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Their answer is usually, “Yes,” to which I reply, 
“The only businesses that need ClickFunnels are 
businesses that either need leads or customers. 
So if your business needs leads or customers, 
then yes, you need ClickFunnels.”

Though few in number, there are some businesses 
that don’t need ClickFunnels because they don’t 
need leads or customers. In the case of these 
businesses, they have too many leads and 
too many customers. In fact, they’re probably 
freaking out because their business is exploding 
and all they want to do is slow it down. In their 
case, they probably shouldn’t use ClickFunnels 
because it would give them more leads and more 
customers. 

For everyone else, though, you’re probably 
wishing you had that problem. You want more 
leads and more customers. After all, leads are 
the backbone of your business. The more leads 
you can get, the more products and services you 
can sell. At ClickFunnels, we help you generate 
leads through what we call lead funnels.

While this book is titled, “114 Unique Lead Funnels 
That You Can Model to Build a List, Generate 
Leads, and Create Prospects Who Are Ready and 
Willing to Buy from You,” it’s about so much more 
than just that. This book is broken into two main 
sections: strategy and examples.

In section one, we’ll discuss history, strategy, 
and implementation. We’ll be reviewing the 
history behind lead funnels, and how pop-up ads 
paved the way for online marketing. We’ll also be 
understanding the strategy and implementation 
behind the five parts of a lead funnel: lead 
magnet, landing page, thank you page, sales 
page, and follow-up funnel. You’ll learn what 
each one is, why they’re crucial to your business’ 
success, and how to create your lead funnel in 
five easy steps. 

In the second section, we’ll show you 114 
examples of unique lead funnels so you can 
see how it can work in your business. I found 
114 different examples for you because I want 
to prove to you that lead funnels work in any 

One of the questions I get asked most often is, “Do I need ClickFunnels?  
I don’t understand how it will work with my business.” 

Knowing that ClickFunnels has the power to transform any business, it’s  
hard not to softly laugh as I respond, “Do you need leads or customers?”

Free Facebook Ads Evaluation

C H A PT E R  1

Lead Funnel History

Landing PageLead Magnet Thank You Page Sales Page Follow-Up Funnel



L E A D  F U N N E L S  S W I P E  F I L E   |   3

industry from authors to local businesses to franchises and more! Obviously, there’s more than just 
114 lead funnels out there, but I think these examples will give you a really clear understanding of how 
you could use a lead funnel in your business. 

After understanding the history, strategy, and implementation in the first section, you’ll be able to pick 
any one of the 114 examples and bust it out in less than an hour. By the end of this book, you’ll know 
how to attract leads, build trust, grow a list of leads and customers, build relationships with your list, 
convert leads into customers, recoup your ad costs, offer your customers additional opportunities to 
work with you, and ascend customers up your value ladder. On top of that, you’ll have clear instructions 
on how to quickly and easily implement these strategies and methods into your own business to make 
it work for you. 

Now that you understand the scope of everything you’ll learn in this book, let’s dive right in and talk 
about the history of online lead generation. You’ll see how generating leads has evolved from pop-up 
ads in the late 1990s to squeeze pages a few years later. Today, squeeze pages have transformed into 
lead funnels. As you review the history of lead funnels, I hope you gain a deeper understanding of 
where online lead generation began and why it’s so effective and powerful today.

POP-UP ADS
Do you remember using computers about 20 years ago? At the time, I was graduating from high school 
and just starting college. You’d go to a website, super excited that you found the information you were 
looking for, and then all of a sudden, the most annoying thing on the earth would happen. Boom! A big 
ad would pop up! 

The pop ups usually asked for your email address, then promised to do or give you something, “Give 
me your email address and you’ll get this free report,” or “Give me your email address and you’ll get 
entered into a contest to win a million dollars,” or any number of other offers. 

By getting your email address, the marketers were building an email list. While they did spend money 
to acquire your email address, they could then market to you forever without it costing them a penny. 
Pretty soon, their email lists started growing, first with tens of people, then thousands, then tens of 
thousands, then hundreds of thousands, and finally, millions of people they could market to from that 
point on for free. As you can imagine, that email list would be pretty valuable to the marketer, and as 
you learn to grow your own email list through this book, it will become very valuable to you as well.

Pop-up ads were huge back then, and many advertising agencies sold packages such as, “Have your 
pop up show up 18 million times for $50!” Okay, so maybe that’s an exaggeration, but I should know… 
I was one of those marketers that would buy those packages and have my ads show up on your 
computer. I joined this game right when pop ups were getting huge and I started building a huge email 
list. For me, pop ups were the lifeblood of my business. 

Pretty soon, though, the pop-up world went out of control. It wasn’t just one ad that would pop up; you’d 
usually get 14 ads that would pop up all at once, and of course that was super annoying for consumers. 
Sometimes you’d go to a site and your computer would just crash because it couldn’t handle all the pop 
ups. That’s when pop-up blockers were invented. All of a sudden, my business (and a bunch of other 
marketers’ businesses) pretty much disappeared overnight because my pop-up ads weren’t being seen 
anymore. Everyone in the pop-up world thought that the days of list building were gone.
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SQUEEZE PAGES
Thankfully, with some brilliant minds, a new idea was born: the squeeze page! These marketers 
suggested, “What if instead of having someone come to a website where an ad would pop up, what 
if we made the pop up the actual page? It would act as a gateway, and it would force people to put in 
their email address to actually see what they wanted to see. It would literally ‘squeeze’ the email right 
out of them!”

And while this will probably age me, I still remember those early marketing debates. Other marketers 
responded to the idea by saying, “Why would you do that? You’re blocking people from seeing your 
website. That’s the dumbest thing in the world!” 

Thankfully, a bunch of marketers started testing it. Amazingly, the squeeze page concept worked, and 
it shifted business as we know it. Instead of spending money on pop-up ads, we spent money to drive 
traffic to our squeeze pages. In essence, we were still paying to obtain email addresses through the 
squeeze pages, but we were able to continue growing our email lists so we could market to those lists 
for free forever. 

As the cost to drive traffic grew, though, we started creating additional steps after the squeeze page to 
recoup our ad costs. These additional steps are now called a lead funnel, and the term “squeeze page” 
evolved to “landing page.” 

LEAD FUNNELS
At its foundation, a lead funnel is a funnel 
that generates leads, but it does so much 
more than that. It not only attracts leads, but 
it also builds trust, grows a list of leads and 
customers, builds relationships with your list, 
converts leads into customers, recoups your 
ad costs, offers your customers additional 
opportunities to work with you, and ascends 
customers up your value ladder. But before 
you can do any of that, you have to have a 
lead first, and that’s what lead funnels do: 
they help you get leads.

A lead funnel has five simple parts: lead 
magnet, landing page, thank you page, sales 
page, and follow-up funnel. To illustrate 
these parts, I’d love to share with you a story 
about the very first lead funnel I ever saw: 
DoubleYourDating.com from marketer Eben 
Pagan. He’s a big business development 
trainer and sales trainer right now, but 
back then, Eben used the pen name David 
DeAngelo to teach men how to pick up 
women. For simplicity, I’ll refer to him as Eben 
below because I’m discussing his site.  

FIRST LEAD FUNNEL I EVER SAW:

DOUBLE YOUR DATING
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At the time, I had heard about lead funnels, but they didn’t really make sense to me. They especially 
didn’t make sense when I saw this website and heard it made $20 million a year! 

“How in the world does this make $20 million a year?” I thought. “It doesn’t make logical sense… it’s 
just a landing page! I don’t get it.” 

It wasn’t until I went through Eben’s entire lead funnel, though, that I truly understood what was 
happening. You see, I could only see the tip of the iceberg when I saw his webpage. It looked like it was 
just a landing page, but beyond his landing page was the mass of his business.

To truly understand lead funnels, I knew I had to “funnel hack” Eben’s site. In other words, I had to 
go through the landing page as if I was a customer, but I had to pay attention to every step after that 
because I was a marketer to see how I could model it for my business. In this way, I could see the rest of 
the iceberg below the ocean and finally understand how Eben was making $20 million with this website.

In order to move forward from his landing page, I had to put in my email address. I can’t tell you how 
scared I was to put in my email address. We see these types of forms all the time now, but it was brand 
new back then. After all, if I gave Eben my email address, I was going to get emails with his top dating 
tips. And as I had recently got married to my beautiful wife, I didn’t want my wife to think I was looking 
for ways to pick up women! 

So I called my wife and explained, “I have to put in my email into this website about dating. Obviously, I 
don’t want to learn about dating, but if I don’t put in my email I can’t figure out how this guy makes $20 
million. Is it okay if I give him my email address just for market research?” 

She laughed and quickly gave her permission, so I set off to funnel hack the Double Your Dating website. 
I’ll list below the five parts to his lead funnel. Pay attention, because these are the five parts of the lead 
funnels you’ll be creating soon, too!   

 

5 Parts Of “Double Your Dating” Lead Funnel
 

1. Lead Magnet: Attract Leads to Build Value

Put simply, a lead magnet is something 
you give away for free when someone gives 
you his/her email address. In theory, you’d 
create a lead magnet that would attract your 
ideal customer and provide value. 

On the Double Your Dating website, Eben did this with his lead magnet called “The Secrets Most Men 
Will Never Know About Women.” Inside, you could learn the “Kiss Test: How to tell if she’s ready to be 
kissed” and other secrets. What Eben did was create a problem and a curiosity hook at the same time. 

If you were a single man trying to increase your dates, you probably would want to know those secrets. 
After all, if you didn’t get the secrets, you might worry that you could have had better dating success 
if you did know the secrets. Eben created a problem by suggesting there were secrets that you would 
never know about women unless you learned them from him.

How To Tell If A Woman Is  
Ready For Your Kiss – And  
How To Avoid Rejection...
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I was married, so I didn’t need dating advice, but I could imagine that if I was single and walking a girl to 
the door, I’d be super nervous, not knowing if I should kiss her or not. But with Eben’s kiss test, I could find 
out if she wanted to be kissed! If I was single, I would want to know more… I’d be so curious I’d be hooked!

2. Landing Page: Exchange Value  
to Build Email List 

A landing page (previously called a squeeze page) 
is a website where you exchange your lead magnet 
for an email address. You’re offering something 
valuable enough that your prospective customers 
are willing to trade their email addresses for 
(understanding they will be contacted by you in the 
future.) 

Eben’s landing page was simple: it had a headline 
that presented a problem, a description full of 
curiosity hooks, and a promise to give you all the 
answers for free after you submitted your name 
and email address. 

As a marketer, I want your email address so I can 
send you emails, and you want something from 
me. So what Eben was selling here was this: I will 
teach you the kiss test to find out if she’s ready to 
be kissed, and in exchange, you give me your email 
address. That’s what we’re trading here... we’re 
bartering. Everything that happens inside of a lead 
funnel is an exchange.

3. Thank You Page: Fulfill Promise,  
Build Trust

On the thank you page, you build trust with your 
prospective customers by giving them what you 
said you’d give them. You fulfill on your promise.  
I still remember to this day how stressed out I got 
because I was so scared of putting in my email 
address to find out the kiss test. When I finally did, 
I assumed it was going to be this huge thing, but it 
wasn’t. The kiss test was literally two paragraphs 
(just five sentences!), yet it taught me exactly how 
to tell if a girl wanted to be kissed. 

Basically, the kiss test said that after you walk a girl 
up to her door, put her hair behind her ear. If she 
leans in to your hand, that’s the sign she wants to 

(PAGE CONTINUES)
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be kissed. If she pulls back or doesn’t lean in, though, that means she doesn’t want to be kissed, and 
you should just say goodnight.

Eben’s lead magnet wasn’t long, yet it was powerful and valuable. If I was single, I would feel less anxious 
the next time I went on a date, thanks to Eben. My trust in him would go up exponentially because I 
received value from him, and I would be more willing to purchase one of his products. At the bottom 
of his thank you page, he showed me I could continue learning from him by buying his ebook. When I 
clicked on his link, I went to his ebook sales page.

4. Sales Page: Offer Product or Service to Build Customer List 
After your leads have received value from you, they are more likely to do business with you. This is the 
best time to offer a product or service to them on your sales page. Offering a product or service right 
away also helps you recoup your ad costs 
quickly and build your customer list.

After I purchased Eben’s ebook, he upselled 
me to his home study course, and then he 
offered me the chance to come to a live 
event. An upsell is another sales page that 
your customer will see after they buy the 
initial product. In essence, you’ve already 
got a hot lead, so this is one of the best 
times to sell your complimentary higher-
end products and services. 

5. Follow-Up Funnel: Communicate 
with List to Build Relationship 
The last part of Eben’s lead funnel was his follow-up funnel: the emails he sent me after he had my email 
address. He not only provided valuable content for free in those emails, but he also offered his products 
and services that he knew would help me, such as his ebook, his home study course, and his live events. 

Because of his lead funnel, he continued to grow his email list so he could market to them without 
paying any advertising cost. After getting help from his kiss test, single men would say, “That was 
amazing. I need more!” and they could receive even more value as they bought his increasingly higher-
priced offers. This would help them move up his “value ladder.” 

Now that you can see more than just the tip of the iceberg, you can see how Eben’s 5-part lead funnel 
built his $20 million/year business all off of the kiss test! After funnel hacking Eben’s funnel, I finally 
understood how lead funnels worked. As I started to create my own first lead funnels, they looked almost 
identical to his. That’s what funnel hackers do: we model, so I modeled Eben’s lead funnel template. 

My headlines were even similar to his too. They read, “You’re About to Learn a Secret About Marketing 
That Most People Will Never Know,” or “You’re About to Learn the Secret About Speed Reading That 
Most People Will Never Know.” Every business and market I was in, I would just plug it into Eben’s lead 
funnel template because it worked. And now, it’s time to dive deeper into each part of the lead funnel 
to understand why it works so well.
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LEAD MAGNET: Attract Leads to Build Value
Think of the word “lead magnet” for a minute. It literally means to attract your audience 
with something valuable and lead them to your destination, which, in your case, is to 
your email list. Your audience will usually find you because they’re either struggling 
with a problem and are actively seeking out information, or they come across your 
information and realize your lead magnet speaks to them and they want more information.

The reason we create lead magnets, though, is to build value for our prospects. When they receive 
value from us for free, they’re more likely to seek out more information from us, meaning they’re more 
likely to trust us enough to buy from us. 

The fastest way to create something really quickly is through information products. If you’ve studied 
with me for a while, you probably know I’m a big fan of info products. I love them! They’re the fastest 
kind of product to create, and they’re done in such a way that gives you authority in your niche. 

But if you’ve never done it before, it may be scary. You might be thinking, “I don’t even know how to 
create something. I’m a chiropractor. How am I going to create a lead magnet?” or “I don’t know how 
to write a book! I’m a dentist.” 

The key is: it doesn’t have to be hard! It’s actually really simple to create a lead magnet. While we go 
into more detail on creating lead magnets by using text, audio, and video in Chapter 3, keep reading to 
get a better understanding of what a lead magnet is.

It Doesn’t Have to Be Hard. One of my favorite lead 
magnets is from Brendon Burchard. It is literally one piece 
of paper, and on his landing page, he says, “Hey, here’s 
this piece of paper I give CEOs to help them be more 
productive. You want it? Give me your email address and 
I’ll send you this 1-Page Productivity Planner.” His students 
find immense value in having the exact same tool that 
he gives CEOs. In their minds, if they use the same tool, 
they are one step closer to achieving the same results. 

Keep It Simple. Because you’re going to be creating multiple lead magnets to attract your audience, 
it’s important to keep your process as simple as possible. Some people say to me, “I’m just going to 
make one perfect thing.” The truth is you may spend a month trying to build one and if it doesn’t work, 
you’re out a lot of time. I always tell them, “No, you need to create a whole bunch of them really fast, 
because you’re have no idea what people are going to respond to.”

Thankfully, we’ll show you nine ways to make lead magnets fast without writing a book in Chapter 3! For 
now, just train your mind into believing that you will soon be able to create lots of lead magnets quickly. 

C H A PT E R  2

Lead Funnel Strategy 
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Sometimes, I make the same lead magnet but give it different titles to attract different people! As you 
can see from the picture, one is called Marketing Secrets Blackbook and the other is called “Marketing 
Secrets Binge Guide.” But they’re both exactly the same product! I just used a different title and image 
so it appeared they were different. 

Give It Curiosity. In all of the examples you’ve 
seen so far, there’s always an element of curiosity, 
called a “hook.” It’s that hook that makes people 
want to opt in by giving you their email address. 

In the landing page shown here, you can see that 
our hook is the cool picture of the Marketing 
Secrets Blackbook. The picture just oozes curiosity 
and has you thinking, “What’s inside of that book? 
It’s padlocked! It must be good!” Because of the 
simplicity of the design and the curiosity of the lead 
magnet, this landing page converts at an insane 
55.63%, meaning that more than half of the people 
who see this page choose to opt in. That’s really good!

Some people think that saying, “Hey, if you opt in, I’m going to show you guys how to lose weight” 
builds curiosity. But that statement isn’t original; it’s vague and it’s been said too many times before. 
Now, if you said, “Hey, give me your email address and I’ll show you how I lost 32 pounds while eating 
hot dogs, hamburgers, and ice cream,” then I’d be curious and say to myself, “That doesn’t make sense. 
I have to know more!” 

Consider how your lead magnet can evoke curiosity by looking at these examples:

Focus on Pain Points. As I was preparing this presentation, one of my favorite people on earth, Myron 
Golden, messaged me and asked me to share a few of his tips with you because they’re so powerful 
when you’re creating your lead magnets. Now, if you’ve ever studied NLP (short for neuro-linguistic 
programming), this is a big part of NLP, and it might sound familiar. In life, people either move toward 
pleasure or away from pain, and this rules almost every decision they make. 

Think about yourself for a second. Do you make most of your decisions trying to move toward pleasure? 
Do you think to yourself, “I’m going to have six-pack abs and look amazing,” or “I want to get rich so I 
can fire my boss and buy a huge mansion.” 

Or do you make your decision moving away from pain? Do you think to yourself, “I just hate my job, I 
want to get out of here. If I could make money, I could leave my job and get out of this pain,” or “I just 
want to eat healthier because I’m tired. I hate people making fun of me. I feel sick all the time.” 

Eben’s Hook  caret-right 
The Kiss Test

Curiosity it Evokes  caret-right 
Is it really that simple to 
know if a woman wants to 
be kissed? I must know!

My Hook  caret-right  
99 marketing secrets that would 
change your business and life

Curiosity it Evokes  caret-right 
I wonder how my business and life 
would change if I had those secrets!

Brendon’s Hook  caret-right 
1-page productivity paper  
CEOs use

Curiosity it Evokes  caret-right 
What’s on that paper?  
I have to find out more!

GIVE YOUR LEAD MAGNET 

CURIOSITY
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The majority of humans on this planet, by the way, make their decisions moving away from pain. 
However, entrepreneurs usually make their decisions moving toward pleasure. So one of the biggest 
mistakes we make as entrepreneurs is assuming that everyone moves toward pleasure, and therefore 
our lead magnets focus on gaining pleasure, rather than escaping pain. Myron told me his biggest tip is 
to make lead magnets that focus on getting people out of pain, because it’s one of the most powerful 
ways to bring people into your email list. 

Myron then told me his best process to create an info product around pain points. When he created his 
very first lead magnet, he first wrote his headline, “The 12 Biggest Mistakes Network Marketers Make.” 
Then, he wrote an outline of those 12 mistakes, and finally he recorded himself discussing those 12 
mistakes. The “mistakes” element of his lead magnet focused on the pain people would feel if they did 
network marketing wrong, and that lead magnet built him lists of hundreds of thousands of people. 

It was pretty cool, but what was even cooler came after he gave them the lead magnet. When they 
opted in on his landing page to receive his free “12 Mistakes” video, they went to his thank you page 
where he invited them to join him on a webinar to learn how to cure those mistakes! On the webinar, of 
course, was where he had a chance to actually sell them something. If they didn’t buy, he still had them 
on his email list so he could market to them in the future for free. 

Do you see how simple this is? Are you getting the power of lead funnels yet? As you continue to think 
about what you might create for your lead magnets, start jotting down ideas. I bet you might even have 
something already you could use, so ask yourself, “Do I have a valuable report I’ve written? Have I created 
any videos that would help solve a problem for my audience? Do I have a coupon I can give away?”

If you’re still coming up short, ask yourself, “Can I write a quick report focusing on my audience’s pain 
points? Can I shoot a quick video and talk about something that will benefit my audience? How can I provide 
value to my prospects?” After you’ve written down some ideas, keep reading; we’ll implement in Chapter 3.

 

LANDING PAGE: Exchange Value to Build Email List
Now that we’ve got a good handle on what a lead magnet is, and why we need one, 
let’s move on to the second part of our lead funnel: the landing page! The landing 
page is, if you remember from our history lesson previously, the webpage where you 
will give something away (a lead magnet) in exchange for someone’s email address. 

One of my favorite landing pages is this one from 
Brian Moran where he exchanges his free (with s&h) 
book, The Going Pro Manifesto, for a lead’s email 
address. I love the simplicity of the page design. 
While we’ll go into more detail into how to create an 
effective landing page in Chapter 3, for now, I’d like 
to share with you a vital marketing strategy you 
might not already know.

The Money Is in the List. To really appreciate 
the importance of a landing page, it’s crucial you 
understand marketing in business: the money is 
in the list. Plain and simple. For whatever reason, 
most entrepreneurs think that the value of their 
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business is in the product they created or even in themselves as the expert leader. But that’s not true. 
The only actual asset inside of your business is your customer list. 

