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Highlights

* Net Sales: 1,216million yef2.4 times greater than the Jan-Jun period in 2014)
v" Overseas sales accounted for 56% of total salesodhe acquisition of Effyis, Inc. in the US

v'  Sales grew as planned
« Operating Profit: posted a loss of 132 million y@perating profit of 65 million yen for Jan-Jun @etiin
2014
Operating profit before amortization of goodwil million yen

v Incurrence of temporary costacquisition of Effyis, Inc., audit fee for B/Sthae beginning of the fiscal
year, IFRS consulting fee, cost for post mergexgration(PM)

v Accrual of royalty fees in association with a castrwith a new Chinese social med®Reached break-
even point in Q2 while it was greatly below thatQa)

v" Operating profit excluding costs mentioned abow lzefore amortization of goodwill was
approximately 52 million yen

v' Other factors affecting the operating cost werednental personnel expenses due to the business
expansion and additional costs related to chamgasdounting treatment (before and after) pertgitan
the acquisition of Effyis, Inc.
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Changes in Consolidated Sat&s:ach Jan-Jun period)

(unit: million yen)

@ Commissioned type

19200 W Cloud type

1,000

800

600

400

200

I 20153FE12H ] Q2(1-6H )Hifk e fL Copyright® Hottolink, Inc.



Consolidated financial results summary (cum. @@anese GAAP)

Net Sales
Operating Profit
OP margin
Ordinary Profit

Net profit

OP before
amortization of
goodwill

FYE Dec 2015 (Q2)

1,216

-132

-10.9Y

-182

-162

AOI®Y | 5015r12 1 02(1-67 )ik g

FYE Dec 2014 (Q2)

502
65
13.0%
65

27

94
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Difference between IFRS and Japanese GAAP

“<Note

While accounting for the full fiscal year results
will be based on IFRSyiven the time it will take
to transition into IFRS, financial reporting for Q1
Q2 and Q3 will be based on Japanese GAAP.
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Net sales results analysi®y comparison)

[Driving factor]
Expansion of

(unit: million yen)
global business

1’200 NN N N NN NN NN NN NN NN NN NN NN NN NN NN NN NN NN NN NN NN NN NN NN NN NN EEEE NN EEEEEEEEEEEEEE
N
1,000 [Driving factor]
Acquisition of
800 new orders
600 +22
400
200
0
FYE Dec 2014 : FYE Dec 2015
02 (Jandun) SaaS Solution Others 92 (Jan-ur)
ctua

Actual
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COSt (Cost of sales + SG &A expeng@nalySISyoy comparison)

(unit: million yen [Main factod]

1,400 All of the cost factors have increased as the
acquired Effysis’ costs were included

+401

1,200

1,000 +238

o0 - N
+130

600 +143 - [Main facto]

Outsourcing expens

- [(Main factod]
o and temporary

400 Commission)

: : expenses related to

associated with
: . M&A etc.
purchasing Chinese
200 social media data
0
Amortization of oo FYE Dec 2015
FYE Dec 2014 Personnel Commission Others Q2 (Jan-Jun) Actual

Q2 (Jan-Jun) Actual goodwi'll +
Depreciation
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COSt (cost of sales + SG &A expens@ alySiSdomestic & overseas factors)

(unit: million yen

1,400
1,200
1,000

800

600
+68

400

200

0

FYE Dec 2014 Domestic Business OverseaBusiness FYE Dec 2015
Q2 (Jan-Jun) Actual Q2 (Jan-Jun) Actual
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Consolidated Balance Shee[  wain o

Increase in borrowings
(for acquisition)

(unit: million yen)

=
As of end Dec Asof end June Difference
2014 2015

Current Assets 2,935 1,093 -1,842
Non-current Assets 309 3,473 3,164
Total Assets 3,244 4,566 1,322
Current Liabilities 1,891 2,845 954
Non-current Liabilities 2 435 433
Total Liabilities 1,893 3,280 1,387
Total Net Assets 1,351 1,286 -65
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Growth strategies and their progress

What we are doing for Fiscal Year 2015
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Growth strategies and their progress

Through the utilization of social big data:

1 Further penetration in the marketing field

Responding to advanced and diversified needs

2 Expansion into diverse industries and establishroent
key position as data distributor

Into various areas including politics/ administration, finance and media

3 Expansion overseas

> TO P I CS H What We Are Doing for the Fiscal Year 2015
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Further penetration in the Marketing field

New version release of “e-mining” in Q1 contributed
to a decline in cancellations (&dmprovement)

New version release oktichikom @kakaricho”
> (direct sales) expected to contribute to decline in
cancellation rate in the second half of the FY.

