above competitive level None
X Output decreased below competitive level None

X Total quality below competitive level None
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Meta Does Not Do What a Monopolist Does

Undisputed Direct Evidence

$0 Meta does not charge and has never charged a price
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Am.

FTC: Alleged Monopoly “from 2011"

IN THE UNITED STATES DISTRICT COURT

First, Facebook has maintained a dominant share of the relevant market for

U.S. personal social networking from 201 I until the present day. Second, direct evidence indicates

that Facebook has monopoly power with respect to U.S. personal social networking services.

Compl. 4 164, ECF No. 82. DDX1.6



Price of Some Competitive Apps

£ so $0
$0 $0
%0 $0
O o $0
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Apps Instantly Accessible on Home Screen

11:04 N\
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Scrolling Past Ads on Meta Apps

11:26 G '-e

M'{s Misfits Market
fig Sponsored - @

Ready to make an impact with your grocery
routine? Cut your weekly grocery bill while saving
food from going to waste. We work with farmers
and producers to rescue groceries.

MISFITMARKET.COM

Sh
Save up to 30% on rescued produce R

90 283 7.8K comments 21 shares 15M views

Eb Like Q Comment @ Send A) Share

y Aadil Ansari
XY 5h-Q

Today was a wonderful day! Kiyoshi
Inoue,and | went on a beautiful hike.
O‘.‘/ 14 62 comments 20 shares

Eb Like Q Comment @ Send ;{> Share

’ Charlotte Wolf - Follow
Iy 2h-

Some photos from my last trips around the globe. |
an finally enjoy my new camera ==
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Meta Does Not Do What a Monopolist Does

Undisputed Direct Evidence

‘ " Meta has never restricted output
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Output Expansion is Dramatic

Growth in U.S. Monthly Active Users

(millions)
n 236 l@' 217
159/'
3.9
2012 2022 2012 2022
All “PSNS” Non-Meta
Apps “PSNS” Apps
55
2012 2022 2012 2022

Hemphill Rep. Ex. 42, Ex. 45, Ex. C-25.
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Meta Does Not Do What a Monopolist Does

Undisputed Direct Evidence

Meta has never degraded quality below a competitive level
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Meta Spends More to /mprove Apps

45

40

35

30

25

20

15

10

5

0

Meta Annual R&D Spending
(billions)

L

2011

2012

2013

2014 2015 2016 2017 2018 2019

2020

2021

2022

2023

DDX1.13



Meta Spends More than Peer Tech Firms
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Selected New Features Innovated by Meta Since 2011
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Innovations in Video by Competitors
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Meta Has Improved Quality: Undisputed

Q. And the addition of Reels was a quality improvement, correct?
A. It's a quality improvement, | think | would agree with that.

Scott Hemphill

Q. You would agree with me that the addition of Stories to the
Instagram and Facebook apps was a quality improvement,
correct?

A. Yes. | would - | would agree with that and indeed emphasize
the introduction of Stories by Facebook and Instagram as a
product improving competitive response to the threat posed by
Snapchat.

Hemphill Dep. Tr. at 231:11-232:4, 263:17-264:4. DDX1.17



FTC Reaches Consent Orders with Snapchat, YouTube

BE An official website of the United States government Here's how you know v

.\ FEDERAL TRADE COMMISSION
“»%2. PROTECTING AMERICA'S CONSUMERS

Home / News and Events / News / Press Releases

For Release

Messages Were False

Notice Or Consent

May 8,204 @ X @

Espaol Report Fraud Get Consumer Alerts Search the Legal Library

Enforcement v Policy v Advice and Guidance ~ News and Events v Aboutthe FTC v Q

Snapchat Settles FTC Charges That Promises of Disappearing

Snapchat Also Transmitted Users' Location and Collected Their Address Books Without

EE An official website of the United States government Here's how you know ~

'\ FEDERAL TRADE COMMISSION
/' PROTECTING AMERICA'S CONSUMERS

Home / NewsandEvents / News / Press Releases

For Release

Espanol Report Fraud Get Consumer Alerts Search the Legal Library

Enforcement ~ Policy v Advice and Guidance v+ News and Events v Aboutthe FTC v Q

Vea esta pagina en espanol

Google and YouTube Will Pay Record $170 Million for Alleged
Violations of Children’s Privacy Law