If you look back at the history of big companies, you’ll see this time and time again. I remember the 
very first time I understood this principle was when I learned that eBay bought Skype for $2.6 billion. 
I was shocked, and I thought to myself, “Wait a minute... eBay’s got the best developers in the world. 
They could literally clone Skype in a weekend if they wanted to. Why did they spend $2.6 billion for 
Skype?” Then I realized that Skype had almost 60 million users at the time. They weren’t buying the 
software; they were buying the user base. 

Why did Facebook buy Instagram? Literally, Facebook could have built Instagram in a weekend. 
Instagram had zero revenue, yet Facebook paid $1 billion for it. Why? They wanted the customer base. 
They wanted Instagram’s 30 million users at the time. Again, they wanted the list.

In every business, the list is the salable asset. If I was to sell ClickFunnels someday, guess what they 
would be buying? They wouldn’t be buying a funnel-building software, as amazing as that is. They 
wouldn’t be buying Russell Brunson, my ebooks, my physical products, or my coaching. They would be 
buying the customers who are using the software every day: my list.

You have to grill this into your head: the money is in the list! I’m so grateful that one of my very first 
mentors, Mark Joyner, drilled this into my head over and over again 15 years ago. And because of that, 
that’s been my focus point all along. Of all the marketers who have been in the same business as me 
for the last decade and a half, most of them are gone... most of them disappeared. ClickFunnels has 
surpassed all of them because I had a singular focus on building my customer list. The list is the key!

Marketing Math. Okay, now here’s some marketing math for you to understand about creating your 
email list. If you do this poorly (i.e. simply build your email list and don’t build a relationship with the 
people on it), you will average $1 per month per name on your email list. If you do this well (i.e. build a 
strong relationship with the people on your list), you can average much more than $1 per month per 
name. Obviously, these numbers are estimates; there’s no guarantee you’ll make that. But if you follow 
my training, you should see yourself making at least $1 per month per name, if not even more.

But for now, let’s stick with the scenario of making $1 per month 
per name on your list. That means if you get 1,000 people on 
your list, you should start averaging about $1,000 per month 
in sales. With 10,000 people, you would make about $10,000 per 
month, or $120,000 per year. With 100,000 people, you would 
make about $100,000 per month, or $1.2 million per year, and so on 
and so on. Remember, those numbers are even if you do it poorly.

There’s a direct correlation between the amount you make and the number of people on your email list, 
and these numbers synced in my business as well. I remember when I first got started, somebody told 
me about this correlation. Sure enough, my very first month I got 217 people on my list and that month 
I made like $300. I thought to myself, “Weird...” When I got to 1,000 people, I was making about $1,000 
per month. When my list grew to 5,000, 10,000, 50,000, 100,000, 1,000,000, and even 1,500,000 
people, my financials synced really close.

Now for most of you, if you follow what I’m teaching in this book, you should actually average a lot 
more. If you actually build a relationship with your list, you should start seeing your average start to 
rise to $3, $5, $10, etc. per month per name. 

SIMPLE MARKETING MATH:

Each name on your 
email list ≈ at least 

$1/month
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I actually sat down and did the math last night to figure out how much we are currently averaging per 
name. At this time, we are actually averaging just shy of $10 per month per name on my email list. 
Some of you may be a local business owner, though, and are saying to yourself, “Man, Russell, I live 
in Boise, Idaho. I’m not going to be able to get 1,000 people on my email list; that’s like half the town. 
There’s no way I can make that much money.” But I’m telling you, these numbers are on the low end. 
If you’re a local business, you have that much more ability to grow a personal relationship with people 
because they’re actually visiting your location. You could probably average between $10-$50+ per 
month per name.  

Regardless of my numbers, I wanted to give you the benchmark of $1 per month per name to shoot for. 
That way, you could look at your list and think, “If we added 150,000 people to our list through this lead 
funnel, then I should be making $150,000 per month.” In theory, you effectively would give yourself 
$150,000 per month raise. Do you see the value in building an email list now? Not everyone will be a 
customer, but you have to build leads first before they can even become a customer. And this landing 
page is the gateway into your email list.

Give Yourself a Raise. In this business, I always try to ask questions like, “How do I give myself a raise 
every single day?” And the answer to that question is always the same: build my email list and build my 
relationship with them. At the end of the day, that’s what it comes down to: serving my people, because 
they’re all that really matters at the end of the day. And when I go to sell ClickFunnels, that relationship 
that I built with them will be the most valuable asset I have.

Now, if you wanted to give yourself $1,000 per month raise in a traditional business, or $10,000 per 
month raise, or $100,000 per month raise, there would be a long time period before you could actually 
get that kind of return. In fact, if you wanted to become a doctor, you’d have to go to college for like 
12 years just to qualify for that kind of raise. But in online marketing, we just focus on building a list, 
because that’s how we’ll give ourselves a raise every day. That is why we’re teaching you about lead 
funnels. Your #1 focus should be on growing your email list and developing a relationship with them.

I laugh thinking of this, but if someone asked me, “What do you want for Christmas?” I would reply, “I 
want a thousand leads.” It’s funny because I look at how much money people invest in real estate, and 
they’ll never get the kind of return I can get from adding more leads into my business. 

For example, imagine you spent $100,000 for a house that will generate $500 per month in cash flow. 
After a year, you would have made $6,000. People do that all day long in real estate, which is great for 
them, I guess. I can’t buy real estate, though, because I would choose to spend my $100,000 to get 
100,000 leads. They’d generate $100,000 per month, which would make me $1.2 million after a year. 

In other words, my ad spend would produce $100,000 return during the same month that their real 
estate purchase would produce just $500. It’s so hard for me to justify real estate because I look 
at those numbers and see that leads are so much more valuable than real estate. I spend the same 
amount of money I would have spent on a house on leads, and they now pay me every single month. It’s 
just a better deal. When you look at adding leads to your business as an investment, it’ll change your 
whole perspective.

You read previously that while building a list is great, in order to make the most money you can with 
your list, you really have to build the relationship with your list. We’ll explain that in more detail in Part 
5 of our lead funnel where we talk about Follow-Up Funnels. For now, let’s move on to the next step of 
our lead funnel: the thank you page! 
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THANK YOU PAGE: Fulfill on Promise to Build Trust
When someone puts in an email address to get your lead magnet, they’re usually 
super excited to get it. You promised them something in exchange for their email 
address, so now they want to receive that value. The worst thing you can do at this 
point is to do some sort of bait-and-switch where you say, “Buy this product and 
then I’ll give you what you wanted.” 

Instead, do exactly what you said you would: give them  the lead magnet. The thank you page serves a 
two-fold purpose: deliver the lead magnet (thereby building trust and providing value) and offer your 
lead something to buy that will help them (thereby recouping your ad cost and building your list).

This image shows Brian Moran’s thank you page for his lead magnet: The Going Pro Manifesto. You 
can see that you can download the ebook, and then at the bottom, he tells you to continue to step 

two where he says, “I’m going to show 
you how to get your first 1,000 fans 
on Facebook and Instagram for free 
in just seven days.” If you just got his 
lead magnet, you’re already primed to 
want more information from him. When 
you click on the “Next Step” button, you 
continue on to his sales page.

Sometimes, my lead funnels don’t 
even sell anything. Do you remember 
my Marketing Secrets Blackbook lead 
magnet? I actually don’t even have a 
sales page after it; I don’t sell anything 
on the back end. If somebody comes 
to the landing page, I ask for their 
email address, and then I take them 
to the thank you page where they 
download it. Instead of sending them 
to a sales page, I simply say, “Hey, 
thanks for signing up. This ebook is a 
compilation of my best episodes on 
my podcast. Be sure to subscribe to 
my podcast.” 

That’s it; I don’t sell them anything. Instead, I focus on building a relationship with the people who 
just opted in. You see, even though I’m building a huge list of people, those people just barely met me; 
they don’t know who I am, what I believe, or what I stand for yet. A list like that doesn’t make you much 
money. To fix that, I started my podcast. 

After they subscribe, it’s easy to start building that relationship. They’ve got me plugged into their ears 
and they’re listening to me talk as they go through their daily routines. The woman in the picture on 
the next page is Liz Benny, and, at the time, she (like so many others) was listening to my “Marketing 
Secrets” podcast while she was working out, driving in the car, and taking walks. 

DELIVER LEAD MAGNET AND INTRODUCE

FIRST OFFER
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Podcasting is how I put out my content, so what happens when she’s listening to me? She actually 
gets to know who I am, understand what I believe, and figure out what I stand for. Can you imagine the 
relationship you could have with someone if they listened to you for 20, 30, or even 40 minutes a day? 
When you have that kind of a relationship, it’s not hard to sell somebody a $10,000, $20,000, $30,000, 
$50,000 or even $100,000 product.

In fact, most of the people who are in my Inner Circle (and give me $50,000 a year) got into my Inner 
Circle through that podcast. Is that crazy? You might be thinking, “But Russell, where’s the R.O.I. on 
podcasting?” The R.O.I. comes after I build a relationship with them, and six months later they give 
me a check for $50,000. Or it comes when they come to Funnel Hacking Live because they heard 
something in one of my episodes that they related to, and then at that event they joined Two Comma 
Club X because they trusted in me. If you focus on building a relationship, the money will follow.

Do you remember how I talked about averaging $1 per month per name? If you do this poorly, that’s 
what you’ll average. But when you build a relationship with your list like the relationship I create with 
my podcast, then you can see each lead bringing you $2, $5, $10, $20, or even $50 per month. 

SALES PAGE: Offer Product or Service to Build List
Once you click Brian’s “Next Step” button, you land on his sales page, where he 
can then sell you the product or service he wanted to sell you in the first place. 
He couldn’t jump right to selling you straight out of the gate, though. He had to 
warm you up and provide value so you would trust 
what he was offering you. Once he provided value 
with The Going Pro Manifesto, the next logical step 
was to show you how he could continue helping you 
on your journey. 

We won’t be talking in detail about the many ways 
you could sell products; after all, this is a lead 
funnel, not a book funnel, webinar funnel, high 
ticket funnel, or any one of a million other funnels 
you could sell your products or services on. I just 
want you to understand that the sales page is a 
place you can recoup your ad costs by offering info 
products as well as building your customer lists. 

If you’re starting out, though, I don’t want you to 
worry about having a product to sell immediately. 

(PAGE CONTINUES)
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A lot of times when you’re building your list initially, you might not have money to spend on ads, so 
you’re building your list for free by getting on podcast interviews, writing on people’s blogs, or doing 
other things to push people to get your lead magnet so you can start building a relationship with them.

Over the long run, though, you’ll want to be able to buy ads, which is why we go into detail in Chapter 
3 on nine ways to create info products fast. But for now, just realize there’s a sales page step that you 
can take out of your lead funnel until you have something to sell.

Now that you understand you don’t have to have a product to sell if you’re just starting out, let’s move 
on to the follow-up funnel where you’ll continue building the relationship with your list.

FOLLOW-UP FUNNEL: Communicate with List to Build Relationship
As we mentioned before, your first goal is to build your email list, and your 
second goal is to build a relationship with the people on that list. The way you 
do that is to continue communicating to your list. Back in the day, the only 
way to do that was via email. Nowadays, you can communicate to your list 
with email, Facebook Messenger, text, and more!

Instead of having to write individual emails or messages to your list, you can 
set up your messages to be automatically sent with a tool inside ClickFunnels called Follow-Up Funnels. 
Most of you already know what a funnel is. We’ve been discussing lead funnels this entire time so you 
know what it looks like for your prospect to go to your landing page, then your thank you page, and then 
your sales page. That’s called a lead funnel, and you’ll build each of those pages inside of ClickFunnels 
in Chapter 3. 

But what’s great is now you can create follow-up funnels that will automatically send your prospects 
the messages you want to send them, when you want to send them. For instance, when people opt in 
for your lead magnet, they give you their email address, so your follow-up funnel would immediately 
send them their very first email with a download link for their lead magnet. You could also add a link to 
subscribe to your podcast in that email as well. 

In your follow-up funnel, you can also choose to have different messages scheduled to be sent out in 
the future. Perhaps two days later, they might get another email from you, and two days after that, they 
might get a text… You can add as many messages to be sent out as you like, and it will send them out 
automatically.

With Follow-Up Funnels, you can also send out broadcasts to your list, so instead of scheduling a bunch 
of automated, pre-created emails, you can also write time-specific emails as well. These emails might 
invite your prospects to an upcoming webinar, a product sale you’re having, or even an open house if 
you’re a local business. At the end of Chapter 3, we’ll go deeper into actually creating your follow-up 
funnel, but for now, let’s dive right in to creating your lead magnet!
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You know the history and strategy behind lead funnels, so now it’s time to dive deep into making one! 
Below, I’ll illustrate the five parts of a lead funnel by using Myron Golden’s tip: lead magnets should 
focus on bringing people away from pain, not toward pleasure. 

A lead magnet is a super valuable tool, report, video (or any number of other things) that attracts your 
audience and literally pulls them into your world and onto your email list so you can better serve them.

If you were a nutritionist, you could make a lead magnet for “The 7 Mistakes Parents Make by Choosing 
Foods They Thought Were Healthy but Are Actually Making Their Kids Fat.” Because I’m a parent, if I 
saw that lead magnet, I’d say, “Wait, what?” I’d be hooked with curiosity! 

Then, after I opted in on the landing page and became your lead, I would learn the seven mistakes. 
Perhaps one of the mistakes would be, “You thought Nutella was healthy because it has nuts and 
protein, but it’s actually full of sugar!” I would say, “Oh man.. This whole time I’ve been putting Nutella 
on everything for my kids...” but I learned my mistake, so I received value from your lead magnet. 

On your thank you page, you would tell me about your upcoming web class by saying, “If you liked that, 
you’ll love finding out how to instantly switch out those 12 fatty foods with the 12 best foods for your 
child. Register for my web class now and I’ll show you.” Boom! Then I would be in your funnel and you 
could sell me any of your products or services within the parenting, kids, coaching, or food market.

STEP #1: Create a Lead Magnet to Build Value
Now it’s your turn to implement and create your own lead magnets! One of the 
fastest ways to do this is to do exactly what Myron did. He focused on the pain 
points his audience was feeling and thought of 12 mistakes they were making that 
were causing them pain. Perhaps you could make a report or a video about “The 7 
Biggest Mistakes That Real Estate Agents Make” or “The 8 Biggest Mistakes People 
Make When Trying to Lose Weight” or whatever your market needs. Simply fill in the blanks: “The (#) 
Biggest Mistakes (Your Market) Make.”

Then, just like Myron did, write a little outline, grab your iPhone, teach those mistakes, and you’ll have 
your lead magnet finished. Just outline, record, and boom! You’ve got a lead magnet in less than 15 
minutes. Does that make sense? It’s so easy to create a lead magnet, and here’s nine other fast ways 
to create an info product, too!

I’m going to go through the nine fastest ways to create info products. These nine ways will be broken 
into three parts: text, audio, and video. Inside those parts will be three examples each of how you can 
use either text, audio, or video to create your info product fast! 

It’s important to note that while you could use some of these info products as your lead magnet, most 
are designed to give you both a lead magnet and a product to sell after they’re created. To do this, just 
make one of the info products below, pull the best piece out of your product, let that become your lead 

C H A PT E R  3

Lead Funnel Implementation 
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magnet, then sell the whole product on your thank you page. (Or, in the case of books, you could give 
away the first chapter as your lead magnet.) Your prospects will be so amazed at what you give away 
for free that they’ll be dying to see what they’ll get when they actually spend money with you!

9 Fast Ways to Create an Info Product 
Without Ever Writing a Book

 

#1 - TEXT: Crowd-Sourced Books Some of you, as soon as you saw the word “text,” probably just 
freaked out and said, “That’s cool, Russell, but I don’t want to write a book or a report or whatever. 
That’s stressful and hard.” And it is hard! So instead, I’m going to show you ways you can get books 
written super fast without actually having to write anything. Sound good?

Have you ever heard of the Chicken Soup for the Soul book? It was written by 
Mark Victor Hansen and Jack Canfield. And guess what? They didn’t write a 
word of that book outside of the title. Instead, they found a whole bunch of 
people who had an inspirational story and compiled their stories into a book. 

After the giant success of their first book, they rebranded their book for over 
250 different markets. Do you love horses? There’s Chicken Soup for the 
Horse Lover’s Soul. Have teenagers? Try Chicken Soup for the Teenage Soul. 
Oh, are you a dentist? Don’t forget about Chicken Soup for the Dental Soul. 
Joined an MLM? Be sure to read Chicken Soup for the Network Marketer’s 
Soul. In almost every market known to man, they made a Chicken Soup for 
the Soul book, and they didn’t have to write any of them. They just had to find 
101 people who had an inspirational story about the same general subject and 

then combined the stories into a book. Those books went on to sell 500 million copies worldwide, all 
because they chose to combine stories into a book. 

You’ve probably seen my own book, 30 Days, right? This book is one of my best-selling products I’ve 
ever created. One night I had it at my house and my kids said to me, “Dad, you wrote another book!?!” 
And I said, “Well, kind of…” They looked at me and asked, “What do you mean: ‘kind of’?” So I said to 
them, “Well, I wrote the title but the book was just written by 30 people. Each of them wrote a chapter, 
and then I just combined them into a book.” And my son, Bowen, replied, “Dad, is that cheating?” To 
which I laughed and answered, “No. That’s not cheating. It’s just a really fast way to create info products.”

Now, to create your own crowd-sourced book, look for experts in your industry. Have them each write 
a chapter and combine those into a book. If you were in the ketogenic diet market, you could get seven 
ketogenic diet experts to each write a chapter about a certain part of the diet and call it The 7 Mistakes 
People Make on the Ketogenic Diet. After you gave away your book, you could sell ketogenic diet recipe 
books and other products afterward. 

Some of you are thinking right now, “But Russell, I don’t sell ketogenic diets, so that doesn’t work for 
me.” Right, I get it. But this is where you need to use your brain to look for ways you could serve your 
audience best. What could you do to help your market? Which experts or specialists could you contact 
to ask them to write a chapter in your book? What “hook” will draw your audience in with curiosity? 
Then, compile all their chapters into a book you can put together really quickly.   

P R O  T I P !P R O  T I P !
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#2 - TEXT: Example Books Some of my best-selling books were created by just compiling examples 
from my business. This specific book shown in the image is simply 108 split tests that we ran, then we 
compiled all those examples into a book. 

We’ve also compiled examples into our monthly newsletter we sell. 
Each month, I find two funnels I like, and then I funnel hack them. I put 
the pictures in there, and then we sell the newsletter. 

We also put together a book called The 74 Funnel Swipe File. All we 
did was take screenshots of 74 funnels, and then we combined those 
examples into a book. We even used this book to raise over a million 
dollars for a charity we love!

Oh, and by the way… guess what this book is? It’s a compilation of 
114 unique lead funnel examples. All I did was compile a bunch of my 
favorite lead funnels, give some training about how to make a lead 
funnel, and boom! I created a product that fast! You’ll even see as you 
look at the lead funnel examples in the back of the book that some people even made lead magnets by 
just compiling examples too. For their landing pages, they said, “Here’s 100 of my favorite Facebook ads. 
Opt in to get them all,” then they would get huge lists based on giving away compilations of examples.

To create your own example book, what data, reports, or case studies have you already created (or you 
could create quickly) that you could compile into a book? Do you have case studies, pictures, screen 
shots, before/after testimonials, swipe files, ads, email newsletters…? I could go on and on! Gather them 
all together and compile them into a book. Be sure to put a hook in the title to attract your audience.

#3 - TEXT: Public Domain Books The last text example we’ll talk about is making books from the 
public domain. If you’re not familiar with the public domain, they’re basically creative materials (like 
books, movies, plays, songs, photographs, instruction manuals, posters, courses, reports, etc.) whose 
copyright has expired, and therefore you can use them without needing permission. At this moment, 
any creative materials in the United States created before 1923 are now in the public domain. It’s great 
for you because you can just grab them, slap your label on them, and publish them as your own. 

One of the most popular books in the public domain currently is Think 
and Grow Rich. Even though it was published after 1923, it fell into the 
public domain because its copyright wasn’t renewed. Now you can take it, 
rebrand it for your market, and give it away for free without ever having to 
write the book! You could call it: Think and Grow Rich for Internet Marketers, 
Think and Grow Rich for Dentists, or Think and Grow Rich for (your market). 
Simply add a chapter yourself by explaining how the principles in the book 
relate to your audience, and boom! You can have a book ready to give away. 

You might be saying to yourself, “I can’t do that Russell. That feels like 
stealing.” It’s not stealing, and yes, you can do that. According to the law, 
you’re able to do it because the creative work was either made before 
1923 or its copyright has expired and it’s fallen into the public domain. So 
therefore, you can make a derivative work out of it.

“Russell that seems shady.” Okay then, was Walt Disney shady? All he’s ever done is find stories in the 
public domain and turn them into movies. He makes derivative works and therefore doesn’t have to 
pay anyone royalties or licenses because they’re all in the public domain. 
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Have you heard of Frozen? It’s from a little story called “The Snow Queen” that was in the public domain. 
How about The Little Mermaid or Beauty and the Beast? He took the ideas for both of those movies 
(and many more ideas) from the public domain. In fact, at least 50 of his movies stemmed from stories 
in the public domain. You can do the same thing because there’s more creative materials in the public 
domain than you can ever dream of.

One of my friends, Matt Furey, found an old wrestling book from 1914 by this guy named Farmer Burns. 
He took the book, republished it, and made millions of dollars selling the book. 

To create your own book quick, go to gutenberg.org or ebay.com to find someone else’s unprotected 
work that you can repurpose as your own.  On gutenberg.org you can find over 58,000 ebooks on 
the site for free. Their mission is to find as many public domain books and house them in one site for 
everyone to find. You can search for books in your specific market and see if you can find a book that 
you can republish and use as your lead magnet.