’TOPICS H at We Are Doing for the Fiscal Year 2015
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Growth strategies and their progress

Through the utilization of social big data:

1 Further penetration in the marketing field

Responding to advanced and diversified needs

2 Expansion into diverse industrlies and establishroent
key position as data distributor

Into various areas including politics/ administration, finance and media

3 Expansion Overseas

> TO P I CS H What We Are Doing for the Fiscal Year 2015

20154E12 HI i EHkmg e Z D



Global Social Big Datx O QO

Expansionn the areas utiIized

, a Medlcal Care
Apparel
Py - Automoblle
Politics
y ¥ 1
MONITORING m nFood pro duc{{eal estat%

Marketing $ — ‘iﬁ
Movies

O o o Educatlon.‘:‘-l [
Finance ' 1 Q

Administration Consulting m

Disaster control

Mus1c

(t2))

Communication

Touris

Social§Bigglata
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Global Social Big Datx Tourism

Total expenditure by foreign tourists visiting Ja@XCGGdS 2 tl’i”iOryen
Estimated to exceed trillion yenin2020, 4.5 trillionyen in2030

(unit: thousand touris}s (unit: billion yen
35,000 5,000
1 Expenditure by foreign tourists
30,000
e=p=="|nbound" foreign tourists - 4,000
25,000
- 3,000
20,000
:
15,000 1
| - 2,000
1
13,410 '3
10,000 1
— 10,360 |
6 000 8,610 8.360 2,028 E - 1,000
1,417
’ 1,149 6,220 5 ’ |
= 1,085 E
1
0 T T T T T T L T T 0
2010 2011 2012 2013 2014 2020 2030

Company estimates, utilizing data from “Consumption trend survey for foreigners visiting Japan (2014)”
(Japan Tourism Agency) (Assuming expenditure per tourist is the same as that of 2014)
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Global Social Big Data X Tourism

2015 Jan-Jun recent consumption trends of foreign tourists visiting
Japan (“Inbound tourists”)

Jam~Mar 2015 foreign tourists’ 1.6
expenditure amount 706 billionyen | oy

Apr~Jun foreign tourists’ trillion
expenditure amount 888 billion yen| Y€1l

Possibility of exceeding the
projected level for 2020 in 2015

Japan Tourism Agency
“Consumption trend survey for foreigners visitirggpdn Jan- Mar 2015 results”
“Consumption trend survey for foreigners visitirappdn Apr-Jun 2015 results”

’TOPICS H at We Are Doing for the Fiscal Year 2015
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Global Social Big Datx Tourism

Expenditure by people visiting Japan from China58 billion yen, accounting for
27.5% of total expenditure by foreign tourists tug Japan

Country/ regional breakdown of total expenditure of foreign tourists visiting Japan

Indonesia

India Russia

(unit: billion yen

Australia

69
Thailand

96

South Korea
209

What We Are Doing for the Fiscal Year 2015
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Global Social Big Datx Tourism

Started sales oMsualized China Trend Express |

Weekly report on the situation of expenditure ofr@lse tourists visiting Japan through
real-time analysis of Chinese social big data.
Sales of this service have been favorable sindautsch.
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Global Social Big Datx Tourism

8/21(Fri)
Announced business collaboration with
*Yamatogokoro.jp” — the largest B to B portal site

for foreign tourists visiting Japan

/-él\ﬁbiti:%.m X link
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Global Social Big Datx Tourism

Cooperate on sales dffsualized China Trend EXPRESS” and jointly

develop solution services for the market for “Inbound tourist consumption

(ie. focusing on expenditure by foreign touristsitung Japan)
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Global Social Big Datx Tourism

Overseas expansion d¥isualized China Trend EXPRESS”

How much do Chinese tourists spend on

“Labor Day"?