FTC, New York Attorney General allege YouTube channels collected kids' personal
information without parental consent
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Ad Hoc Complaints About “Quality” Are Not Relevant to this Antitrust Case

No Evidence That Any Issues Are

------ o  Unique to Meta / worse at Meta than any benchmark
‘ M Proof of an overall, measurable decline in Meta app quality

f@ @ Caused by or related to acquisitions

DDX1.19



Broadcast “Friends” Sharing Decline Has Continued

Percent of Time Spent Viewing Content Posted by “Friends”

©

2023
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Broadcast “Friends” Sharing Decline Has Continued

Percent of Time Spent Viewing Content Posted by “Friends”

©

2025
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Direct Evidence Will Confirm: No Monopoly

Direct Evidence

X No power to raise prices above competitive level

X No power to restrict output

X No power to degrade quality

NO MONOPOLY
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Roadmap

“Indirect” Evidence: Meta Is Not a Monopolist
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Evidence of Monopoly Power

“Indirect” Evidence

[ Relevant antitrust market including all acceptable substitutes; and
(1 Persistent share no less than 60%+ of that market; and

A Significant barriers that prevent entry

DDX1.24






Ranking Evidence of Competitive Constraints

. |
I I YouTube d

1. Actual Consumer
Substitution
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2025 TikTok Ban: Which Relevant Apps Got More Usage?

| 0 o
I f@ +17%

I D +14%

YouTube

J

Diversion from
TikTok to
Relevant Apps
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I © +5%
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Snap DDX1.27



2025 TikTok Ban: Instagram Usage Increases Dramatically

Figure 3: Hourly Time Spent on Instagram
Weekend of January 18-19, 2025, the Four Prior Weekends, and the Two Weekends After
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2021 Meta Outage: Which Relevant Apps Got More Usage?

N
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| -
TikTok

u +8%

YouTube

@ +7%

Messages

I .+4°/o
[ W +4%

twitter

v +4%
Snap

DDX1.29



2023 Professor List Field Studies: Which Relevant Apps Got More Usage?

Diversion from
Facebook to
Relevant Apps

I’ +8%

YouTube
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2023 Professor List Field Studies: Which Relevant Apps Got More Usage?

u +19%
n YouTube
Diversion from ﬂ +13%
Instagram to

Relevant Apps

DDX1.31



Revealed Consumer Preferences
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Meta Loses Time Across Features to Its Competitors

Vldeo Othern
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Ranking Evidence of Competitive Constraints
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FTC: Competition Is for All “Features/Activities” Except Dating

Q. You agree that 100% of the time spent engaging in [watching
Scott Hemphill Reels solely for entertainment purposes] is personal social
networking, correct?

A. Yeah. My opinion is that everything that's happening on the
app is the provision of personal social networking services . . .

Hemphill Dep. Tr. at 80:20-81:21. DDX1.35



Competition Among and Across Features

Broadcast Sharing
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What People Want to Do 7oday. Consume Video
n Facebook U.S. Video Time Spent (% of Total)

55.0%
50.0%
45.0%
40.0% /—
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Carlton Rep. Ex. 1; Carlton Suppl. Rep. Fig. 2. DDX1.37



FTC: Videols “Personal Social Networking” But TikTok Doesn't Compete?

‘N. \ﬂ* '
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K 2 ﬁe‘c‘torthe'chocolabq‘ ~

So you're thinking of owning a LABRADOR...

Add comment...

TikTok or
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Reels?

Add comment...

DDX1.38-1



FTC: Videols “Personal Social Networking” But TikTok Doesn't Compete?

10:01\

@@ @@ i
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»
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O\A’/m’f;g.é ‘Hector' part2 @ # brador
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Add comment... Add comment... A @ @
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FTC: Messagingls Personal Social Networking, But Only on Meta Apps?

Hey! What's up?