You can also go to ebay.com and search by publication years for non-fiction books. Just choose books 
that have been published before 1923, and then find one that can work for your audience. There’s 
even a company that will take your book, scan it, and turn it into an ebook for you. Boom! Now you’ve 
created an info product that quick as well!

Now that you’ve learned about creating info products fast with the written word, I want to teach you 
an important concept before we move into the audio and video sections. When you’re trying to hook 
someone to opt in for your lead magnet, you need to make sure they view it as something valuable. 
Oftentimes, people don’t opt in if they don’t see the value in what you’re providing. So how do you 
increase the value? You can package it in a different way. Instead of just creating something with text, 
you can package the same content into an audio or video format, therefore raising its value.

#4 - AUDIO: Audio Books My favorite example of packaging the same content in different ways also 
has to do with Think and Grow Rich, which we talked about earlier. I remember when I first started going 
to marketing events, everyone would talk about this book. “Have you read Think and Grow Rich?” they’d 
ask me. I had never heard of it before, so I went to Amazon and bought it for something like $9.97. I had 
great intentions to read it, but after setting it on the shelf next to my bed, it sat there for a month. 

Later, I went to another marketing event, and three people from stage said, “Have you read Think and 
Grow Rich? You need to read Think and Grow Rich!” In the audience, I said to myself excitedly, “Nice! 
It’s on my bookshelf. I’ll read it when I get home.” After I went home, though, I looked at it once and 
then promptly fell asleep without reading it. A couple of months later, I went to another event, and the 
same thing repeated itself for almost a year. Finally, at one of the events, I thought to myself, “This is 
embarrassing. I’m not doing what I’m supposed to be doing.” I don’t like 
to read as much, so I wondered if there was an audiobook. Now, this was 
about 15 years ago, so Audible wasn’t even a thing back then. 

Because eBay was my favorite site, I went to ebay.com and typed in 
“Think and Grow Rich” where I found a CD course of the book. Because 
it’s in the public domain, someone took the book, recorded himself 
reading it, turned it into a CD course, and sold it on eBay for $97. I was 
so excited that I could finally “read” Think and Grow Rich that I bought it 
right away, even though I had the exact same thing sitting on my shelf. 
Once I got the CDs, I played them in my car. After a week and a half, I had 
consumed the information and got incredible value from it.
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Now what’s interesting is this: Think and Grow Rich sold on Amazon for $9.97, yet on eBay it sold for 
$97. Was there a difference between the two versions? No. Word for word they were the same. The only 
difference was how the product was delivered. Because it was an audio course, instead of a book, it 
could be sold for a higher price; the value increased because it was packaged differently.

That’s what I want you to really understand. Sometimes you can increase the value of your info product 
or lead magnet just by packaging it in a different way. To give you an example, if your audience was 
dentists, you could record yourself talking about dental stories and how Think and Grow Rich applies 
to dentistry. Then you could package up the audio recording with the Think and Grow Rich ebook, and 
boom! You’d have a sexy offer to give to dentists. In fact, I could even do that right now for my funnel 
hackers: Think and Grow Rich for Funnel Hackers!

Another example of how you can record an audio book and turn it into an info product or lead magnet 
is when I recorded one of my very first audio books: Life Work of Farmer Burns. I found it on eBay, and 
because it was published in 1911 (which is before 1923), it was in the public domain. I gave it to my 
father-in-law who has an amazing radio voice, and he went down to the radio station and read the 
entire book. I put it on CDs, and it became one of my very first products I ever sold.

Just as I created an audiobook from a book in the public domain, you can do it too. In fact, you can even 
give your audio book away as your lead magnet and start building your lead funnel very, very quickly 
just making audiobooks. 

#5 - AUDIO: Interview Recordings I remember reading a book called 12-Month Millionaire and 
learning how a guy named Vince James made $100 million in 23 months selling supplements through 
direct mail. I thought to myself, “That dude’s awesome. I’d love to talk to him, but he’ll never talk to me, 
though, because I’m this little dorky college kid who doesn’t know what I’m talking about. Maybe he 
will, though…” I thought, and set off to email him. 

After praising his book, I asked him if I could interview him because his book had some really good stuff 
and I had some questions. He wrote back, said yes, and asked when was a good day for the interview. 
I wrote back, “How about Saturday?” and he said “Great!” He let me interview him for three hours on 
that Saturday, and by the time we wrapped up, he asked, “Do you have any more questions?” I said yes, 
so then he said, “Well, I gotta go, but how about we do this next Saturday, so you can ask me some more 
questions.” I replied, “Are you serious!?!”

We talked again the next Saturday, and I interviewed him for three more hours. At the end, I had spent 
six hours interviewing this guy who made $100 million on the concepts I learned in his book. He told 
me I could keep the audio recordings and do whatever I wanted with 
them, and he just asked if I could send him a copy, too, so he could sell 
them to his list. Of course I said yes!

About a year later, I was struggling to figure out how to get people 
to buy my stuff, so I put the six hours of audio recordings with Vince 
James into a funnel to sell. That funnel was the first funnel I ever made 
to hit the Two Comma Club!

In fact, most of my products are just interviews with people who 
are experts in the topic I want to sell to. I could easily do a lead 
funnel where I say to my audience, “Hey, do you want to learn 
the trial close? I interviewed the guy I learned trial close from. 
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Give me your email address and I’ll give you this audio.” And just like that, I could have a lead magnet 
so fast. 

In your market, who’s written books? Could you call and interview them? Could that become your lead 
magnet in your new lead funnel? It’s literally so simple and so easy. Interviewing experts is one of the 
fastest ways to create info products and get a really powerful lead magnet. 

#6 - AUDIO: Hard-To-Find Audio Compilations The last way to create info products quickly with 
audio is to compile some of your favorite podcasts. Have you ever tried to find a podcast episode that 
someone told you about? It’s difficult, isn’t it? If I was to come to you and say, “Hey, I listened to this 
podcast interview by one of my favorite authors. In the interview, he talked about (training), and it was 
amazing.” You would probably immediately reply, “That’s amazing. What episode is it?” 

While it would probably take me some time to find it, it would probably take you even longer to find it. 
I might say, “I don’t know; let me go find it. He’s done like 700 podcast episodes. Actually, shoot me 
your email address and then when I find it, I’ll shoot you the link to what episode it is.” You would be 
so grateful that you didn’t have to go through all the headache of listening to 700 episodes to find the 
right one. 

You can do the exact same thing for your audience. For instance, on your landing page for your lead 
funnel, you could say, “Hey, of all of Gary Vaynerchuk’s trainings, this one podcast episode changed 
everything for me. If you give me your email address, I’ll shoot you a direct link to that podcast episode. 
That way you can listen it, because if you’re struggling like I was, this will change everything for you.” 
Boom! I made a lead magnet off of somebody else’s free content. 

You don’t have to be limited to just compiling your favorite podcast episodes, though. You can do it with 
blog posts, YouTube videos, or any number of other resources that you find valuable. You become the 
expert because you’re compiling the best information for your audience so they don’t have to do the 
work themselves. Literally, this one takes about 5 seconds. It’s so easy. In fact, you should even make 
a lead funnel with my best podcast episodes that mean the most to you. Then, you can give it away as 
your lead magnet and sell ClickFunnels on your thank you page and in your follow-up funnel. 

#7 - VIDEO: Screen Captures If you’ve never done a video recording your screen, you might be 
confused how to do it. The great news is it’s super easy! 

For probably the first eight years of my business, all 
I did was create screen capture videos. Every single 
product I created was a screen capture. I’d make an 
outline, just like the one you see in this picture, and 
record my screen as I went through the outline. This is 
the very first Funnel Hacks training course we did, and 
it literally sold over $10 million before we updated the 
training. On the left-hand side, I had a Word document 
with the outline of what I wanted to talk about. On the 
right-hand side, I had an example. Then I would just 
talk, show an example, and repeat the process until I 
had gone through my entire outline. I made $10 million 
by just recording my screen and talking!
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You can easily do the same thing and create a lead magnet like Myron did. Remember to create a title 
like “The 7 Biggest Mistakes Network Marketers Make,” write an outline of those seven mistakes on 
your computer, and record yourself going through the outline. Now, the perceived value of your lead 
magnet video is higher than audio and text. You can say to your audience, “Just give me your email 
address and you’ll get a video explaining the seven biggest mistakes…” It’s super powerful!

How do you actually record your screen, though? Easy! First, make an outline or a powerpoint slide and 
have it showing on your screen. Then, download Camtasia (if you’re on a PC) or ScreenFlow (if you’re 
on a Mac). Plug in a headset microphone and click record. It will record your screen and you talking to 
yourself as you go through the outline. When you’re finished, simply press stop to end the recording. In 
just a few minutes, you’ve created a great lead magnet to give away.

#8 - VIDEO: iPhone How To’s You probably have an iPhone or some 
other type of smartphone, right? Every one of these smartphones 
has a camera with a little button that says record, so you can literally 
pull out your phone, click record, and just talk into it. My friend, Rachel 
Pedersen, recently created an entire expensive course with just her 
camera on her iPhone! If she can do an entire course, you can record 
a simple video. 

To quickly make your lead magnet, repeat the same process we’ve 
been discussing above by creating an outline, and then just record 
a video of yourself on your iPhone going through the outline. It’s 
even faster than doing a screen capture because you don’t have to 
download anything. Just open up your camera, press record, and talk!

#9 - VIDEO: Workshops The last way to create an info product fast is to hold a workshop. Now, 
usually you would sell a workshop as a higher-priced product later in your funnel. But the great thing 
about holding a workshop is it can create not only a product for you, but also a lead magnet. In this 
case, your lead magnet can be the first hour of your training or a specific training inside your workshop, 
while your entire workshop can still be sold as a product later on.

For instance, if you looked at the last Funnel Hacking Live, you may have noticed something interesting. 
It was a three-and-a-half-day event, but during the very first presentation (my keynote presentation), I 
streamed it live for everyone to see for free. Why did I do that? Because everyone who wasn’t at Funnel 
Hacking Live saw it and thought, “Oh my gosh, this was so much better than I thought!” 

When I cut off the live stream, they freaked out and said, “Oh man, I have such a fear of missing out 
(FOMO) right now! What else is happening at Funnel Hacking Live? What else am I missing out on?” 
Then, when I told them, “Hey, you should buy tickets for next year because you’re missing out on this 
year,” they immediately jumped at the chance to buy tickets. We sold over 1,000 tickets to people before Funnel 
Hacking Live even ended, just because of FOMO! 

Imagine if you created a workshop where you trained a whole bunch of people in your industry on 
whatever training they needed, and then you offered part of that workshop for free as your lead magnet. 
You could take the very first presentation and say, “If you want to watch the first hour of my amazing 
workshop where I teach you how to (your training), put in your email and I’ll give you the first hour of 
my $2,000 workshop.” 
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When they watch it, they’re going to get all this FOMO and think, “Oh my gosh, that was amazing! I 
wonder what else is inside the course...” Then it’s a natural fit to sell your workshop to them in your 
follow-up funnel. By holding one workshop, you’ve created a lead magnet to give away and an info 
product you can later sell on your thank you page or in your follow-up funnel.

I hope you’ve seen as we’ve gone through nine different ways to quickly create info products that we 
weren’t just talking about creating lead magnets; we were talking about creating info products. After 
you make an info product, you can pull out your best piece and turn it into a lead magnet. Then, you can 
sell your whole info product as your first product! You’re basically telling your audience, “If you liked 
this lead magnet, then you’ll love this product!”

STEP #2: Create a Landing Page to Build Email List
After you’ve created your lead magnet, you’re ready to start building your 
email list! We’ve got some great ideas below for how to build your email list for 
free, but before we can do that, we need to actually build your landing page. 
Remember, landing pages are simple. All you’re doing is an exchange. You’re 
saying, “If you give me your email address, I will give you this super valuable 
(your lead magnet) in exchange.” 

One of my favorite lead funnels that I’ve already shared with you is for Brian Moran’s The Going Pro 
Manifesto lead magnet. I wanted to discuss his landing page in greater detail here, though, because it’s 
so clean and simple. He is exchanging his little ebook for an email address. It’s a very simple exchange, 
and it’s a great example of what a high-converting landing page looks like. 

Now pay attention, because we’re about to create your own landing page, and what I’m going to tell 
you next will help you increase your opt-in rate. When people come to me asking why their landing 
page isn’t converting, they usually didn’t follow one (or more) of my three cardinal rules when creating 
landing pages.

First, keep it simple. Most of my landing pages only have a headline, an image, and an opt-in box. 
That’s it. My landing pages usually don’t have any other images or even videos. Often times, a landing 
page might not convert because it’s too complex; there’s just too much stuff happening on it and it’s 
confusing your visitor.
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Second, build curiosity. It’s human nature that people want to be wowed, amazed, entertained, and 
shocked. In order for them to stop what they’re doing and actually care about what you’re trying to 
offer them, they have to believe it is something valuable that can help them escape pain. If your landing 
page isn’t converting, it might be because there’s not enough curiosity. You haven’t created something 
new or novel; you’ve either offered what everyone else offers or you haven’t done a good enough job 
convincing your visitor they need what you’re offering. 

Third, tell them what to do. Even though opt-in forms are everywhere, people still need to be told what 
to do. On your landing page, be sure it says something to the effect of, “To get (your lead magnet), 
simply put in your email address and I’ll send it right away.” Your landing page might not convert if 
there’s too many things going on, and the visitor doesn’t know what to click or do. Make it a no-brainer 
for them and you’ll see conversions go up!

Before we move on, I want you to pause reading and flip to the back of this book. Start looking through 
all the examples and notice if they are simple, if they build curiosity, and if they tell you what to do. Do 
you think they would convert well? Then come right back and continue reading.

Speaking of conversions, this is my highest-
converting lead funnel. I’ve already talked 
about my Marketing Secrets Blackbook, but 
now you can see how my landing page meets 
my three rules.

First, it’s so simple. There’s no fancy design. 
It’s literally a headline, a picture of what 
they’re going to get, and the opt-in form. 
Second, it builds tons of curiosity. Check out 
that image! Doesn’t it just scream at you to 
try to open it? Are you thinking to yourself, 
“What secrets are inside that are going to 
change my business and life!?! I have to 
know!” And third, I tell them exactly what 
to do right above the opt-in box. The more 
simple, the more curiosity, and the more 
clear the goal... the higher your conversions 
are going to be.

Our conversions are insane with this landing page! In the last seven or eight months that we ran this 
landing page, we generated 148,000 leads from this funnel! Now, a good landing page will usually 
convert at around 20-30%, but this landing page converts at 55.63%! More than half of the people 
who land on this page actually give me their email address, and that’s really, really high.

Now it’s your turn to build out your landing page using ClickFunnels. Be sure it has an intriguing headline, 
an image of your lead magnet, and an opt-in form. Keep it simple, build curiosity with your lead magnet 
and headline, and tell them to enter their email address to get their lead magnet. Don’t spend all day 
on this, though. You should probably spend no more than five to ten minutes creating a landing page, 
because you don’t know if it will convert yet. Better to create it quickly, test it, and then tweak it later to 
see which version will convert better.
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Use These 2 Easy Ways to Build Your 
Email List for Free

Now that you have you lead magnet and landing page created, it’s time to think about building your 
list! You might not have money to spend on ads yet, but keep in mind that you’ll want to move in that 
direction soon in order to really build your email list fast. For now, though, I’ll share several great ideas 
for building your email list for free!

The first free option is to get interviewed on the podcast of someone who already has the ear of your 
dream customers. Which experts in your market are doing podcasts? You could ask if you could share 
with their audience “The 7 Biggest Mistakes That (Your Audience) Make.” 

Then, when you’re finishing the interview, they’ll usually ask, “How can my listeners learn more about 
you?” If I were being interviewed, I would reply, “Well, the best way is to get a free copy of my book. Just 
go to marketingsecrets.com/blackbook and it will give you 99 secrets that will change your business 
and your life.” For the listeners who just received value from you on the podcast, you can bet they would 
be heading right over to your landing page to receive your free lead magnet!

The second free option is to become a guest blogger on a blog that is big in your industry. Most bloggers 
or experts always appreciate free content, especially if it can help their audience. Simply reach out and 
ask if you can write an article on their blog. Guest bloggers usually have a bio, so in the bio I might write, 
“If you want to learn more from Russell, you need to read his Marketing Secrets Blackbook. You’ll learn 
99 ways to change your business and your life. Just go to marketingsecrets.com/blackbook to get your 
FREE copy.” 

Not only will you add value for the expert bloggers, but their readers will undoubtedly love what they 
read as well and come primed to give you their email address for your lead magnet. And honestly, it’s 
just good business practice to develop great relationships with the other experts in your industry. You 
never know what great partnerships and joint ventures will come of building those relationships as well!

STEP #3: Create a Thank You Page to Build Trust
Now that you’ve created your lead magnet and landing page, you’ll need a thank you 
page to tell your visitors how they can get your lead magnet. Sometimes, it’s only 
emailed to them, but I prefer to add immediate value and prove to them I’m giving them 
what I promised, so I put the download link right onto the thank you page. 

Just as your landing page needed to be simple, build curiosity, and tell people what to do, your thank 
you page is no different. Have only two objectives on the page: deliver your lead magnet, and push your 
prospects to your first offer. That might be a product, but if you’re still starting out, it’s most likely an 
invitation to subscribe to your podcast or YouTube channel or blog.

P R O  T I P !P R O  T I P !
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I love the simplicity of this thank you page from DigitalMarketer. They told me the lead magnet would 
be emailed to me, and invited me to get some email templates and training. When I clicked on the 
“Grab Our Email Templates and Training” button, I went to their sales page. While there, I was told to 
follow three simple steps: Download my lead magnet immediately, redeem even more free training, 
and buy their product: DigitalMarketer Lab. 

Consider the three rules of landing pages when creating your thank you page, and go ahead and get 
started. You’ll build out the page in ClickFunnels just as you did your landing page. Be sure to put an 
invitation on the thank you page for your prospect to continue with you, whether that’s subscribing to 
other free content or purchasing your first offer.

STEP #4: Create a Sales Page to Build List
Your Product Should Pay for Your Ads. We’ve talked a lot about ways to build 
your email list for free, but as you know, your goal should be to eventually buy ads. 
Your ads will send traffic to your landing page, which will help you build your list 
fast. If you don’t have a product yet, feel free to skim over this section so you’ll have a good understanding 
of how you can recoup your ad costs and build your customer list when you do have a product.

Of course, if you do have a product to sell, this sales page is where you’ll sell it. And with a product to 
sell, you can start buying ads. Some of you are probably nervous and thinking, “I can’t afford to build a 
list, Russell,” or “I don’t know how it’s going to work.” If you understand some of these core principles, 
though, it’s really not that difficult.

In our market, it typically costs us between $1-$3 to get a lead. I remember the first time I ever heard 
it costs a couple bucks to get a lead. It was about fourteen years ago, and I thought to myself, “What? I 
can’t pay money per lead. That’s insane. If I get a list of 1,000 people, it’ll cost me at least $1,000.”

It didn’t make sense to me, though, until I started understanding this one simple trick: your lead funnel 
will pay for your leads. In other words, the product you sell on your thank you page should immediately 
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recoup your ad costs. Do you understand how powerful that is? Effectively, then, you’ll be getting free 
leads that you can market to forever for free. I buy up to 1,700 leads per day, but because our leads buy 
some of our products inside of our lead funnels, the products pay for our ad costs, giving us free leads 
in the end. 

By putting a self-liquidating offer (SLO) on your sales page, you have the chance to immediately make a 
sale after someone opts in. For instance, if you spent $100 to get 100 leads, and 10% of people bought 
your $10 product, then your “offer” would be self-liquidating, meaning that the money you spent to 
drive traffic to your lead magnet was recouped by the offer. You spent $100, and then you made $100, 
which cancelled each other out. You neither lost money nor gained money. But from that point on, you 
would have 100 leads that you effectively paid $0 to get and could market to them forever for free.

Once your lead funnel is fine-tuned like the scenario above, where it can generate leads for free, then 
you would buy as many ads as you possibly could to start growing your list. You can buy ads from 
Facebook, YouTube, Instagram, Google, and lots of other places. 

Now, let’s say that you haven’t made a product to sell yet. You can be an affiliate of someone else’s 
product. We have some amazing affiliate offers at ClickFunnels, so be sure to add in our offers in your 
lead funnel so you can start recouping some of your ad money. You can say on your thank you page, 
“Oh my gosh, I love Russell Brunson’s product because (your reasons.) If you buy it from me, I’m going 
to give you a really cool bonus that (your bonus features), and I’ll send it to you for free if you buy it 
through my affiliate link.”

Breaking Even After Day One. But what if you buy ads and your lead funnel doesn’t break even? 
What if your product isn’t converting that great, or you only have a “subscribe to my (podcast/blog/
vlog)” link on your thank you page? You’d probably start freaking out, thinking, “After day one, I’m 
already in the hole. I don’t know how long I can keep paying for ads if I’m just going to get deeper and 
deeper into the hole. Maybe I just need to stop the leads...”

In that situation, we want you to break even as soon as possible after the lead opts in. The only way 
you can do that is to continue the conversation with your follow-up funnel. You can reach out to them 
via email, text, Messenger, etc. and share your messages with them. The more you communicate, the 
better the relationship will be with your list, which means you’ll have a better chance to break even on 
day two or day three.

 For instance, if you spent $100 to get 100 leads, but only 5% of people bought your $10 product, 
then you would have spent $100 on ads and only made $50. Your “thank you page offer” is not self-
liquidating at that point, and you’re in the hole. However, if you built a great follow-up funnel, your 
prospects would receive emails and texts and other messages with links to your podcast episodes, 
your Facebook Lives, your webinars, and any other awesome content you could send them. Perhaps 
another 5% of those 100 leads would buy your product by day three because you built up more trust 
with them. 

