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LUMA’s Focus on Digital Media & Marketing

» LUMA's expertise is at the intersection
of Media, Marketing and Technology

Digital
Content . . :
> At this intersection exists:
= MarTech
| TechnolSey = Digital Content
= Ad Tech

» These companies employ a variety of
business models including services,
media, data, commerce and software




U.S. Digital Media M&A Activity by Sector
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Q1 2019 was another strong quarter for
M&A in the digital media and marketing
technology space, with total deals up
~12% from Q1 2018

Notable deals included Spotify’s
acquisition of Anchor.fm and Gimlet
Media for ~S340MM, Viacom’s acquisition
of Pluto TV for S340MM, the S3,500MM
co-acquisition of YES Network with
participation from Amazon, and more
recently McDonald’s acquisition of CDP /
personalization company Dynamic Yield
for a reported S300MM

Convergent TV and customer data remain
key areas of interest for the traditional
strategics and new entrants as we move
further into 2019



Ad Tech M&A Activity
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# of Transactions
> Observations

= Taptica acquired RhythmOne for
S178MM, representing the largest exit
in the Ad Tech sector in Q1 and the
continuation of Taptica’s Ad Tech
consolidation strategy
10 = Smaller, opportunistic acquisitions in
this space continue with Nielsen and

Vi 12 RTL Group both acquiring companies for
2 2 less than S40MM
4 » Looking Ahead — Convergent TV
1 1 3 1 = Potentially look for the large content
platforms, like AT&T, Disney, and
Q12018 Q22018 Q32018 Q42018 Q12019 Comcast, to add Convergent TV

+$100M <$100M capabilities



Ad Tech - 1Q19 Notable Deals
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MarTech M&A Activity
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» Observations
" |n a rare marketer acquisition of

technology, McDonald’s acquired
Dynamic Yield for S300MM to aid with
personalization

Cision acquired two firms for an
estimated total of nearly S500M,
TrendKite and Falcon.io, setting up the
company to continue dominance in
digital PR and market leadership in
driving the future of earned media

» Looking Ahead — Most Active Buyers
= Look for the Marketing Clouds to

continue selectively adding capabilities
through M&A

We believe private equity will remain
one of the most acquisitive buyer
groups of MarTech targets



MarTech - 1Q19 Notable Deals
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MarTech - 1Q19 Notable Deals (cont.)
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Digital Content M&A Activity
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» Observations

= Viacom took a big leap into OTT,
acquiring linear OTT platform, Pluto TV

= Spotify went all in on podcasting,
acquiring three podcast companies and
announcing plans to invest S400M-
S500M in podcast acquisitions in 2019

= Amazon, with it’s co-acquisition of the
YES Network, took another major step

17 into the world of OTT and SVOD
» Looking Ahead — Platforms, Brands and
A Content Continue Blending

= With Amazon, Spotify, and Robinhood
Q12019 all acquiring more content, we expect to
see a further blending of platforms,
brands and content, as all three look to
leverage unique, premium content to
attract and retain customers



Digital Content - 1Q19 Notable Deals
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Ad Tech - 1Q19 Stock Performance
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» Observations
= Q1 was a very strong quarter for Ad Tech,
with the sector growing 54%, and all
companies, except for Criteo, increasing
market value by 60% or more

> Highlights

" The best performer of the quarter was
Telaria, rising 115% after several “Buy”
recommendations by Analysts on strong
Q4 earnings

= The Trade Desk, representing 79% of the
total market value of the sector, rose 74%
on the quarter after another fantastic
earnings report for FY2018

= Criteo, after popping 17% on FY2018
earnings, ended the quarter down 16%
amid worries over new Google Data
Privacy changes around 3™ Party data



MarTech - 1Q19 Stock Performance
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12 Market Data as of 03/29/2019

» Observations
= MarTech had a strong quarter, with all

stocks rising and the sector increasing
56% overall

» Highlights
= Twilio’s market value continues its tear,

rising 83% on the quarter amid the
closing of the SendGrid acquisition in
early February

Cision maintained solid performance
throughout the quarter, rising 30%,
despite confirmed rumors of layoffs and
management changes following their
acquisition of TrendKite for $225M
DOMO’s market value spiked an
astonishing 128% after a strong earnings
season — beating on both revenue and
EPS and providing better than anticipated
forward-looking guidance



Q1 2019 Key Startup Financings to Watch

Lead Investor Capital Raised Valuation Comments

s e RS e

futurefund _

I 7215/ LvERSMITH

@ conData

13 Source: Crunchbase; Pitchbook; MarketWatch; Fortune Term Sheet; TechCrunch; VentureBeat. Includes companies who raised $15M+in Q1 2019



Q1 2019 Key Startup Financings to Watch

Lead Investor Capital Raised Valuation Comments
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Introducing D2C Brands to the Market Report

» Over the past several months, we noticed the
impact that D2C brands have had on the broader
marketing landscape, ushering in changes to how
brands look to interact with and sell products to
their customers

» To that end, we are adding a D2C section to our
Quarterly Market Report, and will continue to track
the expanding D2C landscape as the market
evolves and its companies mature

D2C » In Q1 2019, we saw a few scaled M&A exits for D2C
Brand brands, as well as a number of significant
investments. These are highlighted on the
following pages



D2C M&A Activity

» Over the last few years, we’ve seen increased deal activity for D2C Brand companies with two scaled
deals occurring in Q1 2019 alone

» Procter & Gamble acquired organic feminine care products brand This is L., for a reported S100MM,
and AirBnB, amid IPO buzz, acquired hotel-booking app HotelTonight for an estimated S400MM

» In the coming quarters, we’ll continue to track both scaled (+$100MM) and subscale deals in the

D2C sector
. Capital Enterprise
Acquirer .
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Q1 2019 Key D2C Financings to Watch

Lead Investor Capital Raised Valuation Comments
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Q1 2019 Key D2C Financings to Watch (cont.)

Lead Investor Capital Raised Valuation Comments
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D2C Brand LUMAscape

D2C BRAND scape
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LUMA's Differentiated Value Proposition

1. Peerless Industry Knowledge

2. Strategic Approach

3. Execution Excellence
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LUMA’s Content-Driven, Expert-Based Approach
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