Hey! Mot much, what are

‘ YOu up to today? " n Hey! Mot much, what are
w you up to today?

Going to enpoy the nice
weather!

Going to enjoy the nice
weather!

Want to meet up for lunch? N t Want to meet up for lunch?

Deelivered

@ Message... ¢ M E

| . o " PS_NS n

QIWIEJR]JTIYJULILJORP

AJSIDIF]IGIH]JIK]L AISIDIFIGIHIJ]K]L .
IMessage
& Z XIClVvIB|N M B +RZ|IX|IC|V|BINIM E

B O |

QIWIEJRITIYJULIJO}P
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FTC: Recipes Are Personal Social Networking, But Only on Meta Apps?

s T

Facebook

9:53 N\

—

~ Slow Cooker/Instant... Q .-

Slow Cooker/Instant Pot
Recipes >
@ Public group - 626.8K members - @ Al enabled

2 Joined ~ & Invite

e Chat with group Al You Featured Rel

‘ Write something...

Feeling o Check in

Most relevant

&3 Nicole Butler
! Q@ Top contributor 2h - @

Healthy Instant Pot Chicken Potato Soup for dinner!
This is my favorite chicken soup recipe, it's packed
with veggies, chicken, a perfectly seasoned broth and
it's also filling and hearty!

https://www.finishedwithsalt.com/healthy-chicken-
potato-soup/

B 2 0O 6 Q

Home Friends Video Explore Notifications

“PSNS”

Not
“PSNS”

G rlinstantpot
"@I 560,490 members ® 13 online
See more Top 50 in Food & Recipes

@ paprikacouch 11h

The Easter Ham Hack | Swear By!

¢se & Oe

i@ acidSlumber 6d

a4 & + O

Answers Create

reddit
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FTC: Shoppingls Personal Social Networking, But Only on Meta Apps?
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Feature Convergence Across Apps

2005 2010 2015 2020 2025
Feed Messagin Stories Video Feed

@‘lmtagaam ° o 0 o °
Messaging
Feed Stories Video Feed

facebook . o .
Messaging Feed Stories
Q WhatsApp ® o o
Feed Messaging Stories Video Feed
3 YouTube o o o o
Stories Messaging| Feed Video Feed

4% snapchat ) ° ) °

Messaging
twittery: / F.eed %ories \‘ideo Feed
wisEen Video Feed
Messaging
. Feed Stories
' TikTok | o o
) Feed Messaging Stories Video Feed
Linked[fi] o o o o
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FTC's Expert Witness Testimony

A. “Messaging along with other apps can be used for maintaining
relationships with close friends, yes. . . ."

Cliff Lampe A. “Occasionally [TikTok] is used for personal social

networking.”

Q. Do you agree that some people use Twitter for personal social
networking?

A. | agree that that's a possible use of Twitter that people could
have, yes.

Lampe Dep. Tr. at 58:3-7, 238:2-11, 340:4-8. DDX1.43



Times Change: People Have Gone to Messaging for Friend Sharing

From: Adam Mosseri REDACTED @fbworkmail.com]

Sent: 2/23/2018 12:25:44 AM
BCC: Jay Parikh D@fb.maiI.onmicrosoft.com]
Subject: [Core App FYI] # Meaningful Social Interactions
* % %

o Most personal sharing will be in messaging. There are 63x as many messages sent a
day as posts on Facebook, and 10x as many messages as comments. Even if you

Adam Mosseri

Head of Instagram

f@‘lmtagfmm “| think [Instagram]’s more of a messaging app than a broadcast-sharing
app at this point.”

DX0517 at -913; Mosseri Dep. Tr. at 206:2-4. DDX1.44



The Share-Sheet: People Can Share From Many Apps

o @beautifulnature1573

beautiful sunset video #shorts #love
#nature #sunset #viral#youtubeshort ...