At that point, you would have spent $100 for the original leads, made $50 on your first offer, and 
made another $50 from your follow-up funnel. Your ad cost and revenue would cancel each other out, 
meaning you would break even on day three. Everything that happens from that point forward with 
those leads would be pure profit. You can relax about being in the hole for a few days, because you 
know you’re going to recoup the costs on day three. From that point on, you don’t have to pay Google 
or Zuckerberg to market to those same leads because they’re in your follow-up funnel. You just need to 
repeat the process to keep building your list with new leads and building your relationship with them!
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Another way to view R.O.I. is to consider the average value of your leads. If you average $1 per month 
per name on your list, then if you spent $3 to acquire a lead, you would break even on that lead in 
month three. And that’s if you’re doing a poor job of communicating with your list. If, however, you 
communicated regularly to your list and increased your average to $3 per month per name, you would 
break even after one month. Every month after that is pure profit in your pockets.

One company that hired me as a consultant has a six-month break-even point. They make about $70-
$80 million per year, and it takes them six months to recoup their costs on a lead. They’re a lot braver 
than me to wait six months to recoup their ad costs! They have faith in their system because they 
know that everything they make after six months with that lead is pure profit. And because they know 
their marketing math, they can dump tons of money into ads and feel confident that their leads will be 
profitable after six months.  

Now for most of us, we don’t have the ability to 
float money for six months, and I understand 
that. Inside ClickFunnels, we try to break 
even on day one. That’s always my goal. 
Sometimes we don’t break even until day 
three or sometimes day five, but I always try 
to break even on day one by having our lead 
funnels structured exactly as I’m teaching you 
in this book. 

To create your sales page inside ClickFunnels, 
keep it simple, with a curiosity-based hook 
headline, some descriptive text about the 
product, an image, and an order form. 

STEP #5: Create a Follow-Up Funnel to Build Relationship
The final step to finish creating your lead funnel is to create your follow-up funnel. Do you remember 
how we talked about a program called Follow-Up Funnels inside of ClickFunnels? It will help you 
automate all the messages you want sent out to your lists. That way, you don’t have to personally send 
out individual emails, Facebook messages, or texts every day to communicate and build the relationship 

with your list. 

Not only will I explain how to set up your follow-up funnel, I’ll also 
explain how you can quickly and easily create content for those emails, 
Facebook messages, and texts. You’ll be building deep relationships 
with your prospects and customers in no time, which in turn will start 
to increase the average amount you’ll make per name on your list!

Follow-Up Funnels Are Like Sales Funnels. You’ve probably seen 
this image from me before. It’s called a sales funnel. At the top, all 
of the traffic comes in and is funneled down into each of your steps. 
A large percentage of people give their email address, a smaller 
percentage buy your first product, an even smaller percentage 
buys your higher-priced products, and so on. Lots of people come 
in through your free offerings, and less people funnel down into your 
higher-end products and services. 
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Now that you’ve created all your funnel pages for your lead funnel, you should be able to see where 
each of your pages plug into this image. At the top, you have your free lead magnets; next, you have 
your “lead capture” with your landing page; and finally, your “sales process” is your thank you page and 
sales page. When you create them inside ClickFunnels, your first two pages should look like this with 
your lead magnet and your thank you page.

Now that you have a visual guide of what your lead funnel looks like in the ClickFunnels editor, you’ll 
notice that the follow-up funnel is built the same way. Instead of creating pages, though, you’re just 
creating messages. Where “Page 1, Page 2, Page 3, etc.” makes sense to you, a follow-up funnel is simply 
“Message 1, Message 2, Message 3, etc.” We even designed it to look the same. 

Just as a sales funnel directs your traffic to the pages you want them to go, a follow-up funnel directs 
your list to additional messages that you want them to see. With both funnels, you’re in control of 
what your traffic sees and does, and in what order they take the next steps. To illustrate this, this is an 
example of a follow-up funnel you could create when someone joins your list. 

Email Messages. As soon as they opt in to your list, boom! They’re added right away to the first 
message on your list. In this case, it’s the thank you email with a link to their download and an invitation 
to subscribe or purchase. Two days later, they’ll receive a text from you. Two days after that, they’ll 
receive a different email, and so on. You have the option to choose which type of message will be sent 
out, and when it will be automatically sent out. You can have your follow-up funnel go for as long as you 
can keep creating content for it!

You might notice we call this a follow-up funnel, not an email campaign. While email is the core of 
most people’s follow-up funnels, it’s not the only way to communicate with your list and build your 
relationship. Follow-Up Funnels can send out a wide variety of messages... not just email. In fact, it can 
send out a whole bunch of cool messages, such as Facebook messages, desktop push notifications, 
funnel messages, text messages, and retargeting messages. This way, you can meet your prospects 
online where they’re already hanging out.
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Facebook Messages. For example, when somebody comes here to 
this landing page, they enter their email address to get my lead magnet. 
Do you see the Facebook Messenger option right below it though? It 
asks them if they want to send it to Messenger as well. If they click it, 
they will also subscribe to Messenger. This way, I get them on two lists: 
email and Messenger. I can communicate to them in both places and 
have a higher likelihood of building that relationship. 

In ClickFunnels right now, we have more than 75,000 users. And what’s 
interesting is that 34% of the people who add email also subscribe to 
Facebook Messenger. That means that out of 1,000 people who join 
my email list, 340 of them will also join my Messenger list. 

Do you see the power in having one in three of your prospects being 
added to your own Messenger list? Messenger has a three to five times 
higher open rate than email! Sometimes your email might go to their 
junk folder, and they would never see it; if you have them on Facebook 
Messenger, though, it will buzz on their phone so there’s a higher 
likelihood they’ll see your message. With that information, every single person on your Messenger list 
is worth three times more to you than those just on your email list. Having access to this tool is amazing, 
and you’ll find it inside Actionetics MD.

Desktop Push Notifications. You may have seen these pop up from time to time in your browser. 
This is another way you can communicate with your list in follow-up funnels. If you add this, you can 
have this pop up in your prospects’ browsers, and it will ask to “Show notifications.” If your prospect 
clicks “Allow,” then you can actually push notifications into their browser, which looks like a message 
simply popping up in their browser from you. 

We do this on the thank you page of all of our funnels. So after they’ve given us their email address, 
we ask them to allow us to push notifications to them. Guess what? Twenty percent of people who hit 
our thank you page click “Allow,” so now I have a third list I can market to and build a relationship with. 

Do you see how this works? Everything layers on top of each 
other. Not only do you have an email list, but you also have a 
Facebook Messenger list and a desktop push notification list. 
Now, you can communicate to your lists in multiple places 
and in multiple ways. The more ways you communicate to 
your prospect, the more valuable your lead becomes. 

Retargeting Messages. There are tons of other messages you can set up in your follow-up funnels, but 
I’m not going to go too deep into them in this book. I will mention, however, our retargeting messenger, 
because it’s pretty cool. It works like this: once someone lands on one of your funnel pages, you can 
create an action where it says, “If they hit this page, go to Facebook and add them to this retargeting 
list,” or “Take them off this retargeting list and move them over to this one.” 
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RFMS Score. Not only does your follow-up funnel save you time and builds a relationship with your 
list, it also provides you with valuable information inside of Follow-Up Funnels. Within each person’s 
contact record, you can see how valuable each person is to you. Each person is given an action score, 
called an RFMS Score. We’ll explain that more in detail below, but for now, let’s understand what kind 
of data is collected and analyzed to produce this action score.

When a person opts in for your lead magnet, Follow-Up Funnels automatically searches social media 
sites for that email address. If it can find a match, the matched sites will show up on the person’s 
contact record. If your prospect used the same email he/she logs into Facebook with, that person 
would have a Facebook logo on their contact record. It even shows you how many people follow them 
on Facebook and Instagram! 

As you can imagine, that information alone is incredibly valuable, as it shows you way more about the people 
in your list than simply just showing you their email addresses. For instance, someone who has 100,000 
followers on Facebook is more valuable to you than someone who has 1,000 followers on Facebook.

Each person’s contact record also tracks their messaging opens and clicks, as well as when and what 
they’ve purchased from you. Follow-Up Funnels takes all of the data I just mentioned (and much 
more!) and pulls it back into each person’s contact record. Then, it gives that person an action score. 
It analyzes the data and gives each person a Recency, Frequency, Monetary Value, and Social (RFMS) 
Score. As you can see from the image, there are four bands for each part of the RFMS Score, and, when 
combined, they give the actual RFMS Score for that person. The higher the score, the more valuable 
the lead. 

First, the recency score is determined by how often people have interacted with you. Are they opening 
every one of your emails? Did they buy something last week? How recently have they listened to you? If 
they haven’t opened an email from you in seven months, then the recency score would go down along 
with the action score. 

Second, the frequency score increases as people interact with you more frequently. How often are they 
buying from you? Are they buying something once a year, once a month, once a week, or once a day? 
The more frequently they buy from you, the higher their frequency score goes up. 

Third, the monetary value score is determined by how much people spend with you. The person who 
spends one dollar with you obviously receives a lower score than the person who spends $50,000 with you. 

And last, the social score increases when people give you their social media email address. After all, 
it’s probably not a junk email address; they use it to login to their social media accounts, which means 
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they probably check it pretty frequently. When somebody gives you their social media email address, 
they’re worth 80 times more than somebody who just gives you a throwaway email address. Follow-
Up Funnels immediately pings Facebook and other sites to see if the email addresses match. If they 
match, the social score increases dramatically.

When you look at the action scores of the people in your list, you’ll be able to determine if you’re doing 
a good job serving your audience. If their RFMS scores are high, then you’re doing a great job with 
building the relationship with your list. In fact, inside ClickFunnels, I can tell which of my customers are 
really killing it because the action scores of their customers are way higher than those on my list who 
are struggling. 

I hope you’ve been able to see how powerful Follow-Up Funnels can be for your business. It helps you 
send out automated emails, reach your lists in multiple places and ways, shows you how valuable and 
engaged your list is, and so much more!

Now it’s time for you to create your own follow-up funnel. Decide which messages you want your 
prospects to receive (and when you want them to receive them) after they opt in for your lead magnet. 
Then add those messages to your follow-up funnel.

Create 3 Types of Content in 1 Fell Swoop

If you’ve been around me or this community for very long, you know that I talk a lot about publishing. 
You have to be publishing every day. Literally, I want you creating content every day from this point 
on. After all, creating content for your audience to consume is the best way for them to get to know 
who you are, what you believe, and what you stand for. If any of you are stressing about the idea of 
publishing, you’re not alone. 

Some of you may know Steve Larsen. Currently, he’s one of our Two Comma Club X coaches, and he’s 
been killing it for the past few years. But he wasn’t always doing great. In fact, there were times when he 
even struggled to make enough money for him and his wife to eat. To make money, he started building 
out funnels and even came to our second Funnel Hacking Live event. He was so broke he didn’t even 
have the money to get a hotel room for the last night of the event, so he stayed up all night in the hotel 
lobby making funnels.

When he came to the event, he thought to himself, “I will do everything Russell says, except I will not 
publish. I refuse to do that, because I’m selling products and services. I don’t want to put things out 
there in the world. But I’ll do anything else Russell says.” 

In my very first presentation, I stood up on stage and told everyone, “You have to start publishing 
consistently, all the time. That’s how you build a relationship with your audience and that’s how you 
increase the value of that relationship. You have to be publishing stuff every single day.”

When Steve went home after the event, he was still reluctant to publish, but he did it because I told 
him it was important. He started a podcast, and that podcast has fueled his entire business for the last 
three or four years since then. Truly, publishing was the key!

 
 

P R O  T I P !P R O  T I P !
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3 Types of Content. Some of you are probably thinking, “But, Russell, I don’t want to do a podcast.” 
I get it. Some things in business are enjoyable, some are doable, and some make you want to pull your 
hair out with frustration. 

So instead of telling you that you have to publish by writing, or you have to publish by talking, or you 
have to publish by making videos, I’m going to teach you three ways to quickly publish your content 
every single day, and you can choose your favorite way to publish. At the end, I’ll even share with you 
one sweet trick that will let you publish all three methods while only doing the work for one! 

Do you like to write? If so, you should choose blog posts as your publishing method. The easiest way 
to do a blog is to go to medium.com and create a free account. You could write blog posts on your own 
site, but your site probably doesn’t have the amount of readers that Medium has. This way, you don’t 
even have to create a blogging website. When someone comes into your lead funnel and opts in, you 
can send them to your blog on your thank you page. Then, they can start reading your blog posts and 
learning what you stand for. 

Now if you’re saying to yourself, “I would rather die than write,” then perhaps audio is a better fit for 
you. Some of you can write a book in like a week and a half, but for me, it takes at least a year to write 
a book; even then, that entire process is full of so much pain. Writing is hard for me, but audio is super 
easy, and that’s why I chose podcasting as my publishing method. 

For the first five years, my podcast was called “Marketing in Your Car.” I knew that if I had a big, fancy 
studio with all the audio stuff, I would never actually do it. Instead, every morning that I drove to the 
office, I would just get out my iPhone, press record, and talk.

After five years, I changed its name to the “Marketing Secrets” podcast, and do you want to guess how I 
record that one? The exact same way: I click record and talk while I’m driving to the office. You can hear 
the engine in the background, and all sorts of other noises, but it doesn’t matter because I’m sharing 
my best stuff with my people. That’s how you connect with your audience. They don’t care if you have 
studio-quality sound or picture. They care that you’re vulnerable, you share your experiences, and you 
share your knowledge. 

Now, if you don’t like to write, and you don’t like to talk, I sure hope you like making videos! If not, 
choose one of the options above that feels the least like getting your teeth pulled. But if you love being 
on video, the best publishing method for you is to start a vlog. Depending on your audience, you might 
want to host it on YouTube, Facebook, or Instagram. The site doesn’t matter that much. What matters 
most is that you consistently publish something every single day, and then you let your list know where 
to find your videos at. 

Create 3 Types of Content in 1 Fell Swoop. Hopefully, you’ve honed in to one publishing method 
that will work for you. And honestly, that’s all you need to do. But if you want to really hit it out of the 
park, my suggestion is to follow my one sweet trick where you can do the work of only one publishing 
method, but end up publishing to all three methods with minimal effort! 

To do this, you’ll want to choose video as your publishing method. Think of a topic, hold up your phone, 
and record yourself talking. Usually that’s where you’d stop if you were just doing video, right? But in 
this situation, you’re going to do a few quick steps to turn that same content into two more publishing 
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methods. First, download the audio and upload it to your podcast. Second, get the audio transcribed at 
temi.com for $.10/minute and upload the transcription onto your blog on Medium. Boom! You’ve now 
published in all three places while only doing the actual work of one!

Start Publishing Today. If you’re just starting out and you don’t have a list yet, today is the time to 
start publishing. If you’ve already got a small list, today is the time to start publishing. And if you’ve got 
a gigantic list, today is the time to start publishing. 

Did you see the common thread with all of those statements? If you don’t start publishing today, you’re 
delaying your success, and you might never even start. You’ll make excuses like, “I have to wait until 
(your lead magnet) is finished or until (your sales page) is perfect.” I have news for you: your business 
will never be completely finished, and it will never be completely perfect. You need to get your stuff to 
80% done, and then go! Repeat after me: Done is better than perfect!

Imagine if you started building your list, and you told them, “I’m going to come out with a product in a 
couple of months from now. It’s going to be amazing.” If you don’t continue to nurture that list, they’re 
going to forget about who you are. Then, when your product comes out and you launch it, nobody will 
buy it. You would have wasted all your time and energy into building your list because you didn’t build a 
relationship with your people. It’s a two-step process: build a list, then build the relationship. 

Document the Journey. Why are we so captivated by before and after photos, whether it’s in the 
weight loss industry or in the house flipping business? Because they show us the journey someone 
went through! They show us how difficult the transformation must have been. 

If we just joined the journey when they had lost the weight, or when the house was renovated, we 
wouldn’t really “get it.” Where were the trials they went through? What happened along the way? Where 
was the heartache, the sorrow, the triumphs, and the joy? 

Some of you are thinking, “Russell, I can’t publish because I haven’t met my goal yet. When I lose 
100 pounds, though, that’s when I’ll start publishing about my weight loss journey.” Or maybe you’re 
thinking, “When I make $100 million, then I’ll start talking about my business journey.” 

If you waited until you met your goal, do you know how much of a disservice you would be doing for 
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your audience? They are likely starting toward the beginning of their journey as well, and they need a 
leader to help them get to the next step. 

Let me be real clear: you don’t have to meet your end goal in order to help someone; you just have to 
be one or two steps in front of them. If you’re one step in front of them, and they start getting to know 
you through your blog, podcast, or vlogs, people will want to follow you. It’s natural. 

Jay Abraham said that people are silently begging to be led. They’re walking around with the umbilical 
cord on their belly button, trying to find someone to plug into. They’ll either plug in to you, or they’ll find 
someone else to plug into. This is your opportunity. 

Your audience need to know that someone actually gets them and understands their struggles and 
frustrations. It’s pretty difficult to really remember what life felt like several years ago, but it’s pretty 
easy to remember what life felt like a few months ago. The pain is still raw, the wounds are still fresh, 
and that is one of your greatest assets right now. You know how it feels to be in your audience’s shoes, 
because the pain and the triumphs are so recent. 

If I felt qualified to start teaching marketing, guess what? I probably wouldn’t have started teaching 
marketing yet. When I started my podcast, I didn’t feel qualified. It’s insane to me that all these people 
trust me, because I’m just figuring this out on my own. I didn’t go to school for this. I don’t have an MBA 
or a doctorate or even a regular degree in marketing. I’m just obsessed with it. 

What’s interesting is that the more I started publishing, the better I got. Steve Larsen even told me one 
time, “I started listening to your ‘Marketing in Your Car’ podcast, and, for the first 45 episodes or so, it 
wasn’t very good. But around episode 45-46, it started getting good, and now it’s on fire.” 

Most people will start publishing, and put out three to four blog posts, or podcasts, or vlogs, and give 
up. Maybe they don’t see the traffic coming in, or the R.O.I., or they feel like they’re not doing a great 
job. Thankfully, I didn’t even know how to check my stats for like four years. For four years, I had no way 
to know if anyone was even listening. I just kept publishing and never quit. Finally, after four years, we 
figured out how to track our stats. That’s when we realized we did have a following; but we didn’t for 
the first three years.

So regardless of where you’re at on your journey, start publishing today. People will plug in to you at 
different points of your journey, and along the way, you’ll build your relationship with your list and really 
be able to serve your audience in the most amazing ways possible.

Testing Your Material. By publishing today, not only can you 
help people along the way who are just a step or two behind 
you on your journey, but you can also test out your material. 

Think of your favorite comedian for a minute. You’ve seen them 
perform on stage or on TV, and you probably laugh so hard you 
could cry because something in their message resonates with 
you. They get you. Do you think they were always hilarious, 
though? Most likely, they spent years refining their material. 
They probably told thousands of jokes in their lifetime to 
everyone they met. The more they told them, the more they 
perfected the joke, the delivery, and the timing. And then, every 
now and then, their joke would make their audience laugh. 
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Then, they performed those jokes at local comedy shows or dive bars, continually perfecting their 
message, until finally they booked comedy shows nationwide. For many years, they did what I’m asking 
you to do: they tested out their material. Just as they’ve perfected their message, you need to ensure 
your message resonates with your audience as well.

Can you imagine how good of a story teller you’ll be if you write, talk, or vlog every day for a year? I bet 
you’ll learn real quick which stories and messages resonate with your audience through the comments 
and emails you’ll receive. That feedback should guide you on which products and services you should 
sell. Let your audience tell you what they need and want. Similarly, you’ll realize that when you’re not 
getting much feedback from some of your content, you still need to work on the message, the timing, 
and the delivery.

Sometimes we hit it right out of the ballpark with one of our podcasts, and then I’ll create an entire lead 
funnel around one episode. You can do that, too, by giving away your best episode as your lead magnet 
by saying, “If you’d like to get my number one episode ever downloaded on iTunes where I share (your 
hook), put in your email address.” After they opt in, they can listen to that episode immediately on your 
thank you page, and then you can suggest they subscribe to your podcast to stay connected.  

Finding Hooks. As you tell your stories over and over, finding out which ones resonate with your 
audience, you can also test out different curiosity hooks. Your audience is giving you data every day you 
publish; you just have to be aware of it. Which headlines give you more readers? Which phrases give 
you more listeners? Which messages give you more viewers? 

As you test out different headlines, you can track which content gets more traffic. When you’ve found 
a few winners, you have great material to use in your ads because you’ll know which hooks grab your 
audience and draw them in to you. By publishing every day, you’ll build the relationship with your list 
and be able to really help them.

Some people think they can start or grow their business without first doing the foundational work 
explained in this book. When things inevitably don’t work out, and they come to me super frustrated 
that they’re not getting any opt ins, I say to them, “Well, have you done everything I told you to do in this 
book? Have you published every day? What are the hooks that worked for your audience in the past? 
What material have you tried? What do they listen to? What do they like?” 

They haven’t done the work, though, so they have no clue what resonates with their audience. Not 
putting in the work, yet expecting the reward, is like watching a race from the finish line and then 
holding out your hand for a medal. Remember this: rewards only come to those who put in the work. 

So whether you’re just starting out or whether you’ve got a massive following already, follow the five 
steps inside of this book to create your lead funnel. Don’t wait until your product is ready; don’t wait 
until everything is perfect. Start today, because once you start, you’ll begin growing the relationship 
with your list, and as we all know… the money is in the list!
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FUNNELS
S W I P E  F I L E S :
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The Kiss Test
by David DeAngelo

With David DeAngelo’s “Kiss Test,” 
you can learn dating secrets on 
this original landing page for the 
website: “Double Your Dating.”