21% of Chinese tourists spend more than \100,000!
More than the half of Chinese tourist that visited Japan
have spent over \100,000.
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Global Social Big Datx O QO

Expansionn areas utilized

» 3\@@

- Apparel
2 Automoblle Music
Politics ﬁ
y 6 ( ° )
MONITORING m nFood produclt:{seaI estal ( ‘,
Marketing $ o G

tl

Finance ¢ " \J

Administration Consulting m

Disaster control
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Global Social Big Datx FInance

On July 29, started to provide social big data for a loardpiat for “Measures
against damage caused by harmful rumors, withisatgtayment service”

Payment of solatium
when damage is

caused by harmful
Insurance payment FUMOTS
i i Insurance contract fof
T0k_|0 I.\/Iarlnle & [ Loan agreement Customers of
Nichido Fire Regional () banks
Insurance Banks, Agriculture,
Monitoring service ) ; :
for risk of “damage Credit fIShe_rles’
caused by harmful - dairy
rumors” utilizing Unions farmers

link social big data

What We Are Doing for the Fiscal Year 2015
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Growth strategies and their progress

Through the utilization of social big data:

1 Further penetration in the marketing field

Responding to advanced and diversified needs

2 Expansion into diverse industries and
lestablishment of key position as data distributor

Into various areas including politics/ administration, finance and media

3 Expansion Overseas

> TO P I CS H What We Are Doing for the Fiscal Year 2015
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Establish firm position as a Data Distributor

Conclusion of data purchase agreement with StockdWit€hinese

social media company
@ Data Users IBM Oracle SAP '_XToo?f/r:airdors Japanese
m Companies
developers
' =0 |»

I [ ] ® ®
@ Data \ Topsy || Gnip Datasift @unk Socialgist
r : :

Distributors A

Acquired by Acquired by : T AL \\ 'i ;

" Apple Vmitter

Data : Foursquare/ BBS/blogs : Chinese Social Japanese
E)Dwners Twitter Tumblr/Wordpress || worldwide StockTwit Media Social Media

\
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Growth strategies and their progress

Through the utilization of social big data:

1 Further penetration in the marketing field

Responding to advanced and diversified needs

Expansion into diverse industries and establishroent
key position as data distributor

Into various areas including politics/ administration, finance and media

3 Expansion overseas

> TO P I CS H What We Are Doing for the Fiscal Year 2015
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Expansion Overseas

Formed a capital and business alliance with Ideal Marketing
» Strategist Co. Ltd. (Pu Qiai¥T) in Shanghai, which conducts
media monitoring and analysis

, Post _Melfger Ir_1tegration (PMI) with Effyis
(Socialgis} is in progress

’TOPICS H at We Are Doing for the Fiscal Year 2015
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Hotto link will in the medium term...
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Medium term target
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Market size for Big DatéJS vs Japan

Forecasted to bg. 7 . 8times greater than that of Japan by 2020

(unit:100 million yen, US$1 = 100JRY

70,000

USA

Japan

60,000

50,000

40,000

30,000
20,000

10,000

O -
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Forbes: Roundup Of Analytics, Big Data & Business Intelligence Forecasts And Market Estimates, 2015

Yano Research : Trend and projections of big data analytics market size
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Towards achieving the medium term target

Tools Data Platform

.4
O =» O

Global, including
Japan




Make the World Hotto”

Thank you for your kind attention
m(_ _)m




<Disclaimer on Presentation Materizls

The projections and strategies included in this@néation are based on estimates,
forecasts and assumptions made at the presentvbate include a level of uncertainty.
This means that actual future results may diffemfithe contents of this presentation.
Hotto link has included information which may be fuseeference in explaining our
business environment. Actual results may vary deéipgrnon the method and timing of
surveys.

Information included in this presentation besidesse of our Company are drawn from
publicly available material. Hotto link has not vexd the accuracy and appropriateness of
such information and does not guarantee their otste
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