One button allows users to share content across other apps.
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The Share-Sheet: People Can Share From Many Apps

11:06 o T @) 11:26

Q Search
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U v Send to
Kira Gianni Madison Brian Hagerty .
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Facebook WhatsA{
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Reddit Facebook
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MS \tgam Snapchat Spht WhatsApp Mes:
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|_|:| Copy link
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One button allows users to share content across other apps.
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The Share-Sheet: People Can Share From Many Apps

Add to story ~ WhatsApp WhatsApp Cop:
Status

11:06 N\
11:26 N\

4 Q earth

Send to X

@0000

Repost Madison user980021 Lifeafterpai  Stacey- LVworks
1812743 nts Philly Tup...

®oc o0

Instagram  Snapchat ~ Snapchat  WhatsApp Messenf| ... .. )

Direct Chats
|E| Copy link
.4 u &
M ¥ <4 )
Report Save video Add to Promote Cast Captio
Story

_/
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The Share-Sheet: People Can Share From Many Apps

2

X

Kira Gianni Madison Brian Hagerty
Hartman Hartman

&
R/ ) "
[ \E
| oty —

MarkBrooks Patrick Dan Mickelson
Sequoia Cu...

&

Share to... Add to story ~ WhatsApp WhatsApp Cop:
Status
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Cancel
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Dislike
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26

|E| Copy link
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The Share-Sheet: People Can Share From Many Apps

11:26 N\

Today 11:09 AM

o tiktok.com J TikTok

o

Kira Gianni Madison Brian Hagerty > 26

Hartman Hartman
]
\E{\

MarkBrooks Patrick Dan Mickelson
Sequoia Cu...

w
|E| Copy link
Share to... Add to story ~ WhatsApp WhatsApp Cop:
Status

@megaamerican ¥ 129K

16.1M followers, 129K likes, 1078
comments

+ iMessage
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Share With Your Friends on TikTok Via the “Friends” Tab

Watch |
your friends’

videos

Connect with Facebook friends

Friends

DDX1.46



Competitors Agree - They Can and Do Take Time from Meta

° 3 YouTube S
ebay @

tumbilir.
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TikTok December 2024 Declaration to the D.C. Circuit

15. Accordingly, even if the Act’s prohibitions are later lifted, we

IN THE UNITED STATES COURT OF APPEALS
FOR THE DISTRICT OF COLUMEIA CIRCUIT

TIKTOKINC.,

- would not be able to recover all the creators and users lost while TikTok
L was unavailable, because people who would have continued or started

DECLARATION OF BLAKE CHANDLEE IN SUPPOR
PETITIONERS' EMERGENCY MOTION FOR INJUN(

et use TikTok will have already turned to other competing platforms,

addition, as 3 TiETok senior exscutive for over five years, T hay

J

DX0107

such as Instagram, Facebook, or YouTube.
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2025 TikTok Ban: Which Relevant Apps Got More Usage?
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YouTube

J

Diversion from
TikTok to
Relevant Apps

+14%
I © +5%
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TikTok: Reels, Shorts, TikTok Virtually Indistinguishable

Today, TikTok, Reels and Shorts are virtually — and deliberately — indistinguishable in function and user
experience (see figure 1).

d' TikTok

L

YouTube Shorts Instagram Reels

TikTok

Figure 1. Platform similarities

DX1088 DDX1.50



YouTube, Facebook, or Instagram?

10:50 \ 9:43 N\

{ Foryou Explore

g
@ Hip-hop& R&B @ | Follow

. . . . Se # . mjx.prime :
Micheal Jackson- Thriller #michealjack... more N p AETIEN Gl audio Follow |

44 lrong Cén Nha Ma)  Hip A Show your support e Michael Jackson - Thriller Dance 1983 @ s

Add a comment @ @ @ @ @ Q

[d Save music

ﬁ @keithyang1965

» Watch Music Video

Michael Jackson#michaeljackson#thriller

£ Thriller - Michael Jackson

A s + (I

Shorts Subscriptions
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YouTube: We Compete with Facebook

Q. [W]ith regard to YouTube, “Facebook has a similar
sharing video sharing service called Facebook Video.
Facebook Video has similar features to YouTube (a
variety of its videos . . ., the ability to upload long videos
and comment/like videos), users who want to watch or
share videos use them as substitutes. Facebook is
competing with YouTube for users.” Do you agree with
that statement?