 
HOOK The “Kiss Test.” 

STORY “You’re about to learn 
secrets that most men will never know 
about women,” like whether or not 
they want to be kissed, how to start 
up conversations without using “pick-
up lines,” and fun, free places to take 
women on dates. 

OFFER Enter your first name and 
email address to receive the free digital 
article with the “Kiss Test” and other 
secrets. 

THANK YOU PAGE Get 
instant access to the article. 
You can also purchase the 
“Double Your Dating” ebook.

https://bit.ly/2CIjAee

*Because this was an original 
landing page, the URL takes you to 
the article, not a squeeze page.

https://bit.ly/2CIjAee
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The Marketing Secrets Blackbook
by ClickFunnels

With ClickFunnels’ ebook, Marketing 
Secrets Blackbook, you’ll learn the 
99 best ideas inside the “Marketing 
Secrets” podcast with this ebook’s 
comprehensive summary. 

 
HOOK “The Marketing Secrets 
Blackbook” (illustrated with a 
padlocked image of book). 

STORY “99 marketing secrets 
that will change your business... 
And change your life... How we 
took ClickFunnels from zero to over 
$100,000,000 in sales in just 3 short 
years.” 

OFFER Enter your email address 
(and/or subscribe via Messenger) 
to receive the free ebook: Marketing 
Secrets Blackbook. 

THANK YOU PAGE Click to 
download the ebook. You can also 
download the “Marketing Secrets 
Binge Guide” and subscribe to the 
“Marketing Secrets” podcast.

https://bit.ly/2JXcxVp

https://bit.ly/2JXcxVp
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Marketing Secrets Binge Guide
by ClickFunnels

With ClickFunnels’ guide, 
“Marketing Secrets Binge 
Guide,” you can quickly find 
summaries and the links to 
listen to every episode (up 
to #467) of the “Marketing 
Secrets” podcast. 

 
HOOK “The Marketing 
Secrets Binge Guide.” 

STORY “Listen in behind 
the scenes of our journey from 
startup to $100,000,000.” 

OFFER Enter your email 
address (and/or subscribe 
via Messenger) to receive the 
free digital guide: “Marketing 
Secrets Binge Guide.” 

THANK YOU PAGE 
Click to download the guide. 
You can also download the 
Marketing Secrets Blackbook 
and subscribe to the 
“Marketing Secrets” podcast.

https://bit.ly/2CGYUDz

https://bit.ly/2CGYUDz
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The Ultimate Social Media Swipe File
by DigitalMarketer

Inside DigitalMarketer’s “The 
Ultimate Social Media Swipe File,” 
you’ll get the exact templates that 
DigitalMarketer uses to optimize 
their social media posts and blog 
headlines. 

 
HOOK “The Ultimate Social 
Media Swipe File.” 

STORY “’Copy and paste’ these 72 
proven headline formulas to get more 
clicks from Facebook, Twitter and your 
own blog.” 

OFFER Enter your first name, last 
name, and email address (and answer 
two yes/no questions) to receive the 
free digital templates: “The Ultimate 
Social Media Swipe File.” 

THANK YOU PAGE Check 
your email for a link to download the 
templates. You can also purchase 
their “Social Selling System” for $7.

https://bit.ly/2CInmEq

https://bit.ly/2CInmEq
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The Facebook Ad Template Library
by DigitalMarketer

Inside DigitalMarketer’s “The 
Facebook Ad Template Library,” 
you’ll get the exact templates that 
DigitalMarketer uses when they 
create their own Facebook ads.

HOOK “The Facebook Ad  
Template Library.” 

STORY “Copy and paste these 8 proven 
Facebook ad campaigns to create low-cost, 
high-converting ads on-demand.” 

OFFER Enter your first name, last name, 
and email address (and answer two yes/
no questions) to receive the free digital 
templates. 

THANK YOU PAGE Check 
your email for a link to download the 
templates. You can also purchase 
their “$10 a Day Traffic Plan” for $7.

https://bit.ly/2WqWOis

https://bit.ly/2WqWOis
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STORY “Get your emails out of the promotions tab [by 
using] this plug-and-play guide and tracking sheet to track, 
analyze, and optimize your email marketing strategy.” 

OFFER Enter your first name, last name, and email 
address (and answer two yes/no questions) to receive 
the free digital guide and checklist: “The Ultimate 
Email Marketing Metrics Guide (& Tracking Sheet).”

The Ultimate Email Marketing Metrics Guide
by DigitalMarketer

With the guide from DigitalMarketer, 
“The Ultimate Email Marketing 
Metrics Guide,” you will learn how 
to analyze your email campaigns 
and improve their performance.

 
HOOK “The Ultimate Email  
Marketing Metrics Guide.” 
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THANK YOU PAGE #1 Check your email 
for a link to download the guide and tracking 
sheet. You can also purchase 37 of their best 
email templates and system on how to use 
them. If you click “No thanks, take me to my 
download,” you are taken to Thank You Page #2.

THANK YOU PAGE #2 Click to download 
the guide and redeem additional free training 
about the “Customer Factory Framework.” 
You can also get a 30-day free trial of 
“DigitalMarketer Lab” (then $49/mo. after trial).

https://bit.ly/2HJQZcC

The Ultimate Email Marketing Metrics Guide
by DigitalMarketer

(PAGE CONTINUES)

https://bit.ly/2HJQZcC
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In the video course by David Tian, 
Ph.D., you can learn powerful 
step-by-step lessons on dating, 
relationships, masculinity, and 
lifestyle. 

 
HOOK “Effortlessly Engaging 
Women with Confidence.” 

STORY Learn how to “build 
bulletproof beliefs and mindsets 
[so you can] have total control and 
confidence in [your] dating life.” 

OFFER Enter your name and email 
address to receive the free digital video 
course: “Effortlessly Engaging Women 
with Confidence.” 

THANK YOU PAGE Check 
your email for a link to download the 
video course. You can also purchase 
the “Perfect Date System” for $7.

Effortlessly Engaging Women  
with Confidence

by Aura Transformation
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https://bit.ly/2V0xSOs

Effortlessly Engaging Women  
with Confidence

by Aura Transformation

https://bit.ly/2V0xSOs
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7 Monstrous Ways to 
Improve Your AdWords 
Performance

by KlientBoost

In KlientBoost’s guide, “7 Monstrous 
Ways to Improve Your AdWords 
Performance,” you’ll get actionable 
ideas for higher-converting ads. 

 
HOOK “7 Monstrous Ways 
to Improve Your AdWords 
Performance” (illustrated with 
monster imagery). 

STORY Learn how to incorporate 
Google AdWords with your landing 
pages to get “quality traffic, high-
converting landing pages, and a sales 
process that squeezes out the highest 
lifetime values possible.” 

OFFER Enter your email address 
to receive the free digital guide: 
“7 Monstrous Ways to Improve 
Your AdWords Performance.”
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7 Monstrous Ways to Improve  
Your AdWords Performance

by KlientBoost

THANK YOU PAGE #1 
Click to download the guide.

THANK YOU PAGE #2 Inside 
the guide, you can click “Get Proposal” 
to request a custom proposal.

https://bit.ly/2HPHnxl

https://bit.ly/2HPHnxl
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The Swipe File Newsletter
by Jimmy Daly

Inside Jimmy Daly’s “Swipe File 
Newsletter,” you’ll find a weekly 
dose of creative inspiration with 
inspiring stories, useful tools, 
recommendations, and advice. 

 
HOOK “The Swipe File Newsletter.” 

STORY Join 4,600+ other people 
(including folks from Google, Apple, 
and Harvard) to “receive your weekly  
dose of creative inspiration.” 

OFFER Enter your email address 
to receive the free digital newsletter: 
“The Swipe File Newsletter.” 

THANK YOU PAGE Check 
your email for the newsletter.

https://bit.ly/2OvXbpl

https://bit.ly/2OvXbpl
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OkDork Newsletter
by OkDork

HOOK “Get Access to 85% of My  
Hottest Business Hacks.”
 
STORY “Learn exactly how I started 
2 multi-million dollar businesses 
and grew a 700,000+ email list.”

 

OFFER Enter your email address to 
receive the free digital newsletter with 
Noah’s “hottest business hacks.”

 
THANK YOU PAGE Check your email 
for the newsletter. You can also subscribe  
to the “Noah Kagan Presents” podcast.

https://bit.ly/2Uhyz93

In the OkDork newsletter, Noah Kagan helps you to build and grow your dream 
business using strategies from 8-figure entrepreneurs, famous CEOs, and more.

https://bit.ly/2Uhyz93
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Facebook Ads Evaluation
by StubGroup

With StubGroup’s “Facebook Ads 
Evaluation,” you can get a thorough 
audit of your Facebook campaigns 
to identify wasted spend, your most 
valuable audiences, and more. 

 
HOOK “Get Your Free Facebook 
Ads Evaluation” ($500 value). 

STORY Don’t waste money on 
Facebook Ads like the successful 
businessman who “wasted $600,000 
on his Facebook advertising in less 
than one week.” 

OFFER Enter your name, email 
address, phone number, and 
Facebook page (or website) to receive 
the free phone call consultation: 
“Facebook Ads Evaluation.”
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THANK YOU PAGE Wait for a call 
from one of their Facebook specialists 
to do your consultation. You can also 
read several client testimonials.

https://bit.ly/2CBA5sH

Facebook Ads Evaluation
by StubGroup

https://bit.ly/2CBA5sH
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Biceps Black Book
by ATHLEAN-X

HOOK “ATHLEAN-X RATED - Biceps Black Book.” 

STORY Learn “my dirtiest tricks to build biceps fast... 
that turn heads and fill shirts.” 

OFFER Enter your email address to receive the free 
ebook: Biceps Black Book. 

THANK YOU PAGE Check your email for  
a link to download the ebook. You can also 
click “Choose a Program” to find the right 
personalized fitness program for you.

https://bit.ly/2TAC99T

Inside Jeff Cavaliere’s Biceps Black Book, you can read the definitive guide to building bigger biceps.

https://bit.ly/2TAC99T
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Affilorama Membership
by Affilorama

Inside Affilorama’s membership portal, you 
can learn how to promote other people’s 
products and make money for yourself.” 

 
HOOK “Learn How to Make Money Online  
as an Affiliate.” 

STORY “Join the largest affiliate marketing 
community and training website on the internet, 
discover the freedom of making money online.” 

OFFER Enter your name and email (and  
choose a password) to get your free  
Affilorama membership.
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Affilorama Membership
by Affilorama

THANK YOU PAGE #1 Check 
your email for a link to verify your email 
address. Once verified, you can also get 
the first two pages of the new guide: 
“Pathway to Passive” (normally $37).

https://bit.ly/2eWkeqC

THANK YOU PAGE #2 Once 
inside the member’s area, you can 
also watch the webinar: “The 6-Step 
Formula for Making $10k/mo. Online.”

https://bit.ly/2eWkeqC
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Betting Gods Horse Picks Newsletter
by BETTING GODS

With the Betting Gods “Horse Picks” newsletter, 
you can see one horse racing pick daily so you can 
get a higher average profit per month and a greater 
return on your investment. 

 
HOOK “Free Horse Racing Picks from Our Team of 
Experts.” 

STORY “Join 100,000+ members who receive expert 
previews and predictions every day.” 

OFFER Enter your email address to receive the free 
digital newsletter from Betting Gods: “Horse Picks.” 

THANK YOU PAGE Check your email for a link to 
verify your email address. Once verified, you can also 
purchase “Quentin Franks Racing” for $49 for 3 months.
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Betting Gods Soccer Picks Newsletter
by BETTING GODS

With the Betting Gods “Horse Picks” newsletter, 
you can see one horse racing pick daily so you can 
get a higher average profit per month and a greater 
return on your investment. 

 
HOOK “Free Soccer Picks from Pro Tipsters.” 

STORY “Join 100,000+ members who receive  
expert previews and predictions every day.” 

OFFER Enter your email address to receive the free 
digital newsletter from Betting Gods: “Soccer Picks.” 

THANK YOU PAGE Check your email for a link to 
verify your email address. Once verified, you can also 
purchase “Ultimate Football Tips” for $29 for 3 months.
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Wealthy Affiliate Starter Membership
by Wealthy Affiliate

With Wealthy Affiliate’s membership program, 
you’ll transform your ideas into profits, build 
beautiful, profit-ready websites, and attract 
loads of traffic. 

 
HOOK “A Platform Designed for Affiliate 
Marketers of All Levels.” 

STORY “Whether you are just getting started, 
have some experience, or are an ultra-successful 
affiliate marketer,” join the other 1,400,000+ 
affiliate marketers who use Wealthy Affiliate. 

OFFER Enter your email address to begin the 
process to try out a free Wealthy Affiliate Starter 
Membership. Finish the signup process by also 
entering your name (and choosing a username 
and password). 
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Wealthy Affiliate Starter Membership
by Wealthy Affiliate

THANK YOU PAGE Once inside the member’s area, you can take 
several classes to receive your “Online Entrepreneur Certification.”

https://bit.ly/2z0wNMm

https://bit.ly/2z0wNMm
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Read It For Me Book Summaries
by Readitfor.me

With the Read It For Me Book Summaries, you 
can learn the best of business and personal 
development books in just 12 minutes. 

 
HOOK “#1 Book summary service for 
entrepreneurs, executives and business coaches.” 

STORY Save time and increase productivity by 
reading, listening, or watching summaries of books. 

OFFER Enter your email address to receive the free 
digital access to one book summary each week. 

THANK YOU PAGE Check your email for a link to 
create your login information. You can also watch a few 
favorite summaries immediately, or you can upgrade 
your account to have full access to all the summaries.

https://bit.ly/2V0X7Aj

https://bit.ly/2V0X7Aj
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Groupon Daily Deals Newsletter
by Groupon

With Groupon’s daily deals newsletter, you 
can save money at places such as restaurants 
and spas, and it also makes buying the deal 
fast, easy, and secure. 

 
HOOK “Save up to 70% on 1000s of Awesome 
Local Deals.” 

STORY “Check back every day for new deals 
near you at top restaurants, spas, things to do, 
and more.” 

OFFER Enter your email address to receive the 
free digital newsletter with Groupon’s daily deals. 

THANK YOU PAGE Check your email for the 
newsletter. You can also view the main Groupon 
site now that the opt-in form has disappeared.

https://gr.pn/1n8CNIm

https://gr.pn/1n8CNIm
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HOOK “12 Proven Ways to Convert with Overlays.” 

STORY “Generate more conversions without 
increasing your budget, using developer resources,  
or running more a/b tests.” 

OFFER Enter your first name and email address  
(and answer two questions) to receive the free  
ebook: 12 Proven Ways to Convert with Overlays. 

THANK YOU PAGE Get immediate access 
to the ebook. At the end of the ebook, you can 
also sign up for a free 30-day trial to Unbounce.

12 Proven Ways to Convert with Overlays
by Unbounce

https://bit.ly/2Ox8E7U

Inside of Unbounce’s ebook, 12 Proven Ways to Convert with Overlays, 
you’ll learn how to target relevant offers to the right people at the right 

time so that your website visitors are more likely to convert.

https://bit.ly/2Ox8E7U
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15 PowerPoint Infographic Templates
by HubSpot

With HubSpot’s “15 PowerPoint Infographic 
Templates,” you’ll have templates that can be used 
to present data for your next meeting, promote an 
offer on social media, or in your next blog post. 

 
HOOK “15 Free Infographic Templates in PowerPoint.” 

STORY “Save countless hours by using these pre-
made templates to design your infographics.” 

OFFER Enter your first name, last name, email 
address, phone number, website, and company name 
(and answer two questions) to receive the free digital 
templates: “15 PowerPoint Infographic Templates (+ 5 
Bonus Illustrator Templates).” 
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15 PowerPoint Infographic Templates
by HubSpot

THANK YOU PAGE Click to download the templates. You can  
also create a free HubSpot account to use their free marketing,  
sales, and CRM software.

https://bit.ly/2TBJAOg

https://bit.ly/2TBJAOg
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Copyblogger Newsletter
by Copyblogger

Copyblogger’s newsletter will help you create superior 
writing for SEO, content, headlines, and email marketing. 
 
HOOK “Want Superior Results Online? Start with 
Superior Writing.” 

STORY “If you want to master the art of using words to 
drive business results, you’ve come to the perfect place... 
Copyblogger has been here since 2006 to help you create 
the kind of audience-focused content that helps you reach 
your business goals.” 

OFFER Enter your email address to receive the free 
digital Copyblogger newsletter. 

THANK YOU PAGE Check your email for the  
newsletter. You can also purchase the “Content  
Confidence Checklist” for $7.

https://bit.ly/2JNJkMv

https://bit.ly/2JNJkMv
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With HubSpot’s blog subscription, you’ll 
stay up to date on recent tips, news, and 
trends in the marketing, service, sales, or 
agency markets. 

 
HOOK “HubSpot Blog Subscription Center.” 

STORY “Join our community of more than 
350,000 subscribers to stay up to date with 
the latest marketing, sales, and customer 
service tips and research, right in your inbox.” 

OFFER Enter your email address (and 
choose up to four topic preferences) to receive 
the free digital HubSpot blog subscription. You 
can also subscribe via Slack and/or Messenger. 

THANK YOU PAGE Check your 
email for the blog subscription.

HubSpot Blog Subscription
by HubSpot

https://bit.ly/2V1z3NM

https://bit.ly/2V1z3NM
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Salesforce Blog Weekly Brief
by Salesforce

With the “Salesforce Blog 
Weekly Brief,” you’ll stay up 
to date on the Salesforce 
products, leadership insights, 
business ideas, and more. 

 
HOOK “Salesforce Blog  
Weekly Brief.” 

STORY “We know you’re busy. 
But you still want to be informed. 
Sign up for our weekly newsletter 
to get the latest news, business 
tips, and thought leadership from 
Salesforce, every week.” 

OFFER Enter your email 
address and choose your country 
of residence to receive the free 
digital newsletter: “Salesforce 
Blog Weekly Brief.” 

THANK YOU PAGE Check 
your email for the newsletter. You 
can also sign up for a free software 
tour, see pricing and options, and/
or get a free trial of Salesforce.

https://sforce.co/2FIl7mK

https://sforce.co/2FIl7mK
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Social Media Marketing Industry Report
by Social Media Examiner

With the Social Media Examiner’s 
“Social Media Marketing Industry 
Report,” you’ll learn how to 
manage your social media. 

 
HOOK “Get Our Content Free  
via Email.” 

STORY “Get original Social Media 
Examiner content sent straight to 
your email inbox for free,” and you’ll 
also get a free 44-page report with 
70+ charts. 

OFFER Enter your first name 
and email address to receive the 
free digital report: “Social Media 
Marketing Industry Report.” 

THANK YOU PAGE Check 
your email for the report and 
whitelist their email address. You 
can also subscribe to the “Social 
Media Marketing” podcast.

https://bit.ly/2WxjgGX

https://bit.ly/2WxjgGX
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The Moz Top 10
by MOZ

With “The Moz Top 10” newsletter, 
you’ll find valuable digital marketing 
and SEO tips inside their top 10 most 
valuable articles. 

 
HOOK “The Moz Top 10.” 

STORY Get “a semi-monthly email 
newsletter sharing the 10 most valuable 
articles about SEO and online marketing 
that we could find. This is your exclusive 
digest of the information you don’t 
always have time to hunt down, but 
definitely want to read!” 

OFFER Enter your email address to 
receive the free digital newsletter: “The 
Moz Top 10.” 

THANK YOU PAGE Check 
your email for the newsletter.

https://bit.ly/2UhAqL4

https://bit.ly/2UhAqL4
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How to Get Anything You Want
by Marie Forleo

In Marie Forleo’s audio training, 
“How to Get Anything You Want 
(Well, Just About Anything,)” you’ll 
learn how to create confidence and 
clarity in your life. 

 
HOOK ”How to Get Anything You 
Want (Well, Just About Anything.)” 

STORY “Download this free 
audio training to learn three simple 
strategies that’ll give you the clarity 
and confidence to build your dreams, 
on your terms.” 

OFFER Enter your email address to 
receive the free digital audio training: 
“How to Get Anything You Want (Well, 
Just About Anything)” and free digital 
weekly access to Marie’s award-
winning show. 

THANK YOU PAGE Check your 
email for the audio training. You can 
also follow Marie on social media.

https://bit.ly/2ut3VcA

https://bit.ly/2ut3VcA
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44 Sensational Salads
by Beyond Diet

In Beyond Diet’s recipe collection, “44 Sensational 
Salads,” you’ll discover how to lose weight while 
still enjoying your food at the same time. 

 
HOOK “44 Sensational Salads” (illustrated with 
mouth-watering salad pictures). 

STORY “Start with a salad... It’s that simple... These 
salads will leave your belly feeling full while slimming 
your waistline with each delectable morsel.” 

OFFER Enter your email address to receive the 
free digital recipes: “44 Sensational Salads.”
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44 Sensational Salads
by Beyond Diet

THANK YOU PAGE Check your email for the recipes and whitelist  
their email address. You can also purchase the “BD superCleanse”  
weight loss program for $15.

https://bit.ly/2HK2UXX

(PAGE CONTINUES)

https://bit.ly/2HK2UXX
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Big Fat Lies Audiobook

by LadyBoss

In Kaelin Tuell Poulin’s book, Big Fat Lies, you’ll learn 
how the weight loss industry relies on 13 big fat lies to 
keep people fat, and you’ll also learn how Kaelin lost 65 
pounds after discovering those lies. 

