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ABSTRACT

Technology industry plays an important role in this world as well as in any
developed country. Technology industry contributes 32% GDP in Taiwan such that
revelent issues about technology industry are cared by society. Modern quality
management is transferring its focus from costomer satisfaction to stakeholder
satisfaction. The experience of Science Parks in Taiwan showed that their success
depended on the support of neighboring resident. This research studies the
neighboring resident satisfaction for some Science Park in Taiwan utilized TCSI
model. The results could be used to improve the mechanism of the Bureau of Science

Park such that the Science Park competitiveness could be enhanced.
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R 529 %L 6 chy §oOliver, et al.(1997):0 5 B % & 7% & Ldq e 28 2 7]k
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¥=2% FEy iz
¥ - & SEM B4 4230 05

S #2405 (Structurd Equation Modeling, SEM ) & - F® su3h 4 47 $Ljie
G%T 3 2 8 (datisticdl methodology ) % #7 3 e B e R FUAI % indy
wood B - BILGHEC 0 XA THCN Y R L B enBl ThpE > B AR R
BEDAGFAFTRIE VIR REA RO EAT BT IRE
¥t eh— 7 o Garver and Mentzer(1999)#% 3| SEM &_a >t g & TRl & 5% | &
CRERG R E o Y RIERGS A S R R AT A BRSNS
Hoo- RPN AT AR N TR ST LM s ¥ - 5 RN e
Fete R R ATRE I R 2 B A B A A T S A s
17 (path analysis) » 7 &%t 4 -t BBt p 4 LR EE > R0 - B R ILD
5 M ARS (BB > 2004)
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% ktksk- BEH i FE BT 4R - Y ’?7 NI T BELHENEFE
T enFA- & (5 FH > 2008) - § 75 ¥ BASLF y ¥ M F ALy
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WA B BARA o L 60 RS REIEF R A8 - ey
B i - HRSAPT {RPITAI R MG R B L 0 X T - kA
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FOAELE LT EAY Y L & - B S 2L §(Byrne, 1994) -
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e gL Eom o F]P LISREL s & fo 7t AR H R S IR 2 B
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P Bu Br Bs 0 0fn, Ya S4

175 | L 0 0 0 8., O__775_ | V51 | | S5 |

#¢ & = &% (Image)

n, = AgZ ¥ F (Customer Expectation)

n, = wAvif(Perceive Quality)

n; = wAvif & (Perceive Vaue)

n, = AEE % R A (Customer Satisfaction)(TCSI)
ns = AE % %3 A& (Customer Loyalty)

- TR LR IE 22 AR AT Ao
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y=An+e (6)
X=AE5+6 (7)

B oy = (Y Yo Yp) B N ATRIE P 2 BRI 0 X =(Xyy Xay oy Xg) B CH AT

P 2 LRI Ay(pxm)E AX(gxn) 5 BLER % IE 2 GEEE o

TCSI 3+ & = ;%407 ¢

TCY = E[g]"v”r?[é] «100 (8)

Min[ﬁ]:izzl:vviMin[xi] (9)
Max(z] = > wMax]x | (10)

i=1

AX'S BApAEE B G A L RBRA W sTiig R E S n g R ¥
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MTCSI S bl A S RHEF F 2 B F - BhE=E A 8511104 -

e
3 3
DWX - w
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