Aaron Filner

YouTube, Senior Director of
Product Management

B YouTube A. Yes.
o~
&

Filner Dep. Tr. at 104:8-105:1. DDX1.52



YouTube: “Direct Competition” with Facebook and Instagram

Facebook Watch (now called Facebook Video) “very much”
competes with YouTube for user time and attention.

“Instagram and YouTube are competing in the short-form
video space.”

Thomas Kim

YouTube, Director of
Product Management

3 YouTube
o~
7

Kim Dep. Tr. at 70:20-71:10, 74:12-75:10, 76:7-16. DDX1.53



FTC: iMessage Doesnt Compete with Instagram?

L O

Hey! Mot much, what are
§ Youupto today?
v

Hey! Not much, what are

|nStagram you up to today?

Going to enjoy the nice . Going to enjoy the nice
weather! D I re C't weather!

Want to meet up for lunch? Want to meet up for lunch?
or |

delivened

@ Message... O M E .
. = T IMessage? NN Yo Rl

QIWIEJR]TIYJURIJORP

G O |

QIWIEJRITIYIULIJO}P
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Apple Competes in “Core Use Case”

_REDACTED |

REDACTED

DX0214 at -307; Shah Dep. Tr. at 175:8-16.

Ronak Shah
Apple, Director of Product Marketing

A “core use case” of
iMessage is “to allow users
to communicate with the
people that are in their life
that they know.”

DDX1.55



Snapchat Competitors: Faceb

Evan Spiegel

Snap, CEO

e Besides their product, which is definitely compelling, ByteDance is a really tough competitor
because they have access to the Chinese markets, whereas most US technology companies do
not.

s They leveraged access to the Chinese market into massive revenue, and then reinvested that to
directly compete with us and with other technology companies.

o So while we are used to competing with really big companies — Facebook, Twitter, and YouTube
were huge and household names when Bobby and | launched Snapchat — TikTok presents a
unigue type of competitive challenge for nan-Chinese companies.

Long-term Value Argument:

s Nobody can know what the long-term holds for TikTok — due in part to ongoing national security
concerns,

o But | think it's fair to say that if = for whatever reason = young people in the US and potentially
elsewhere were to lose access to TikTok it might be frustrating to them, but pretty guickly they
would find a more than credible substitute be it Spotlight, Reels, YouTube or some combination of
those or others. There is nothing fundamentally unigque about those products.

e \What makes us so confident in Snapchat’s long-term success is that those same young people’s
experience on Snapchat is different - their experience on our platform is differentiated from what
they can access anywhere else - it's where they can be their authentic selves, connecting with
their real friends through the power of our digital, AR-enhanced camera.

& Noother platform is built to offer that same experience and we believe that when your value
proposition is truly unigue, and when the company is trusted and beloved by its community -
that's how long-term value creation happens.

Propaganda Argument:
s  Second, I'm not the first to say this, but from a historical perspective what is happening here is

unprecedented.

e TikTok is having an impact on our culture — metaphorically, they have basically bought hundreds
of American and Eurcpean TV stations that reach millions of young people.

= But the content of that programming obfuscated vs. a TV station — so we don't know if and when
they are putting their thumb on the scale for a certain perspective.

ook, Twitter, YouTube, and TikTok

So while we are used to competing with really big companies — Facebook, Twitter, and YouTube
were huge and household names when Bobby and | launched Snapchat — TikTok presents a
unigue type of competitive challenge for non-Chinese companies.
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encourages users to interact with their real friends, not strangers.

= Snapchat cpens directly to the camera, and not a feed of content, which reduces social pressure.

& Taken together, these Snapchat features help protect our users’ privacy and enhance their safaty.