 
HOOK “Free audiobook: Weight loss bestseller instant 
download” (illustrated with bright pink color and an image 
of a fit Kaelin on the cover of the Big Fat Lies book). 

STORY “Learn how everything you’ve been told about 
losing weight is full of lies, and learn the truths that helped 
me lose 65 pounds without giving up pizza and ice cream!” 

OFFER Click “Tap Here & Get it FREE Right Now,”  
then enter your email address to receive the free  
audiobook: Big Fat Lies.
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Big Fat Lies Audiobook
by LadyBoss

THANK YOU PAGE Check your email for a link to download the 
audiobook. You can also start a free 7-day trial of the “LadyBoss Lifestyle” 
weight loss membership program (then $27/mo. after the trial).

https://bit.ly/2FEme6H

(PAGE CONTINUES)

https://bit.ly/2FEme6H
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Inside the guide from LadyBoss, “Weight Loss 
Kickstart,” you can discover how to lose weight in 
three easy steps by kickstarting your metabolism, 
mind, and motivation. 
 
HOOK “Claim Your Free Weight Loss Kickstart.” 

STORY “Do you feel like you’re in a rut or you’ve hit 
a plateau and you just can’t seem to get back on the 
bandwagon? We’re going to solve your problem  
together in a healthy way that works for you.” 

OFFER Enter your email address to receive the free 
3-step digital guide: “Weight Loss Kickstart.” 

THANK YOU PAGE Check your email for a 
link to download the guide. You can also start a free 
7-day trial of the “LadyBoss Lifestyle” weight loss 
membership program ($27/mo. after trial).

Weight Loss Kickstart
by LadyBoss

(PAGE CONTINUES)

https://bit.ly/2OTDxn4

https://bit.ly/2OTDxn4
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Inside of The Barefoot Writer’s “9 Ways” report,  
you can learn how to write smarter, get paid faster, 
and build your dream lifestyle with nine ways to  
find freelance writing opportunities. 
 
HOOK “9 Ways You Can Make a Very Good Living  
as a Writer!” 

STORY “Join our community of 250,000+ aspiring 
writers ... [and get] expert advice on how to make a 
great living as a writer.” 

OFFER Enter your first name and email address to 
receive the free digital report: “9 Ways” and their free 
digital newsletter: “The Writer’s Life.” 

THANK YOU PAGE Check your email for a link 
to download the report. You can also purchase their 
“Barefoot Writer Club” membership for $49/year.

The Barefoot Writer’s Free Report
by The Barefoot Writer

(PAGE CONTINUES)

https://bit.ly/2WpMmrv

https://bit.ly/2WpMmrv
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Inside Ben Settle’s monthly newsletter, “Email 
Players,” you can get the best email-writing tips to 
communicate with your list and increase your sales. 

 
HOOK “Mysterious Email Tips Doubling, Tripling, 
Even Quadrupling Sales Right Now.” 

STORY “Slacker email coach who routinely gets 
praised by the world’s highest paid marketers and 
copywriters is giving away 24 of his little-known 
secrets for making more sales with email.” 

OFFER Enter your email address to subscribe to 
his email list and receive a free digital copy of his 
newsletter, “Email Players,” (normally $97/mo.) 

THANK YOU PAGE Check your email for a link  
to download the newsletter. You can also whitelist  
his email address.

Email Players Newsletter
by Ben Settle

https://bit.ly/2FEOare

https://bit.ly/2FEOare
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The Little Black Book of Billionaire Secrets
by Forbes

Inside Forbes’ guide, “The Little Black Book  
of Billionaire Secrets,” you’ll discover how  
billionaires invest their money so you can  
use their same strategies to invest. 

HOOK “The Little Black Book of Billionaire Secrets.” 

STORY “How to turn $20k into $26 million in  
12 years or $1.2 billion in 30 years.” 

OFFER Enter your email address to receive  
the free digital report: “The Little Black Book  
of Billionaire Secrets.” 

THANK YOU PAGE #1 Add up to eight  
additional free reports from their partners  
and click “Submit & Continue.” 

THANK YOU PAGE #2 Click to  
download the free reports.https://bit.ly/2JHjqd6

https://bit.ly/2JHjqd6
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https://bit.ly/2H6rrSV

Inside the newsletter of well-respected SEO and 
traffic expert, Brian Dean, you can learn the very 
tips that he shares with top marketers from Apple, 
Disney, IBM, and Amazon. 

 
HOOK “Free Exclusive Traffic Tips.” 

STORY “Get access to my proven SEO and  
traffic tips.” 

OFFER Enter your email address to receive 
Backlinko’s free digital newsletter. 

THANK YOU PAGE Check your email for the 
newsletter. You can also follow Backlinko on Twitter.

Backlinko Newsletter
by Backlinko

https://bit.ly/2H6rrSV
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Mobile Payments Report
by Business Insider Intelligence

With the report from Business 
Insider Intelligence, “Mobile 
Payments Report” you’ll receive 
exclusive knowledge into the user 
trends, forecasts, and companies 
that dominate the mobile payment 
market. 

 
HOOK ”Exclusive Free Slide Deck.” 

STORY “Find out the key user 
trends, forecasts, and companies vying 
to dominate mobile payments.” 

OFFER Enter your email address to 
receive the free digital report: “Mobile 
Payments Report.” 

THANK YOU PAGE Check your 
email for a link to download the report 
and receive daily emails from Business 
Insider Intelligence. You can also 
purchase a newsletter membership 
to “Business Insider Intelligence.”

https://read.bi/2UkGHG4

https://read.bi/2UkGHG4
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The 10-Minute Social Media Audit
by DigitalMarketer

With DigitalMarketer’s “The 
10-Minute Social Media Audit,”  
you’ll get access to the exact goals 
that DigitalMarketer uses to analyze 
their social media performance. 

 
HOOK “The 10-Minute Social  
Media Audit.” 

STORY “Use this simple audit to 
grade your social efforts and identify 
opportunities to get more followers, 
increase engagement, and drive  
more traffic.” 

OFFER Enter your first name, last 
name, and email address (and answer 
two yes/no questions) to receive the 
free digital templates: “The 10-Minute 
Social Media Audit.” 

THANK YOU PAGE Check 
your email for a link to download the 
templates. You can also purchase 
their “Social Selling System” for $7.

https://bit.ly/2UfyeUo

https://bit.ly/2UfyeUo
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SEO Keyword Bible for Real Estate Investors
by Carrot

Inside of Carrot’s report, “SEO 
Keyword Bible for Real Estate 
Investors,” you can learn how to 
increase your leads by 80% using 
70 keywords proven to work. 

 
HOOK “SEO Keyword Bible for  
Real Estate Investors.” 

STORY “Attract more motivated 
sellers, cash buyers, tenants, note 
buyers and private lenders with these 
‘done for you’ keywords.” 

OFFER Enter your email address 
to receive the free digital report: 
“SEO Keyword Bible for Real Estate 
Investors.” 

THANK YOU PAGE Click to 
download the free report. You can 
also watch two free training videos 
and register for the free webinar: 
“How These 3 Real Estate Investing 
Giants Do Over 100 Deals Per Year.”

https://bit.ly/2I0I7yV

https://bit.ly/2I0I7yV
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With Carrot’s guide, “Top Performing 
PPC Keywords for Motivated House 
Sellers,” you can find the results 
from the biggest keyword study 
that shows which keywords are 
producing real estate deals online. 

 
HOOK “Advanced PPC Marketing 
Guide + Keywords.” 

STORY “We analyzed over 3 
million PPC search terms and nearly 
5,500 house-seller leads to find the 
800 highest profit motivated seller 
keywords.” 

OFFER Enter your email address 
to receive the free digital guide: 
“Top Performing PPC Keywords for 
Motivated House Sellers.” 

THANK YOU PAGE Click to 
download the free guide. You can 
also watch two free training videos 
and register for the free webinar: 
“How These 3 Real Estate Investing 
Giants Do Over 100 Deals Per Year.”

https://bit.ly/2TZgXzF

Top Performing PPC Keywords  
for Motivated House Sellers

by Carrot

https://bit.ly/2TZgXzF
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Nomadic Matt’s Primer on Travel Hacking
by Nomadic Matt

The ebook, Nomadic Matt’s Primer 
on Travel Hacking, teaches you how 
to learn the art of free travel so you 
can start earning free travel. 

 
HOOK “Want to Know the Secret 
to Free Travel?” (illustrated with an 
image of a luxurious first class cabin). 

STORY “Learn how to earn miles 
for free flights and hotels, discover the 
best credit cards for earning free travel, 
and start earning free travel and living 
the life you dreamed of.” 

OFFER Enter your first name and 
email address to receive the free 
ebook: Nomadic Matt’s Primer on 
Travel Hacking. 

THANK YOU PAGE Check your 
email for a link to download the ebook.

https://bit.ly/2YrLUuF

https://bit.ly/2YrLUuF
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Matco Tools’ free report gives you all 
the information you’ll need to make a 
highly-informed decision about owning 
a Matco Franchise. 

 
HOOK “Start a Tool Franchise Today.” 

STORY “Set your own hours, control 
your financial destiny, and discover how 
to start a Matco franchise.” 

OFFER Enter your first name, last 
name, and email address to receive a free 
report on how to start a Matco franchise. 

THANK YOU PAGE Check your 
email for a link to download the report. 
You can also fill out another form if you 
want to talk to a Matco representative 
about a tool franchise opportunity.

https://bit.ly/1kc1uog

Start a Tool Franchise
by Matco Tools

https://bit.ly/1kc1uog
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5 Crazy Effective Landing Page Strategies
by WordStream

In WordStream’s free guide, “5 Crazy Effective Landing Page Strategies,” you learn how to create a 
high-performing landing page that will give you more conversions. 

HOOK “Get More Conversions from Your Landing Pages.”
 
STORY “Uncover 5 super-secret, crazy effective strategies to squeeze more value out of your landing pages.” 

OFFER Enter your first and last name, company, email address, phone number, and website (and answer 
two questions) to receive the free digital guide: “5 Crazy Effective Landing Page Strategies.”

 
THANK YOU PAGE Click to download the guide. You can also start a free trial of “WordStream Advisor.”

https://bit.ly/2uBo5Tn

https://bit.ly/2uBo5Tn
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Use Numerologist’s video-based “Personalized 
Numerology Report” to help you find and stay on 
your life’s path. 
 
HOOK “Personalized Numerology Report.” 

STORY “Explore your life path, expression, and soul 
urge numbers in ways you’ve never seen before.” 

OFFER Enter your first name and date of birth to 
receive the free digital report: “Personalized  
Numerology Report.”

Personalized 
Numerology Report

by Numerologist
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Personalized Numerology Report
by Numerologist

THANK YOU PAGE Watch a short video with your personalized report. 
You can also purchase the “Complete Numerology Report” for $37.

https://bit.ly/2OumHey

https://bit.ly/2OumHey
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Jumpstart Your Email List
by VideoFruit

Watch VideoFruit’s masterclass, “Jumpstart 
Your Email List,” to learn how to get your first 
100 email subscribers. 

 
HOOK “Want Random People on the Internet to 
Buy Stuff from You?” 

STORY “You need an email list. I’ll show you how 
to get your first 100 email subscribers.” 

OFFER Enter your email address to receive the 
free digital class: “Jumpstart Your Email List.” 

THANK YOU PAGE Check your email for 
a link to download the first lesson of the class. 
You can also download two bonus trainings and 
get the free “Grow Your Email List Guide.”https://bit.ly/2UgHYOi

https://bit.ly/2UgHYOi
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Chocolate Just Because

Inside of the Beyond Diet ebook, Chocolate Just 
Because, you’ll find indulgent recipes to reward 
yourself after eating healthy. 
 
HOOK “Ooey, Gooey, Decadent Chocolate?” 

STORY “What we’ve learned after 10 years of 
teaching healthy nutritional principles to women all 
over the world is that... sometimes (most of the time) 
we all want something super, duper chocolatey.” 

OFFER Enter your email address to receive the 
free digital ebook: Chocolate Just Because.

Chocolate Just Because

by Beyond Diet



L E A D  F U N N E L S  S W I P E  F I L E   |   91

Chocolate Just Because
by Beyond Diet

THANK YOU PAGE Check your email for the ebook 
and whitelist their email address. You can also purchase 

a number of jars of pure cacao: “Cacao Bliss.”

https://bit.ly/2uvQoTd

(PAGE CONTINUES)

https://bit.ly/2uvQoTd
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Inside AdEspresso’s ebook, Instagram 
Ads Costs: The Complete Resource 
for 2018, you’ll get a better idea on 
how much it will cost you to run an 
Instagram ad campaign by looking at 
the data spent the previous year. 

 
HOOK “Instagram Ad Costs: The 
Complete Updated Resource for 2018!” 

STORY “We analyzed almost $300 
million of ad spend data in 2017, which 
will give you an excellent reference point 
to estimate the costs of advertising on 
Instagram in 2018!” 

OFFER Enter your email address, 
first name, last name, and country of 
residence (and choose your business 
type) to receive the free digital newsletter 
and ebook: Instagram Ads Costs: The 
Complete Resource for 2018. 

THANK YOU PAGE Click to 
download the ebook. You can also 
follow AdEspresso on Twitter and claim 
a free 14-day trial of AdEspresso.

https://bit.ly/2CFs8CG

Instagram Ads Costs: 
The Complete Resource for 2018

by AdEspresso

https://bit.ly/2CFs8CG
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With AdEspresso’s ebook: Facebook Ads Cost: 
2017 Benchmarks, you’ll get a better idea on 
how much it will cost you to run a Facebook 
ad campaign by looking at the data spent the 
previous year. 

 
HOOK “How Much Does Facebook  
Advertising Cost?” 

STORY “To help you understand how your 
campaign is performing, we released an in-depth 
study on 2017 Facebook Ads Costs... It’s all you 
need to predict the costs of your Facebook Ads 
today.” 

OFFER Enter your email address, first name, 
last name, and country of residence (and choose 
your business type) to receive the free digital 
newsletter and ebook: Facebook Ads Cost: 2017 
Benchmarks. 

THANK YOU PAGE Click to download the 
ebook. You can also follow AdEspresso on Twitter 
and claim a free 14-day trial of AdEspresso.

https://bit.ly/2V3BDmy

Facebook Ads Cost: 2017 Benchmarks
by AdEspresso

https://bit.ly/2V3BDmy
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Inside of AdEspresso’s guide, “How to Set 
up Your TrueView Campaign in Google Ads,” 
you’ll learn how to reach new, highly-engaged 
customers on YouTube. 

 
HOOK “Boost Your Google Ads Campaign on 
YouTube Video with TrueView.” 

STORY “Viewers who have seen more than 
one TrueView ad from your company have a 
500% increased likelihood of engaging with 
your content and call to actions... Use this 
factsheet to answer your questions (if you’re 
just starting) or as a quick reference to optimize 
your TrueView ads” 

OFFER Enter your email address, first name, 
last name, and country of residence (and choose 
your business type) to receive the free digital 
newsletter and guide: “How to Set up Your 
TrueView Campaign in Google Ads.” 

THANK YOU PAGE Click to download the 
guide and check your email for newsletter.

https://bit.ly/2V0bncL

How to Set up Your TrueView  
Campaign in Google Ads

by AdEspresso

https://bit.ly/2V0bncL
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Inside of AdEspresso’s ebook, 500+ 
Facebook Ads That Will Inspire You, 
you’ll get creative inspiration for your 
own Facebook campaign by looking 
at 500+ Facebook ads from the top 
brands in the world. 

 
HOOK “Free Facebook Ads Inspiration 
for You!” 

STORY “Designing a great, appealing 
Facebook Ad can be tough and using the 
wrong image or copy could cost you a lot 
of money... [Get these 500+ examples] 
and start testing new creative ways to 
promote your product!” 

OFFER Enter your email address, 
first name, last name, and country of 
residence (and choose your business 
type) to receive the free digital newsletter 
and ebook: 500+ Facebook Ads That Will 
Inspire You. 

THANK YOU PAGE Click to 
download the ebook. You can also 
follow AdEspresso on Twitter and claim 
a free 14-day trial of AdEspresso.

https://bit.ly/2FB3803

500+ Facebook Ads That Will Inspire You
by AdEspresso

https://bit.ly/2FB3803
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Inside of AdEspresso’s ebook, The 
Definitive Guide to Lead Generation with 
Facebook Ads, you’ll learn how to create 
lead magnets, drive traffic to them, and 
convert that traffic into leads. 

 
HOOK “Successfully Generate Leads to 
Grow Your Business with Facebook Ads.” 

STORY “The A to Z guide to lead 
generation... It is very important to be 
constantly generating new leads for 
anyone in any business because with 
the proper nurturing, leads will turn into 
customers. [This ebook teaches you] 
how to generate leads using Facebook 
Advertising.” 

OFFER Enter your email address, first 
name, last name, and country of residence 
(and choose your business type) to receive 
the free digital newsletter and ebook: The 
Definitive Guide to Lead Generation with 
Facebook Ads. 

THANK YOU PAGE Click to 
download the ebook. You can also 
follow AdEspresso on Twitter and claim 
a free 14-day trial of AdEspresso.

https://bit.ly/2V2Zqmi

The Definitive Guide to Lead Generation 
with Facebook Ads

by AdEspresso

https://bit.ly/2V2Zqmi
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With AdEspresso’s ebook, The Ultimate 
Guide to Social Proof Marketing, you 
can learn how to use social proof in 
your marketing to build trust, validate 
your buyers’ decision, and increase 
conversions. 

 
HOOK “The Ultimate Guide to Social 
Proof Marketing.” 

STORY “Social proof is behind almost 
every purchasing decision we make... We 
give you a complete guide on mastering 
it: actionable advice, real-life examples, 
and in-depth case studies.” 

OFFER Enter your email address, 
first name, last name, and country of 
residence (and choose your business 
type) to receive the free digital newsletter 
and ebook: The Ultimate Guide to Social 
Proof Marketing. 

THANK YOU PAGE Click to 
download the ebook. You can also 
follow AdEspresso on Twitter and claim 
a free 14-day trial of AdEspresso.

https://bit.ly/2V2TNEH

The Ultimate Guide to Social Proof Marketing
by AdEspresso

https://bit.ly/2V2TNEH
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With AdEspresso’s ebook, The Ultimate Guide 
to Facebook Custom Audiences, you’ll discover 
how to use advanced marketing tips to create 
several different types of custom audiences to 
get high-quality traffic. 

 
HOOK “The Ultimate Guide to Custom 
Audiences.” 

STORY “Custom Audiences are the definitive 
marketers’ tool for creating incredible Facebook 
Ad campaigns... Whatever your business goals 
are, you cannot afford to not use them!” 

OFFER Enter your email address, first name, 
last name, and country of residence (and choose 
your business type) to receive the free digital 
newsletter and ebook: The Ultimate Guide to 
Facebook Custom Audiences. 

THANK YOU PAGE Click to download the 
ebook. You can also follow AdEspresso on Twitter 
and claim a free 14-day trial of AdEspresso.

https://bit.ly/2uy2fQN

The Ultimate Guide to Facebook Custom Audiences
by AdEspresso

https://bit.ly/2uy2fQN


L E A D  F U N N E L S  S W I P E  F I L E   |   99

Inside of the ebook from AdEspresso, 
The DOs & DON’Ts of Facebook Ads, 
you’ll learn everything you need to 
know about Facebook advertising. 

 
HOOK “The DOs & DON’Ts of 
Facebook Advertising.” 

STORY “Learn the best practices for 
successful Facebook advertising... even if 
you have zero expertise in advertising!” 

OFFER Enter your email address, 
first name, last name, and country of 
residence (and choose your business 
type) to receive the free digital newsletter 
and ebook: The DOs & DON’Ts of 
Facebook Ads. 

THANK YOU PAGE Click to 
download the ebook. You can also 
follow AdEspresso on Twitter and claim 
a free 14-day trial of AdEspresso.

https://bit.ly/2TIPiO8

The DOs & DON’Ts of Facebook Ads
by AdEspresso

https://bit.ly/2TIPiO8
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In AdEspresso’s ebook, 500+ Twitter 
Ads Examples to Inspire You, you’ll 
find creative inspiration for your own 
Twitter campaign by looking at 500+ 
Twitter ads from the top brands in 
the world. 

 
HOOK “Free Twitter Ads Inspiration 
for You!” 

STORY “Designing a great, appealing 
Twitter ad can be tough and using the 
wrong image or copy could cost you a 
lot of money. Get inspiration now from 
this huge collection of 500+ Twitter ads 
examples from top brands around the 
world.” 

OFFER Enter your email address, 
first name, last name, and country of 
residence (and choose your business 
type) to receive the free digital 
newsletter and ebook: 500+ Twitter Ads 
Examples to Inspire You. 

THANK YOU PAGE Click to 
download the ebook. You can also 
follow AdEspresso on Twitter and claim 
a free 14-day trial of AdEspresso.

https://bit.ly/2JL85bX

500+ Twitter Ads Examples to Inspire You
by AdEspresso

https://bit.ly/2JL85bX
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With AdEspresso’s ebook, 137 
Instagram Ads Examples to Inspire 
You, you can discover creative 
inspiration for your own Instagram 
campaign by looking at 137 
Instagram ads from the top brands in 
the world.* 

 
HOOK “Free Instagram Ads 
Inspiration for You!” 

STORY “Designing a great, appealing 
Instagram ad can be tough and using 
the wrong image or copy could cost you 
a lot of money. Get inspiration now from 
this huge collection of 137 Instagram 
ads examples from top brands around 
the world.” 

OFFER Enter your email address, 
first name, last name, and country of 
residence (and choose your business 
type) to receive the free digital 
newsletter and ebook: 137 Instagram 
Ads Examples to Inspire You. 

THANK YOU PAGE Click to 
download the ebook. You can also 
follow AdEspresso on Twitter and claim 
a free 14-day trial of AdEspresso.

https://bit.ly/2U3Rchy

137 Instagram Ads Examples to Inspire You
by AdEspresso

https://bit.ly/2U3Rchy
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Roto-Rooter Online Service Scheduler
by Roto-Rooter

With Roto-Rooter’s online service scheduler, you 
can get immediate assistance, day or night, by 
calling or scheduling online. 

 
HOOK “Call Now for Immediate Service” and 
“Schedule Service Online.” 

STORY “Roto-Rooter plumbers in [location] provide 
full-service plumbing maintenance and repairs and 
clogged drain cleaning, 24 hours a day.” 

OFFER Enter your full name, phone number, email 
address, address, city, state, and zip (and choose: the 
option to receive text alerts, what date and time you 
would like service, and if you need clean up & drying 
services) to schedule your service. 

THANK YOU PAGE Check your email 
for a confirmation of the service request.

https://bit.ly/2FIQ9e4

https://bit.ly/2FIQ9e4
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With Todd Brown’s “The Big Idea Swipe File,” 
you’ll always have a great idea to use in your 
next marketing campaign. 
 
HOOK “Free (Limited Time): The Big Idea Swipe 
File” (illustrated by blurred out images). 

STORY “Multi-million-dollar marketing ideas 
at your fingertips so you never struggle again to 
come up with a wildly profitable idea for your next 
marketing funnel!” 

OFFER Enter your email address to receive the 
free digital file: “The Big Idea Swipe File.” 

THANK YOU PAGE Check your email for 
the file. You can also purchase Todd’s ebook: 
How to Find Your Big Marketing Idea!

The Big Idea Swipe File
by Todd Brown

(PAGE CONTINUES)

https://bit.ly/2V0XgDP

https://bit.ly/2V0XgDP
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The State of Local SEO: Industry Report 2019
by Moz

Inside of this report from Moz, “The State 
of Local SEO: Industry Report 2019,” you’ll 
discover the changes that are happening in  
the local SEO industry to help guide your  
SEO efforts. 

HOOK “The State of Local SEO.” 

STORY “Local search marketing connects 
your business to real-world communities... 
[Get] real insights from real local marketers to 
power your 2019 plans.” 

OFFER Enter your first name, last name, 
email address, phone number, organization, 
and job title (and choosing how many locations 
the company has or manages) to receive the 
free digital report: “The State of Local SEO: 
Industry Report 2019.” 

THANK YOU PAGE Click to download  
the report. You can also check your local  
business listing, request a location audit,  
and try out Moz Local.

https://bit.ly/2Gknfn4

https://bit.ly/2Gknfn4
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Inside of Peng Joon’s video course, 
“Internet Income Intensive,” you 
can discover how Peng Joon 
started from scratch and built  
an 8-figure income online. 

 
HOOK “Must-Watch Training 
Videos” (illustrated with an image  
of a video that can’t be played). 

STORY Learn how Peng Joon “built 
a personal brand online, how he 
monetized his life’s experience, and 
what you can do starting right now.” 

OFFER Enter your name and  
email address to receive the free 
digital video course: “Internet 
Income Intensive.” 

THANK YOU PAGE Watch 
the first video of the video course. 
You can also Like his Facebook 
page to be notified when the 
next video is released.

https://bit.ly/2U3eOmr

Internet Income Intensive
by Peng Joon

https://bit.ly/2U3eOmr
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With Brendon Burchard’s audiobook, High 
Performance Habits, you’ll learn how high 
performers became that way, and you’ll also 
learn how you can hack their habits to become 
extraordinary yourself. 
 
HOOK “Free Audiobook Download of High 
Performance Habits!” 

STORY This is a “limited time only promotion to 
say thanks for making High Performance Habits a 
Wall Street Journal Bestseller and Amazon’s Top 3 
Best Business Book of all last year.” 

OFFER Enter your name and email address to  
receive the free audiobook: High Performance Habits. 

THANK YOU PAGE Check your email for the 
link to download the audiobook. You can also sign 
up for a 30-day trial for $1 to “High Performance 
Monthly” (then $49/mo. after the trial).

High Performance Habits Audiobook
by Brendon Burchard

(PAGE CONTINUES)

https://bit.ly/2WtwpRd

https://bit.ly/2WtwpRd
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With Dr. Steve Sjuggerud’s video presentation, 
“The Last Bull Market,” you can find out how to get 
in on the current bull market and double or even 
quadruple your investments before the next crash. 

 
HOOK “The Last Bull Market.” 

STORY “If you have been kicking yourself for 
sitting in cash since 2009 and you’ve missed out on 
this massive bull run, you are not alone... Research 
indicates this bull market is not over.” 

OFFER Enter your email address to receive access 
to his free digital video presentation, “The Last Bull 
Market,” and his free digital report: “Don’t Worry (Yet): 
Why This Bull Market is Just Getting Started.” 

THANK YOU PAGE Check your email 
for a link to download the report. The page 
automatically redirects so you can watch the 
video presentation in a webinar format.

https://bit.ly/2OwOA5V

The Last Bull Market
by Stansberry Research

https://bit.ly/2OwOA5V
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In Drift’s ebook, The Modern Marketer’s Playbook, you 
can get strategic insights into how the marketing world is 
changing and learn how to get ahead. 

 
HOOK “The Modern Marketer’s Playbook.” 

STORY “Strategic insights you can use now from 35 of 
today’s most influential industry leaders.” 

OFFER When you click the “Get Free Book” button, a chat 
bot pops up. Enter your email address to receive the free 
ebook: The Modern Marketer’s Playbook. 

THANK YOU CHAT BOX Click to download the 
ebook. You can also choose to join over 20,000 other 
marketers and receive weekly emails from Drift.

https://bit.ly/2uwj12D

The Modern Marketer’s Playbook
by Drift

https://bit.ly/2uwj12D
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With Mark Kaye’s video training, “You Need 
a Show!” you’ll discover how to strategically 
build your business, entertain your prospects, 
and drive sales through the roof by simply 
putting on a show. 

 
HOOK “You Need a Show!!!” 

STORY “Stop advertising. Stop marketing. 
Start putting on a show!” 

OFFER Enter your email address to receive the 
free digital video training: “You Need a Show!” 

THANK YOU PAGE Receive 
immediate access and start watching 
the training. You can also purchase “The 
You Show VIP Access” for $97/mo.

You Need a Show
by Mark Kaye

(PAGE CONTINUES)

https://bit.ly/2I0za8z

https://bit.ly/2I0za8z
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The Big Book of Experimentation
by Optimizely

Inside the ebook by Optimizely, The Big Book 
of Experimentation, you’ll learn how to excel in 
this ever-changing business world by studying 
experimenting case studies from top companies. 

HOOK “37 Winning Experiments and  
Customer Stories.”
 
STORY “Whether you are looking for proven 
strategies, fresh inspiration, or solid ideas, The Big 
Book of Experimentation will equip you to succeed.” 

OFFER Enter your email address in Step #1, and 
then in Step #2 enter first name, last name, and 
company (and choose your country of residence) 
to receive the free ebook: The Big Book of 
Experimentation.

 
THANK YOU PAGE Click to download the 
ebook. You can also read their blog content or share 
the ebook on social media.

https://bit.ly/2TLMjEY

https://bit.ly/2TLMjEY
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Sunday Planning System
by Darren Hardy

Inside of Darren Hardy’s “Sunday Planning System,” you’ll learn how to bring 
clarity, focus, and confidence into each week. 

HOOK “Sunday Planning System.”
 
STORY “This ‘sacred’ Sunday Planning System was taught to me by a 94-year-old  
multi-billionaire. This one tool has been responsible for 5Xing my impact, influence,  
and income.”

OFFER Enter your first name and email address in Step #1, and then in Step #2 
answer two questions about yourself to receive the free digital worksheet and video 
training: “Sunday Planning System.”
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Sunday Planning System
by Darren Hardy

THANK YOU PAGE Check your email for a link to download the 
worksheet and video. You can also register for a private broadcast  

event where he shares three insider secrets.

https://bit.ly/2FKHesN

https://bit.ly/2FKHesN
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In HubSpot’s guide, “”How to Optimize Landing 
Pages for Lead Generation,” you can discover how 
to convert prospects into leads with a highly-
optimized landing page. 

 
HOOK “How to Optimize Landing Pages for  
Lead Generation.” 

STORY “Learn the best practices for generating 
leads with high-converting landing pages.” 

OFFER Enter your email address to receive the 
free digital guide: “How to Optimize Landing Pages 
for Lead Generation.” 

THANK YOU PAGE Click to download the 
guide. You can also create a free HubSpot account to 
use their free marketing, sales, and CRM software.

https://bit.ly/2wpzYPN

How to Optimize Landing Pages  
for Lead Generation

by HubSpot

(PAGE CONTINUES)

https://bit.ly/2wpzYPN
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The Retry Strategy
by Rebilly

Inside Rebilly’s guide, “The Retry 
Strategy,” you can reduce churn and 
increase subscription renewals. 

 
HOOK “The Retry Strategy.” 

STORY “You work hard to earn every 
customer, so why wouldn’t you want to 
get the most profit possible from every 
single one? [Our strategy teaches you] 
how to increase your customer  
lifetime value by a minimum of 43%” 

OFFER Enter your name and 
email address to receive the free 
digital guide: “The Retry Strategy.”



L E A D  F U N N E L S  S W I P E  F I L E   |   115

The Retry Strategy
by Rebilly

https://bit.ly/2WoN9ZM

THANK YOU PAGE Check your email for a link to download the 
guide. You can also look into using their Rebilly software.

https://bit.ly/2WoN9ZM
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The Funnel Hacker’s Cookbook
by ClickFunnels

With the ebook from ClickFunnels, The 
Funnel Hacker’s Cookbook, you’ll discover 
that making a funnel is just as easy as 
following the steps to make a recipe. 

HOOK “The Funnel Hacker’s Cookbook.”
  
STORY “Get my top 22 sales funnels 
for free inside of the new Funnel Hacker’s 
Cookbook!” 

OFFER Enter your email address to 
receive the free ebook: The Funnel  
Hacker’s Cookbook.

 
THANK YOU PAGE Click to download 
the ebook. You can also watch three training 
videos and purchase a physical copy of The 
Funnel Hacker’s Cookbook.

https://bit.ly/2uyv4Ne

https://bit.ly/2uyv4Ne
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The Going Pro Manifesto: 2 Free Chapters
by Brian Moran

With Brian Moran’s book, The Going Pro Manifesto, you’ll discover how to do less, not more, to 
reach $100,000+/yr. sales in your online business just like the pros. 

HOOK “Download the First 2 Chapters, Free!” (illustrated with an image of Brian staring at you).
  
STORY “’Go Pro’ book reveals the 3-step process that eliminates overwhelm for marketers.” 

OFFER Enter your email address to receive the free digital download of the first two chapters from 
the book: The Going Pro Manifesto.
 
THANK YOU PAGE Check your email for a link to download the first two chapters. You can also 
purchase the entire book for free (just pay s&h).

https://bit.ly/2OyWL1f

https://bit.ly/2OyWL1f
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Learn Copywriting Backwards: Module 1
by Information Highwayman

With Information Highwayman’s lessons in 
“Learn Copywriting Backwards: Module 1,” 
you can learn to write effective calls to action 
(CTAs) in just 5 days so you can become an 
excellent headline writer. 

HOOK “Get Free Access to Module #1: Learn 
80% of Headline-Writing Skills in Just 5 Days.”
 
STORY “Calls to action share 80% of their DNA 
with headlines… Therefore, if you can learn to write 
irresistible calls to action, you’ll have acquired 80% 
of the skills for writing magnetic headlines.” 

OFFER Enter your email address to receive the 
free digital lesson: “Learn Copywriting Backwards: 
Module 1.”
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Learn Copywriting Backwards: Module 1
by Information Highwayman

https://bit.ly/2Wu1own

THANK YOU PAGE Check your email for a link to download the first two chapters. 
You can also purchase the entire course and receive coaching on your writing.

https://bit.ly/2Wu1own
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With Pushpay’s ebook, “27 Plug-And-
Play Facebook Ads for Churches That 
Actually Work,” you’ll discover how 
to increase your church’s reach by 
creating targeted local Facebook ads. 

HOOK “Facebook Ads for Churches  
(That Actually Work).”
 
STORY “Are you ready to reach, 
invite, and disciple more people in your 
community? Use this resource and this 
social strategy that’s helping churches 
across the country grow!” 

OFFER Enter your full name, email 
address, church name, and postal code 
(and choose your role in the church, 
weekly attendance, and country of 
residence) to receive the free ebook:  
27 Plug-And-Play Facebook Ads for 
Churches That Actually Work.

 
THANK YOU PAGE Check your 
email for a link to download the ebook. 
You can also view other Facebook ad 
templates.

27 Plug-And-Play Facebook Ads for  
Churches That Actually Work

by Pushpay

https://bit.ly/2CIiLT0

https://bit.ly/2CIiLT0
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Funnel Fridays
by ClickFunnels & FunnelScripts

With “Funnel Fridays,” you can  
learn how to quickly and easily 
make your funnel and write the 
copy for your pages, emails, and  
ads (and even get a chance to  
have your funnel built for free). 

HOOK “Can We Build Your Next 
Funnel for You... for Free?”
 
STORY “Each Friday we pick one 
lucky winner, and in just 30 minutes  
try to write your copy, build your  
funnel, and help you get it launched.” 

OFFER Enter your email address 
(and/or subscribe via Messenger)  
to subscribe to “Funnel Fridays”  
and get a chance to have your  
funnel built for free.

(PAGE CONTINUES)
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Funnel Fridays
by ClickFunnels & FunnelScripts

https://bit.ly/2FL21MR

THANK YOU PAGE Watch the last “Funnel Fridays” episode. You can 
also join ClickFunnels and/or FunnelScripts and watch more episodes.

https://bit.ly/2FL21MR
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Funnel Hacker TV
by ClickFunnels

Inside of ClickFunnels’ YouTube channel, 
“Funnel Hacker TV,” you’ll discover the ideas, 
strategies, and motivation needed to create  
a successful online business. 

HOOK Get “Instant Access to the ‘Geniusx 
Bootleg’ Video That Was Never Authorized to Be 
Shown Online for Free” (illustrated with a padlock 
on an image of a video that can’t be watched).
 
STORY “I recently started a new YouTube 
channel showing “behind the scenes” of HOW  
we build funnels... HOW we drive traffic... and 
HOW we make money online.” 

OFFER Enter your email address (and/or 
subscribe via Messenger) to receive two bonus 
training videos when you subscribe to Funnel 
Hacker TV.

 
THANK YOU PAGE Subscribe to the  
Funnel Hacker YouTube channel and watch  
two bonus training videos.

https://bit.ly/2OvAx0h

https://bit.ly/2OvAx0h
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10 Popular Marketing Ebooks
by Impact

With Impact’s 10 most popular ebooks on marketing and expert insights, you can master the 
art of marketing. 

HOOK “Unlock 10 of Our Most Popular Marketing Offers (And Expert Insights).”
  
STORY “Improve your conversion rates. Master storytelling. Become an expert in website redesign, 
brand storytelling, LinkedIn marketing, and so much more! With this exclusive subscriber-only offer, 
you’ll get 10 of our best guides and tools all at once and yours to keep forever.” 

OFFER Enter your first name, last name, email address, company, and website address to receive 
10 free ebooks with powerful marketing offers and expert insights.

 
THANK YOU PAGE Click to download the ebooks. You can also follow Impact on Twitter.

https://bit.ly/2CTEzev

https://bit.ly/2CTEzev
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The Ultimate Digital Marketing Toolbox
by DigitalMarketer

Inside of DigitalMarketer’s “The Ultimate 
Digital Marketing Toolbox,” you’ll get access 
to every marketer’s dream kit with swipe files, 
playbooks, templates, scorecards, and more. 

 
HOOK “The Ultimate Digital Marketing Toolbox.” 

STORY Get “30+ resources covering the  
entire spectrum of digital marketing to grow  
your business, your skill set, and your career.” 

OFFER Enter your first name, last name, 
email address, and company name (and 
answer two follow-up questions in pop-up opt-
in forms) to receive the free digital toolbox: 
“The Ultimate Digital Marketing Toolbox.”
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https://bit.ly/2HOXdbk

The Ultimate Digital Marketing Toolbox
by DigitalMarketer

THANK YOU PAGE Check your email for a link to download the toolbox. You 
can also get a 30-day free trial of “DigitalMarketer Lab” (then $49/mo. after trial).

(PAGE CONTINUES)

https://bit.ly/2HOXdbk
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Local Tree Service Estimate
by ShoutWire

With ShoutWire’s local tree service estimate, you can spend 60 seconds to get multiple 
contractors contacting you with estimates. 

 
HOOK “Find Reliable, Low Cost Tree Service.” 

STORY Join the 100,000+ customers that have used ShoutWire to find licensed contractors 
in their area to take care of their tree needs. 

OFFER Enter your zip code, answer four questions about your service needs, then enter  
your first name, last name, phone number, email address, and address to receive an  
estimate with a local tree service company.

 
THANK YOU PAGE Wait for local tree service companies to contact you with estimates.

(PAGE CONTINUES)
https://bit.ly/2U8qFzL

https://bit.ly/2U8qFzL
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Basecamp 30-Day Trial
by Basecamp

With Basecamp’s 30-day trial, you can 
learn more about Basecamp by actually 
diving deep into the software and trying  
it out before you buy. 

 
HOOK “We’ve Been Expecting You” 
(illustrated with an image of a woman going 
crazy with business tasks). 

STORY “All growing businesses run into 
the same fundamental problems. Hair on 
fire, buried under email, stuff everywhere. 
The good news? Basecamp solves them.” 

OFFER Enter your email address, 
company name, and full name (and choose 
a password and answer two questions) to 
receive a free 30-day trial to Basecamp.
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Basecamp 30-Day Trial
by Basecamp

https://bit.ly/1fkH5Et

THANK YOU PAGE Watch an introductory video into how Basecamp 
works on Step #1. Then, on Step #2, you can start setting up your account.

https://bit.ly/1fkH5Et
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The 15-Minute Retirement Plan
by Fisher Investments

Inside Fisher Investment’s guide, “The 
15-Minute Retirement Plan,” you’ll discover 
how much retirement income you’ll actually 
need when you consider living a long life and 
adding inflation into the equation. 

 
HOOK “Avoid Running out of Money When 
You Need It the Most.” 

STORY “You’ll learn the truth about how 
long your nest egg may last, why it’s vital 
to prepare for a long retirement, [and] how 
inflation can impact your retirement plan.” 

OFFER Enter your first name, last name, 
address, phone number, and email address 
(and answer one question) to receive the free 
digital guide: “The 15-Minute Retirement Plan.”
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The 15-Minute Retirement Plan
by Fisher Investments

https://bit.ly/2YHSJs2

THANK YOU PAGE Click to download the guide.  
You can also read other articles about Fisher Investments.

(PAGE CONTINUES)

https://bit.ly/2YHSJs2
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10-Point Blog Post Audit
by DigitalMarketer

(PAGE CONTINUES)

With DigitalMarketer’s “10-Point Blog Post Audit,” you’ll get access to the exact goals 
that DigitalMarketer uses to analyze their own blog posts for high-quality content. 

 
HOOK “10-Point Blog Post Audit.” 

STORY “Use the ‘10-Point Blog Post’ audit to take your blog posts from ‘meh’ to 
magnificent—fast! (And see what the perfect blog post looks like).” 

OFFER Enter your first name, last name, email address, and company name (and answer 
two yes/no questions) to receive the free digital templates: “10-Point Blog Post Audit.”
 
THANK YOU PAGE Check your email for a link to download the guide. You can also  
get a free 30-day free trial of “DigitalMarketer Lab” (then $49/mo. after trial).

https://bit.ly/2V4psWA

https://bit.ly/2V4psWA
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List Building Blueprint
by The ASK Method Company

With Ryan Levesque’s “List Building Blueprint,” 
you’ll receive a step-by-step mindmap into 
Ryan’s lead generation strategies that helped 
him reach $100 million in sales. 
 
HOOK “Free Download: How to Get Your First 
1000 Email Subscribers (And Beyond).” 

STORY “Your free blueprint for rapidly growing 
your list - even if you’ve struggled to get opt-ins in 
the past!” 

OFFER Answer one question and enter your 
email address to receive the free digital guide: “List 
Building Blueprint.” 

THANK YOU PAGE Check your email for a link 
to download the guide. You can then watch a special 
presentation to get “List Building Bootcamp” for $99. 

https://bit.ly/2Wvl3vY

https://bit.ly/2Wvl3vY
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Funnel Hacking Telethon
by ClickFunnels

With ClickFunnels Funnel Hacking Telethon, you 
can finally hear the never-before-told stories that 
helped ClickFunnels grow from startup mode to 
making over $100 million in less than 3 years. 
 
HOOK “These are the UNTOLD ClickFunnels 
“Startup” Stories that sent us from $0, to $100 
Million in less than 3 years.” 

STORY “Join me for a FULL day of LIVE streaming 
across Youtube, Instagram, and Facebook. Register 
Now To Get Reminders And The Chance To Win 
Some Crazy Awesome Prizes...” 

OFFER Enter your full name and email address to 
register for the LIVE Funnel Hacking Telethon. 

THANK YOU PAGE Announces that you’re  
registered for the telethon. You can also share  
the telethon to win the Funnel Hacking Telethon  
Swag Box Bundle.

https://bit.ly/2ykOTJs

https://bit.ly/2ykOTJs
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With ClickFunnels Snap Funnels, you can see 
behind the scenes of ClickFunnels and learn 
how to build your own Snapchat funnels. 