ALGORITHMS

e Algorithms work differently on Snapchat — very little of our content is algorithmically sorted.

s Unlike other platforms, we don't apply an algonthm to a feed of unvetted or unmoderated content
and there is no rabbit hole of harmful content.

e Discover and Spotlight, the areas of our platform where we apply algorithms to serve content, are
closed platforms where content is moderated and we choose what is let in.

e We believe that our core architecture and design decisions limit the risk of algorithms that are
applied to unmoderated feeds driven by engagement signals such as likes and comments.
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Snapchat in 2020: Competitors Are Succeeding and Aot Just Meta Apps
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Snapchat Losing Time to TikTok
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Meta Executives Understand TikTok Is Targeting Sharing

Message

From: Tom Alison [/O=THEFACEBOOK/OU=EXTERNAL
(FYDIBOHF25SPDLT)/CN=RECIPIENTS/CN=AF15F52269A84D509E24949DB94661E7]
- - Sent: 8/24/2022 3:44:07 AM

recommendations, then maybe we’d want to indicate that in the Ul. I’ve been trying to think through why and how folks
at TikTok are pushing so hard into friending and friend sharing, and how they will incorporate that into their
recommendations. Interestingly — and not surprisingly — it appears they are having the opposite problem as us as they
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Ranking Evidence of Competitive Constraints
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3. Subjective Feature
Evaluation
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Meta's Share of Time Spent

FTC Claimed Competitors FTC Claimed Meta Share
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Meta's Share of Time Spent

Competitors Meta Share
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People Don't Share on TikTok? Not What Users Say

Typical usage of TikTok

What do you typically use [x] for?

5/ Growth & Value Prop

How do people share across social

- —

platformsin the US?

Over-index on friend- \i
related activities .

(65%, 50%) - top -
reasons for using
kmm

L™ r

To watch videos posted by my fiends [N 51%

To have fun with friends by creating a
funny video using TikTok

-
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Roadmap

a Meta's Acquisitions Were Pro-Competitive
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Pre-Acquisition, Instagram Was Dependent on Facebook for Growth

“Facebook was one of the main growth drivers.”

“ think it was essential, let me put it that way, that
we would not have grown nearly as quickly without

Kevin Systrom distribution on other platforms.”
Co-Founder, Instagram

r@‘lwstagfwm

Systrom IH Tr. at 121:1-3; Systrom Dep. Tr. at 233:3-4. DDX1.64



Lesson of the Tech Pioneers: “Only the Paranoid Survive”
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Worry No Predictor of App Success: Where is Path Today?

From: Mark Zuckerberg @facebookmaii.com:-

Sent: Friday, February 17, 2012 10:32 AM
To: Aguarium
Subject:  [Aquarium] I'm getting a bit more worried about Path. Out of...

I'm getting a bit more worried about Path. Out of all the new social startups, they're
the only one that goes right to the core of what we're trying to do around identity
and friends sharing. Theoretically we could survive Foursquare, Quora, Dropbox,
Instagram, etc growing quite a bit, but if Path grows and isn't deeply wired into
Facebook then that would be a big problem for us. (Instagram is probabiy next on
the list since photos is so core, but their social dynamics are a bit different.)
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D.C. Circuit: Effect, Not Intent, Is the Question

“llln considering whether the monopolist’s conduct on
balance harms competition and is therefore condemned
as exclusionary for purposes of § 2, our focus is upon the
effect of that conduct, not upon the intent behind

it. Evidence of the intent behind the conduct of a
monopolist is relevant only to the extent it helps us
understand the likely effect of the monopolist’s conduct.”

United States v. Microsoft Corp., 253 F.3d 34, 59 (D.C. Cir. 2001) (en banc) (emphases added)
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Meta /nfent. Grow and Improve Instagram as “Independent Brand”

from: Mark Zuckerberg @facebook.com)

to: Kevin Systro @facebook.com), Mark Zuckerberg.@facebook.com),
time: Wed Mar 14 23:48:07 PDT 2012 (1331794087800)

subject:

body

I'm glad we got a chance to talk yesterday. I appreciate the open style you have for
working through these issues. It makes me want to work with you even more. [ was
thinking about our conversation some more and wanted to share a few more thoughts. On

Mark Zuckerber
g the thread about Instagram joining Facebook, I'm really excited about what we can do to
Founder and CEQO grow Instagram as an independent brand and product while also having you take on a
0Q Metaqa major leadership role within Facebook that spans all of our photos products, including

mobile photos, desktop photos, private photo sharing and photo searching and browsing.
This would be a role where we'd be working closely together and vou'd have a lot of
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Instagram Benefited Enormously from Acquisition
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Selected Benefits to Instagram

Grew from 3.9M U.S. users in 2012, 230M+ today
Innovated dozens of new features

Deployed industry-leading ad system
Transitioned to Meta's world-class infrastructure

Provided advanced integrity tools and expertise
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Roadmap

a Meta's Acquisitions Were Pro-Competitive
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WhatsApp Founders: FTC Speculations Are Wrong

Brian Acton
Co-Founder, WhatsApp

©
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WhatsApp As U.S. Competitor?

Brian Acton
Co-Founder, WhatsApp

©,

Acton IH Tr. at 145:20-146:17.

. Had WhatsApp taken actions specifically targeting

growth in the United States prior to February 2014?

. No.
. [Clould WhatsApp have taken actions to target

growth in the U.S.?

. | suppose you can always take money, flush it

down the toilet, and market with television and
radio ads. | wouldn't doit. | mean, it's kind of a
hard question to answer. It's a zero ROI
proposition.
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FTC Speculations Are Wrong

From: Mark Zuckerberg </O=THEFACEBOOK/OU=FIRST ADMINISTRATIVE
GROUP/CN=RECIPIENTS/CN{_rocio ]

To: Mark Zuckerberg; Peter Deng; Amin Zoufonoun; Mike Schroepfer

Sent: 7/16/2012 10:54:55 PM

Subject: Message summary [id.133231386817093]

Mark Zuckerberg:
>I've been meaning to write up notes from my meeting with ¥WhatsApp. Here are the shorthand
notes I wrote to myself. Keep these confidential.

>Now wants to be everyone's msg app
>*Looks down on features 1in Asian clones
>Wante to stay focused on messages

Mark Zuckerberg

Peter Deng:
Founder and CEO >Thanks for sending. The comparison to craigslist is interestingly appropriate. Also, makes
sense that they're running like a lifestyle company.

-

m Metq »Anything about this meeting significantly affect your thinking one way or another?

Mark Zuckerberg:

>Not really. 1 found him fairly impressive although disappointingly {or maybe positively
for us) unambitious.

>

>I still think the real issue is beating SMS rather than beating WhatsApp.
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Roadmap

Meta's Acquisitions Produced Extraordinary Efficiencies
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Consumer Surplus Analysis: Only Question is How Many Billions

Dennis Carlton

Professor of Economics
University of Chicago
Booth School of Business

Consumer Surplus Estimate

(Annual)

Low Hizh

Instagram
Brynjolfsson ef al. (2023)
Smgh et al. (2021)

Whats App
Brynjolfsson ef al. (2023)

$
$

$

62514362880 § |78.142.953.600

12893587344 | $ 29694322368

25605661848 | § |31.514.660.736

Total Consumer Surplus

$38.5 10 S$110 Billion Per Year
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Facebook Made Instagram “Better and Better and Better”

“In some ways, there being less autonomy is a function of Instagram
winning. If Instagram had just been this niche photo app for
photographers, we probably would be working on that app for 20 years.
Instead what happened was it got better and better and better, and it
Improved, and it got to a size where it was meaningfully important to this
company,” Systrom explained. “If this thing gets to that scale that we want
it to get to which is why we’re doing this deal, the autonomy will eventually

Kevin Systrom not be there as much because it’s so important. Soin some ways it’s just
Co-Founder, Instagram an unavoidable thing if you’re successful. So you can choose, do you want
r@ ‘lwstagfmm to be unsuccessful and small and have all the autonomy in the world, or

no?”
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What the Evidence Will Show

No Monopoly
Direct Evidence “Indirect” Evidence
 Price competitive  Market share far below 60%
 Qutput unrestricted « Strong entry

* Quality improved

No Unlawful Acquisitions

O™ rstagran O hatshpp

« Dramatic improvements « Dramatic improvements
» Expanded output » Expanded output

Efficiencies from Acquisitions

Hundreds of billions in added consumer surplus
DDX1.77
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