HOOK “How To Ethically Build a Cult Following 
Using Snapchat”
  
STORY “Learn how to use Snapchat to build 
your funnels. PLUS... find out how to get my 
Snapchat funnel for FREE!” 

OFFER Enter your email address to get free 
access to the Snap Funnels training.

Snap Funnels
by ClickFunnels
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Snap Funnels
by ClickFunnels

THANK YOU PAGE Gives you the 
Snap Funnels training. You can also see 
behind the scenes of ClickFunnels by 
subscribing to Russell’s Snapchat.

https://bit.ly/2T0Emgh

https://bit.ly/2T0Emgh
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LANDING PAGES
S W I P E  F I L E S :
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10-Minute Cash System
by Ewen Chia

In Ewen Chia’s “10-Minute Cash 
System,” you can find out how 
to make money online in just 10 
minutes from the bestselling 
author of How I Made my First 
Million on the Internet. 

 
HOOK “Discover How to  
Make Real Money Online in  
10 Minutes.” 

STORY “Brand new from #1 
international bestselling author,  
Ewen Chia...” 

OFFER Enter your email 
address to learn how to get the 
“10-Minute Cash System.”

https://bit.ly/2CCgjgr

https://bit.ly/2CCgjgr
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Muzzle
by Muzzle

https://bit.ly/2tW0A6k

With the Muzzle app, you can breathe easy when you’re sharing your screen, 
knowing that you won’t have any embarrassing notifications pop up. 

HOOK “Muzzle” (illustrated by embarrassing notifications showing up in real time).

STORY “A simple Mac app to silence embarrassing notifications while screensharing.”

OFFER Click the yellow button to download the app: Muzzle.

https://bit.ly/2tW0A6k
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8 Steps to Creating a Proposal
by Jason Swenk

With Jason Swenk’s video, “8 Steps to Creating a Proposal,” you’ll learn how to close 80% of 
your proposals with his tips and secrets to closing the deal. 

 
HOOK “Discover How to Convert 80% of Your Marketing & Web Proposals.” 

STORY “In this video I will reveal the ‘8 Steps to Creating a Proposal that won me clients like 
AT&T, Legal Zoom, and Hitachi.’ You will see the exact ‘marketing proposal template’ that I used.” 

OFFER Enter your email address to receive the free digital video: “8 Steps to Creating a Proposal.” 
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The One Page Marketing Funnel
by Aaron Fletcher

With Aaron Fletcher’s template and video, “The One Page Marketing Funnel,” 
you’ll be able to convert 10x more leads with your easy-to-create website. 

 
HOOK “New One Page Funnel Template and Video Training.” 

STORY “Use this new template to quickly set up an automated lead generation 
funnel with zero ‘tech overwhelm.’” 

OFFER Enter your email address to receive the free digital template and video: 
“The One Page Marketing Funnel.” 
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Don’t Let Anything Dull Your Sparkle
by Doreen Virtue

Inside Doreen Virtue’s ebook, Don’t Let Anything Dull Your Sparkle, you’ll 
discover how to stop living a drama-filled life and heal addictive behaviors. 

 
HOOK “Free Ebook Offer from Doreen Virtue.” 

STORY “You’ll discover why you are addicted to drama; how your past traumas 
led to a high-drama, stress-filled life; and how, ultimately, you have the choice to 
break free from these patterns and live a life that reflects your divine sparkle.” 

OFFER Enter your email address to receive the free ebook: Don’t Let Anything  
Dull Your Sparkle. 
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With Joe Kashurba’s case study, “Lead Generation & Conversion Case Study 
for Web Designers,” you’ll learn how to get a steady flow of web design clients 
who give you top dollar for your work. 

 
HOOK “Lead Generation & Conversion Case Study for Web Designers.” 

STORY “Joe Kashurba shares his exact step-by-step process for landing new 
high-ticket web design clients every single month on autopilot.” 

OFFER Enter your name and email address to receive the free digital case study: 
“Lead Generation & Conversion Case Study for Web Designers.” 

Lead Generation & Conversion  
Case Study for Web Designers

by Joe Kashurba
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With Flywheel’s ebook, The Ultimate Guide to Managing 50+ WordPress Sites, 
you’ll discover how to migrate hundreds of sites effortlessly and how to scale 
your business as you grow. 

 
HOOK “Free Ebook: The Ultimate Guide to Managing 50+ WordPress Sites.” 

STORY “From managing servers to struggling with security plugins, these non-
billable burdens are pieces that you and your team don’t have to manage. Get 
back to doing what you love and learn how to grow your agency with Flywheel!” 

OFFER Enter your email address to receive the free ebook: The Ultimate Guide to 
Managing 50+ WordPress Sites. 

The Ultimate Guide to Managing  
50+ WordPress Sites

by Flywheel
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Discount Wheel
by Survival Life

With Survival Life’s “Discount Wheel,” you can spin the wheel for a chance 
to get a discount in their store. 

 
HOOK “Survival Life Store Special Bonus Unlocked.” 

STORY “You have a chance to win a nice, big, fat discount... You can spin the 
wheel only once. If you win, you can claim your coupon for 15 [minutes] only!” 

OFFER Enter your email address to receive one chance to spin the “Discount 
Wheel” to see if you get a discount on your purchase. 
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Inside KISSmetrics’ report, “How to Create a Well-Oiled Marketing 
Machine,” you’ll discover how to create content so you can profit on 
the new form of marketing called inbound marketing. 

 
HOOK “How to Create a Well-Oiled Marketing Machine.” 

STORY “Only recently has a new form of marketing emerged. It’s called 
inbound marketing, and in this guide we’ll be focusing on a very important 
ingredient of inbound marketing called content marketing.” 

OFFER Enter your email address and answer one question to receive the 
free digital report: “How to Create a Well-Oiled Marketing Machine.” 

How to Create a Well-Oiled  
Marketing Machine

by KISSmetrics
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With Neil Patel’s webinar, 
“The Advanced Customer 
Acquisition Webinar,” you’ll 
learn how Neil scaled his 
business, and you’ll also 
learn how you can take those 
same strategies to grow your 
business, too. 

 
HOOK “The Advanced 
Customer Acquisition Webinar.” 

STORY Get “the 3-step 
process I’ve used to build 4 
multi-million dollar businesses.” 

OFFER Enter your email 
address to receive access to 
the webinar, “The Advanced 
Customer Acquisition Webinar,” 
and get Neil’s automated 
conversion funnels. 

The Advanced Customer
Acquisition Webinar #1

by Neil Patel
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With Neil Patel’s webinar, 
“The Advanced Customer 
Acquisition Webinar,” you’ll 
learn how Neil scaled his 
business, and you’ll also 
learn how you can take those 
same strategies to grow your 
business, too. 

 
HOOK “The Advanced 
Customer Acquisition Webinar.” 

STORY “How to generate 
195,013 visitors a month without 
spending a dollar on ads.” 

OFFER Enter your email 
address to receive access to 
the webinar, “The Advanced 
Customer Acquisition Webinar,” 
and get Neil’s “24-Step 
Framework” he uses to  
teach marketing. 

The Advanced Customer
Acquisition Webinar #2

by Quick Sprout
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Affiliate Website Generator
by SuccessEtc.

With the “Affiliate Website Generator,” you’ll be able to quickly create 
Google-friendly affiliate websites with squeeze pages and exit pop-ups. 

 
HOOK “Affiliate Website Generator.” 

STORY “New $197 affiliate WordPress theme - 100% free right now! Get your 
free affiliate website!” 

OFFER Enter your first name, PayPal email address, and Clickbank ID (and 
choose a username and password) to receive a free affiliate website. 
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Making More Money by Working Much Less
by DotComSecrets.com

With the video series,  
“Making More Money by 
Working Much Less,” you’ll 
discover how to easily  
create a mini-membership  
site that continues to give  
you a passive income stream 
long after you create it. 

 
HOOK “FREE Video Reveals 
the #1 Secret to... Making More 
Money by Working Much Less” 
(illustrated with an image of a 
video with a play button that 
can’t be played). 

STORY “This brand new  
video series shows you the 
simple techniques I used to 
create a mini-membership  
site that went on to make  
over $50,000 a month in  
passive residual income in  
its first 30 days!” 

OFFER Enter your email 
address to receive the free  
video series: “Making More 
Money by Working Much Less.” 
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How to Flip Houses from Home
by Real Freedom

Inside Real Freedom’s video, 
“How to Flip Houses from 
Home,” you can learn to flip 
bank-owned properties  
without money or experience. 

 
HOOK “Secret Confession” 
(illustrated with an image of a 
video with a play button that 
can’t be played). 

STORY “I have discovered 
a loophole in the $787 billion 
stimulus bill that allows me to 
flip 10-15 REO (bank-owned) 
foreclosure properties every 
single month.” 

OFFER Enter your email 
address to receive the free  
digital video: “How to Flip  
Houses from Home.” 
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WARNING Video
Style pioneered by Dave Miz

In this video, you’ll discover how one newbie entrepreneur used one weird 
strategy to create a full-time income from scratch. 

 
HOOK “WARNING: The Strategy You’re About to Discover Could Produce Life-
Changing Results. Use at Your Own Risk...” (illustrated with warning label). 

STORY “Free video exposes the weird strategy a complete newbie stumbled 
on and banked $4,325 in 28 days from scratch.” 

OFFER Enter your first name and email address to receive the free digital video. 
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37 Checks per Month
by Maximum Leverage

With Maximum Leverage’s report, you’ll be able to access a little-
known strategy to create passive income while you sleep. 

 
HOOK “Free: How to Get up to 37 Checks per Month.” 

STORY “Earn upwards of $4,954.55 while you sleep at night, and 
recruit without ever having to pick up the phone!” 

OFFER Answer one question and enter your email address to receive 
the free digital report. 
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30-Check Blueprint
by Daegan Smith

With the “30-Check Blueprint,” you’ll discover how to create passive 
income and receive multiple commission checks each month. 

 
HOOK “How Many Do You Want?” (illustrated with an image of multiple 
commission checks). 

STORY Get “multiple streams of income (monthly checks).” 

OFFER Answer one question and enter your email address to receive the 
free digital guide: “30-Check Blueprint.” 
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30 Days to $10K
by DigitalMarketer

Inside DigitalMarketer’s video series, “30 Days to $10K,” 
you can learn how to generate a 5-figure recurring income 
stream in under one month. 

 
HOOK “30 Days to $10K” (illustrated with an image of a 
woman in a bikini). 

STORY “How to architect a 5-figure recurring income 
business in 30 days or less.” 

OFFER Enter your email address to receive the free digital 
video series: “30 Days to $10K.” 
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Postcard Profits
by Luke Jaten

Inside Luke Jaten’s ebook, Postcard Profits, you’ll learn how to create a 
stream of income by using direct-response marketing with postcards. 

 
HOOK “Free Book Shows You Exactly How to Make Big Money.” 

STORY You can make big money “with low-budget postcard projects,  
without quitting your job.” 

OFFER Enter your email address to receive the free ebook: Postcard Profits. 
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How to Create a Buying Frenzy
by Frank Kern

With Frank Kern’s course, “How 
to Create a Buying Frenzy,” 
you’ll learn how he adapted 
David Ogilvy’s advertising 
methods for the internet and 
created the most successful 
marketing test he’d ever done 
in 15 years. 

 
HOOK “How to Create a Buying 
Frenzy (Part 1).” 

STORY “After stumbling over 
the breakthrough approach 
shown in this video, I discovered 
a series of 17 ads that took it to a 
whole new level. These ads were 
part of a campaign which helped 
sell over one billion dollars worth 
of advertising.” 

OFFER Enter your name and 
email address to receive the 
free digital course: “How to 
Create a Buying Frenzy,” which 
includes the “Billion Dollar Swipe 
File,” “Billion Dollar Template,” 
“Advanced Tutorial Video,” and 
“New Updated Case Study.” 
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The 3x Method
by DigitalMarketer

With DigitalMarketer’s mini-class, “The 3x Method,” you’ll learn how to grow 
your business in under six months by using seven simple conversion tricks. 

 
HOOK “Free 3-Part Mini-Class: The ‘3x Method.’” 

STORY “7 conversion hacks to triple any business in 6 months... or less!” 

OFFER Enter your email address to receive the first video and the conversion 
worksheet in the mini-class: “The 3x Method.” 
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Lessons on Growth
by Groove

With Groove’s report, “Lessons on Growth,” you can follow 
along on their journey to reach $100k/mo. and discover 
what lessons they’ve learned along the way. 

 
HOOK “From ‘aha’ to ‘oh shit...’” 

STORY “We’re sharing everything on our journey to $100k 
in monthly revenue. We’re learning a lot and so will you.” 

OFFER Enter your email address to receive the free digital 
report; “Lessons on Growth.” 
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1-Page Productivity Planner
by Brendon Burchard

With Brendon Burchard’s “1-Page Productivity Planner,” you can have 
access to the same tool that millionaires use to win their day. 

 
HOOK “Free Download: ‘1-Page Productivity Planner’ Used by CEOs and 
Achievers Worldwide.” 

STORY “Free video and download teach you how millionaires schedule 
their day, manage time, get more done, and influence others to help them 
win every day.” 

OFFER Enter your name and email address to receive the free digital 
download: “1-Page Productivity Planner.” 
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The Landing Page Conversion Course
by Unbounce

With Unbounce’s course,  
“The Landing Page Conversion 
Course,” you can learn how to 
create high-converting landing 
pages to increase your marketing 
lead generation efforts. 

 
HOOK “The Landing Page 
Conversion Course.” 

STORY “Learn how to get higher 
conversions from your marketing 
campaigns using landing pages.” 

OFFER Enter your name and 
email address to receive the free 
digital course: “The Landing Page 
Conversion Course.” 
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With Unbounce’s course, “The Smart 
Marketer’s Landing Page Conversion 
Course,” you’ll learn the 11 steps to 
creating high-converting landing 
pages so you can create successful 
lead generation campaigns. 

 
HOOK “30 Days to Higher Marketing 
Conversions.” 

STORY “In 30 days, you’ll be 
generating more leads and more 
sales. Leading marketing experts 
teach you how to convert with landing 
pages.” 

OFFER Enter your name and email 
address (and answer one question) to 
receive the free digital 30-day course, 
“The Smart Marketer’s Landing Page 
Conversion Course.” 

The Smart Marketer’s Landing  
Page Conversion Course

by Unbounce

(PAGE CONTINUES)
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With Forex Impact’s report, “Forex Gap Trading: The Forgotten 
Trading System,” you’ll discover how to spot breakouts in the 
market before they even happen. 

 
HOOK “FREE! The ‘Forgotten’ Trading System That Is Right 89.1%  
of the Time.” 

STORY Learn “how to predict breakouts in the currency markets 
days before they actually occur.” 

OFFER Enter your email address to receive the free digital report: 
“Forex Gap Trading: The Forgotten Trading System.” 

Forex Gap Trading:  
The Forgotten Trading System

by Forex Impact
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Inside KlientBoost’s guide, “32 New Hacks to Get More Phone Leads with 
AdWords & CRO,” you’ll discover conversion rate optimization hacks for 
getting more phone leads with your AdWords ads. 

 
HOOK “32 New Hacks to Get More Phone Leads with AdWords & CRO.” 

STORY Get “58 action-packed pages of phone-ringing music. Your phone  
will be ringing off the hook in no time.” 

OFFER Enter your email address to receive the free digital guide: “32 New  
Hacks to Get More Phone Leads with AdWords & CRO.” 

32 New Hacks to Get More Phone  
Leads with AdWords & CRO

by KlientBoost
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Inside of The Motley Fool’s report, 
“One Stock for the Coming 
Legalization Boom,” you’ll discover 
which stock was responsible for 
52% sales growth in the previous 
year, and why it’s especially good 
to get even if legalization dries up. 

 
HOOK “One Stock for the Coming 
Legalization Boom.” 

STORY “A little-known Canadian 
company just unlocked what some 
experts think could be the key 
to profiting off the coming green 
revolution. And make no mistake 
– it is coming. To the tune of an 
estimated $80 billion.” 

OFFER Enter your email address 
to receive The Motley Fool’s 
newsletter, “Stock Advisor,” and 
you’ll also receive the free digital 
report: “One Stock for the Coming 
Legalization Boom.” 

One Stock for the Coming  
Legalization Boom

by The Motley Fool

(PAGE CONTINUES)
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With The Motley Fool’s report, “The 
Next Gen Revolution,” you’ll discover 
which company is poised to take 
over Netflix and the entertainment 
industry. 

 
HOOK “Forget Netflix! This 
Opportunity Could Be 23x Bigger.” 

STORY “In this report, Motley Fool 
co-founder David Gardner dives deep 
into three companies poised to run 
away with this opportunity that is 
potentially 23x bigger than Netflix.” 

OFFER Enter your email address to 
receive the free digital report: “The 
Next Gen Revolution.” 

The Next Gen Revolution
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The 13 Steps to Investing
by The Motley Fool

With The Motley Fool’s report, “The 13 Steps to Investing,” 
you’ll learn how to invest with “Wall Street” tips without all 
the technical jargon. 

 
HOOK “Get Ready to Ensure Your Financial Future.” 

STORY “Every day you’ll get an email from us walking you 
through one of the 13 steps in plain English... no Wall Street 
jargon here!” 

OFFER Enter your email address to receive the free digital 
report: “The 13 Steps to Investing.” 
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Playbook: 2019 Facebook Edition
by Jason Hornung

With Jason Hornung’s ebook, 
Playbook: 2019 Facebook Edition, 
you can learn how to create wildly 
profitable Facebook campaigns 
from the very traffic expert 
who has managed Facebook ad 
accounts for Frank Kern, Sam 
Ovens, and Neil Patel. 

 
HOOK “Playbook: 2019 Facebook 
Edition” (illustrated with an image of 
a football turf). 

STORY “How to create and scale 
profitable digital ad campaigns - even 
if you’ve never wrote an ad before!” 

OFFER Enter your name and 
email address to learn how 
to get the ebook: Playbook: 
2019 Facebook Edition.

(PAGE CONTINUES)



L E A D  F U N N E L S  S W I P E  F I L E   |   169

The Going Pro Manifesto
by Brian Moran

In Brian Moran’s book, The Going Pro Manifesto, you’ll get an inside 
look into how Brian scaled his business and how you can use his 
tips to grow your own massive business. 

 
HOOK “Limited Time Offer - Download It Free Now. Change Your 
Business Forever.” 

STORY “Discover the proven principles I used to scale to $4M in 
under 3 years in this insider’s playbook to to growing your brand into 
an unstoppable profit powerhouse.” 

OFFER Subscribe via Messenger to learn how to get the ebook: The 
Going Pro Manifesto. 
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With the “Facebook Targeting 
Cheat Sheet,” you can feel 
confident in your advertising 
efforts by following the exact 
targeting formula the pros 
are using. 

 
HOOK “Attention FB 
Marketers... Aren’t You Sick 
& Tired of Your Ads Not 
Converting?” (illustrated with 
blurred-out text). 

STORY “Never worry about 
finding the best interests again 
with this Facebook Targeting 
Cheat Sheet.” 

OFFER Enter your email 
address to receive the free 
digital download: “Facebook 
Targeting Cheat Sheet.”

Facebook Targeting Cheat Sheet
by SocialScalingFormula.com
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The ‘Dark Side’ of DotComSecrets
by DotComSecrets

With the “black hat” secrets 
inside “The ‘Dark Side’ of 
DotComSecrets,” you’ll learn 
much easier ways to drive traffic 
than PPC, SEO, banners, and 
Facebook. 

 
HOOK “The Dark Side of 
DotComSecrets.com” (illustrated 
with dark images and crossbones). 

STORY “Free video reveals an 
amazing ‘search engine loophole’ 
that put $7,231.63 in our pockets 
in under 20 hours!” 

OFFER Enter your email 
address to receive the free digital 
secrets inside “The ‘Dark Side’ of 
DotComSecrets.” 
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This book is for research purposes only. All of the webpages and advertising is copyrighted by 
the original owners. You may borrow the ‘ideas’ in these ads and pages, but you may NOT use 
any of the actual advertising copy or designs. 

You do not have resell rights or giveaway rights to any portion of this Publication. Only customers 
that have purchased this publication are authorized to view it. This publication contains material 
protected under International and Federal Copyright Laws and Treaties. No part of this publication 
may be transmitted or reproduced in any way without the prior written permission of the author. 
Violations of this copyright will be enforced to the full extent of the law. 

The information services and resources provided in this book are based upon the current 
internet marketing environment. The techniques presented have been extraordinarily lucrative 
and rewarding. Because the internet is constantly changing, the sites and services presented 
in this book may change, cease or expand with time. We hope that the skills and knowledge 
acquired from this course will provide you with the ability to adapt to inevitable internet evolution. 
However, we cannot be held responsible for changes that may affect the applicability of these 
techniques. 

Any earnings, income statements or other results, are based on our own testing and are only 
estimates of what we think you could earn. There is no assurance you will do as well as stated in 
any examples. If you rely upon any figures provided, you must accept the entire risk of not doing 
as well as the information provided. 

Screenshots in this book are from publicly accessible field archives. All product names, logos 
and artwork are copyrights of their respective owners. None of the owners have sponsored or 
endorsed this publication. While all attempts have been made to verify information provided, 
the author assumes no responsibility for errors, omissions, or contrary interpretation on the 
subject matter herein. Any perceived slights of peoples or organizations are unintentional. The 
purchaser or reader of this publication assumes responsibility for the use of these materials and 
information. No guarantees of income are made. The author reserves the right to make changes 
and assumes no responsibility or liability whatsoever on behalf of any purchaser or reader of 
these materials.
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